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Now  the  painkilling  power  of  Ibuleve  is  also  harnessed  in  a 
convenient  pump  action  spray. 

New  Ibuleve  Spray  makes  it  even  easier  for  sufferers  of 
backache,  rheumatic  and  muscular  aches,  pains  and  strains 
to  reach  those  more  inaccessible  areas. 

New  Ibuleve  Spray.  More  choice  for 
your  customers.  More  sales  for  you. 
More  innovation  from  the  brand  leader. 


PAIN  RELIEF  WITHOUT  PILLS-FOR  THOSE  HARD  TO  REACH  AREAS 
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Active  Ingredient:  Ibuproten  BP  5  0  .-,  w/w  Directions:  Apply  5-10  sprays  (1  to  2  ml)  and  massage  into  shin  over  and  around  the  painful  site  Wash  hands  after  use 
Hepea!  3  to  4  times  daily  Indications:  For  the  reliet  ot  backache,  rheumatic  and  muscular  pain,  sprains  and  strains  Precautions:  It  symptoms  persist  tor  more  than  a 
ew  weeks,  consult  a  doctor  Not  recommended  tor  children  under  1 4  years  Patients  with  an  active  peptic  ulcer  or  a  history  ot  kidney  problems,  asthma  or  asptnn 
sensitivity  should  seek  medical  advice  belore  using  IBULEVE  SPRAY  Keep  away  tram  broken  skin,  lips  and  eyes  Not  to  be  used  dunnq  pregnancy  or  lactation  Keep  all 
medicines  out  ot  the  reach  ot  children  Flammable  Do  not  use  it  sensitive  to  any  ol  the  ingredient!  IFOR  EXTERNAL  USE  ONLY  I  Legal  category:  [g  PL  0173/0160. 
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£2  Million  " 
Ad  Spend,  will  have 
Customers  Screaming 
for  Thigh  Cream! 


RETAILERS  READY  FOR  CASH  ONSLAUGHT 


•A  MASSIVE  £2  MILLION  ADVERTISING  SPEND 

(Four  times  bigger  than  the  current  market  leader)  guarantees  to  create: 

•  The  biggest  Advertising  Campaign  EVER 
for  a  contouring  cream! 

•An  incredible  81%  PROFIT  MARGIN 

for  the  retailer! 

•  A  super  £75  CASH  BONUS 

just  to  stock  the  product 

•  Eye-catching- 
celebrity 
endorsements! 

•  A  proven  winner! 

•  Fabulous  Point 
of  Sale  material! 


Your  FOREMOST  District  Manager  will  be  calling 
to  show  you  that  when  it  comes  to  THIGH  TONE  1 

and  making  money  the  thigh's  the  limit! 


Foremost 


SHAPING  YOUR  FUTURE 


FOR  FURTHER  INFORMATION  PLEASE  CALL  (01707)  828  070 


COMMENT 


Generic  medicines  are  big  business  in  today's 
pharmaceutical  market.  (IPs  wrote  pre- 
scriptions for  455  million  items  at  a  cost  of 
S3. 406  billion  last  year.  Over  50  per  cent  of 
scripts  are  written  generically,  and  just  under  42 
per  cent  can  actually  be  filled  by  a  generic 
product,  So  when  the  demure  chair  of  t  he  B(iMA, 
which  represents  the  big  four  generic  manu- 
facturers, tells  the  health  minister  that  the 
current  patent  laws  are  driving  business  outside 
the  EU,  Government  should  listen  (see  p514). 

It  seems  like  only  yesterday  that  the  ABPI  was 
seeking  an  extension  to  drug  patent  life  so  that 
branded  manufacturers  had  a  reasonable  period 
to  recoup  their  R&D  costs  before  they  had  to  face 
generic  competition.  The  supplementary  pro- 
tection certificate  provides  thai  breathing  space, 
bringing  European  patent  protection  in  line  with 
other  major  markets.  But  the  EH  interpretation  of 
the  regulations  means  that  domestic  generic 
manufacturers  cannot  work  on  new  products 
until  the  period  of  patent  protection  has  expired, 
whereas  they  can  in  other  countries. 

The  BGMA  wisely  supports  a  period  of  market 
exclusivity  for  the  innovator.  Generic  manu- 
facturers long  ago  shed  their  'second  best  and  of 
dubious  quality'  image.  They  do  not  need  to 
justify  their  place  in  the  market  against  their 
branded  counterparts.  Instead,  the  argument  is  a 
broader  economic  one.  It  puts  European 
manufacturers  of  both  generics  and  raw 
materials  at  a  disadvantage,  leading  to  a  loss  of 
share  in  the  world  market.  Coming  after  the  week 
in  which  Virginia  Bottomley  (accompanied  by 
the  chief  executive  of  CP  Pharmaceuticals, 
among  others)  was  in  Japan  banging  the  drum  for 
the  'Prescribe  UK'  initiative,  the  BGMA's 
concerns  should  strike  a  sensitive  chord. 
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Boots  to  face  Statutory 


Committee  in  May? 


Boots  the  Chemist  is  to  appear 
before  the  Royal  Pharmaceutic  al 
Society's  Statutory  Committee  in 
relation  to  its  collection  and 
delivery  services  in  Humberside 
and  Wiltshire. 

A  spokesman  for  the  Society 
has  confirmed  that  a  hear  ing  into 
Boots'  collection  and  delivery 
services  in  both  villages  is 
imminent,  "but  no  date  has  been 
fixed". 

However,  David  Newton,  Hum- 
berside Local  Pharmaceutical 
Committee  secretary,  received 
notification  last  month  that  a 
hearing  into  Boots'  activities  in 
the  village  of  Winterton,  Hum 


berside,  is  "likely  to  be  heard 
within  the  next  few  months".  He 
says  he  has  subsequently  seen  a 
letter  sent  to  a  representative  of 
Winterton 's  pharmacy,  Foster  & 
Plumpton,  that  the  hearing  is 
proposed  for  May  16-18.  Foster  & 
Plumpton  has  been  asked  to 
attend. 

Boots  in  Scunthorpe,  ten  miles 
away,  has  been  operating  a 
collection  and  delivery  service  in 
Winterton,  effectively  bypassing 
Foster  &  Plumpton,  at  the  request 
of  local  doctors.  The  doctors  lost 
their  dispensing  rights  once  the 
pharmacy  contract  had  been 
granted. 


the  village  of  Winterton,  Hum-  granted. 

BAPW  talks  up  DoH's  public  sector 
cost  managed  care/cost  successes 

Mima  perl   care/costs  within  the     as  incnrnnratine  nharniaceiif 


A  similar  situation  has  arisen  in 
Durrington,  Wiltshire,  with  Boots 
in  Salisbury,  12  miles  away, 
offering  a  collection  and  delivery 
service  to  patients,  avoiding  the 
local  Edwards  Pharmacy. 

A  spokesperson  for  Boots  says 
the  company  would  not  like  to 
make  any  comment  "until  there  is 
an  outcome  of  the  Statutory 
Committee  inquiry". 
•  The  Durrington  situation  has 
garnered  the  interest  of  BBC's 
'Newsnight'  team.  Edwards  Phar- 
macy's manager,  Sultan  Dajani, 
has  been  in  discussion  with 
journalists  regarding  a  proposed 
item  on  the  show. 


Managed  care/costs  within  the 
UK  have  been  achieved  by  the 
Department  of  Health  without 
introducing  a  private  and  com- 
mercial profit  strata. 

This  DoH  'success'  has  been 
achieved  through  both  I  lie 
Pharmaceutical  Price  Regulation 
Scheme  and  fundholding  doctors, 
British  Association  of  Phar- 
maceutical Wholesalers'  chair- 
man David  Linney  told  guests  at 
the  Association's  recent  annual 
dinner. 

"This  controlling  of  costs 
leaves  no  fat  within  the  UK  base 
for  the  American-style  model,"  he 
said. 

Mr  Linney  asked  whether  the 
Department  envisaged  the  "ex- 
tending role  of  the  health  centre" 


Guest  speaker  Meivyn  Jeremiah, 
soon  to  retire  as  health 
tinder-secretary  at  the  DoH,  is 
flanked  by  BAPW  hosts, 
chairman  David  Linney  (right) 
and  vice  chairman  Jeff  Harris 


as  incorporating  pharmaceutical 
services  with  the  move  to 
one-stop  shopping.  "In  a  different 
guise  we  see  the  insidious  growth 
of  non-prescription  pharmacies 
in  out  of  town  stores,  which  eats 
at  the  very  fabric  of  patient 
services  via  the  pharmaceutical 
contractor,"  he  continued. 

With  the  steady  decline  on 
script  medicines  profits,  the 
commercial  viability  of  retail 
contractors  veiy  much  depends 
on  the  non-prescription  sector, 
Mr  Linney  said.  "Remove  this 
viability  and  we  could  see 
pensioners  and  young  mothers 
being  bussed  to  out  of  town 
shopping  centres  for  their  health- 
care services." 

Health  under-secretary  Melvyn 
Jeremiah,  in  what  could  be  his 
swan-song  speech,  talked  of 
"NHS  fault  lines"  between  pri- 
mary and  secondary  care.  He 
foresaw  "longitudinal  disease 
management"  negating  the  need 
to  transfer  patients  from  "box  to 
box",  enabling  the  NHS  to  see 
through  care  from  start  to  finish 
without  the  need  for  a  primary/- 
secondary  budgetary  and  organ- 
isational switch. 

This  had  fundamental  implic- 
ations for  medicine  management, 
Mr  Jeremiah  concluded. 

The  BAPW  also  reported  its 
intention  to  set  up  a  system  that 
could  "heavily  dilute  the  grey 
market"  by  removing  short-line 
wholesalers. 


FPlOs-howto 
handle  mark-ups 

The  Department  has  made  clear 
how  pharmacists  should  handle 
the  new  FPlOs  from  April  1  to 
July,  when  further  consultations 
between  the  professions  and  the 
DoH  on  the  new  script  format 
should  have  been  completed. 

The  Pharmaceutical  Services 
Negotiating  Committee  has  est- 
ablished that  in  that  period: 

•  those  who  pay  script  charges 
will  not  have  to  sign  the  form. 
Should  signed  forms  be  presented 
then  it is  essential  that  such  forms 
are  placed  in  the  paid  bundle 

•  it  is  the  pharmacist's  res- 
ponsibility to  ensure  that  the 
script  form  is  completed,  ie  tick 
and  signature,  however,  the 
additional  requirement  of  the  new 
form  relating  to  information  will 
not  apply. 

PSNC  chairman  David  Sharpe 
says  he  has  been  vitriolic  in  his 
c  omplaints  to  the  DoH  about  the 
new  FPlO's  format,  and  the  totally 
inadequate  levels  of  consultation. 
"The  General  Medical  Services 
Committee  is  equally  angiy  about 
the  DoH's  cavalier  attitude,"  he 
says. 

Secretary  Stephen  Axon  says 
PSNC  continues  to  make  rep- 
resentations about  the  difficulties 
the  FP10  will  cause  patients,  and 
the  additional  staff  time  and 
expertise  it  will  take.  "We  have 
made  clear  that  the  additional 
workload  should  be  remun- 
erated," he  comments. 

PSNC  is  seeking  a  meeting  with 
the  GMSC  to  discuss  the  FP10. 


PSNC  to  press  for 
1,000-script  PA 

The  Department  of  Health  is 
being  pressed  to  start  the  practice 
allowance  scale  at  1,000  scripts  a 
month  rather  than  the  proposed 
1,300-1,800  graduated  banding  in 
the  March  2,  1995-96  pay  offer. 

Underlining  the  Pharmaceut-1 
ical  Services  Negotiating  Com-jl 
mittee's  strength  of  feeling  that 
"any  scale  has  to  start  at  1,000", 
chairman  David  Sharpe  says  the! 
point  will  be  pressed  at  the  next!] 
meetings  at  officer  and  plenary 
level. 

PSNC  is  preparing  banding/pay 
models  for  the  various  alter-1; 
natives  in  the  1,000-1,800  scripts  a 
month  range,  for  selection  by  the  ' 
Committee,  with  the  aim  of 
achieving  equity  for  all. 

The  full  PSNC  next  gathers  on| 
April  12  so  meetings  with  the  DoHh 
on  the  proposed  working  model 
should  have  taken  place  by  then.  I 

The  DoH  has  told  PSNC  that  the!! 
2  per  cent  increase  in  the  global 
sum  is  based  on  the  Committee's; 
claim,  "recruitment,  retention1 
and  motivation"  parameters,  and 
on  "available  finance"  —  assum- 
ing a  Government  inflation  fore-! 
cast  of  2  per  cent. 

The  DoH  also  claims  to  havei 
taken  "full  account"  of  increases) 
in  productivity. 

David  Sharpe  says  the  DoH  has  I 
been  told  of  PSNC's  "outrage"  ati 
this  suggestion,  as  script  pro-j 
ductivity  is  up  2.9  per  cent.  The  { 
DoH's  response  was  that  all 
factors  had  been  taken  into 
account,  including  affordability. 

Mr  Sharpe  had  asked  where  j 
pharmacy  stood  in  the  DoH's 
professional  productivity  league  t 
table.  "A  very  interesting  ques-f 
tion,"  was  the  reply. 

The  PSNC  also  addressed  a 
number  of  other  topics. 

•  The  blood  testing  scheme  is  ji 
under  review. 

•  Medicine    Control   Agency  ' 
drug  storage  recommendations 
may  mean  that  pharmacists 
need  two  fridges;  one  operating 
at  0-8OC,  the  other  at  8-150C. 

•  PSNC  has  been  advised  that 
wholesalers  might  start  charg-  : 
ing  contractors  an  emergency 
call-out  fee  at  weekends. 

•  Once  again  next  year's  PSNC 
dinner  will  be  held  at  the  Queen 
Elizabeth  II  Conference  Centre. 

•  PSNC  has  written  to  the  Dis- 
pensing Doctors  Review  Board, 
pointing  out  that  dispensing  GP 
numbers  have  grown  32  per  cent 
over  the  last  ten  years,  com- 
pared with  a  7  per  cent  rise  in 
pharmacy  contracts.  It  suggests 
that  the  cost  of  such  licences' 
reduces  monies  available  for 
general  medical  services. 
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Humberside  victory 


PPA  guidelines  on  blacklisted  extemps 


Holme-on-Spalding  Moor  and  t  wo 
other  Humberside  villages  will 
finally  benefit  from  a  pharmacy 
presence,  after  a  prolonged  bat  t  le 
with  dispensing  doctors. 

Humberside  Family  Health 
Services  Authority  granted  the 
pharmacy  group  Crump  &  Wat- 
son NHS  contracts  for  die  dure 
villages  at  a  meeting  on  March  15, 
on  the  grounds  dial  die  phar- 
macies were  necessary  and 
desirable. 

Holme-on-Spalding  Moor  dis- 
pensing doctors  have  fought  the 
company's  application  vigor- 
ously, obtaining  leave  for  a 
judicial  review  of  the  Clothier 
Regulations  to  push  for  doctor 
consultation  on  whether  phar- 
macy applications  are  necessary 
or  desirable  (see  ( '<£DDec  24/31, 
p988).  The  review  was  averted 
after  the  FHSA  agreed  to  this 
proposal  and  to  pay  costs  (C&D 
February  25,  p288). 

David  Newton,  Humberside 
Local  Pharmaceutical  Committee 
secretary,  welcomes  the  news, 
but  admits  he  is  "disappointed" 
that  the  FHSA  has  granted  GPs  in 
all  three  villages  a  two-year 
changeover  before  patients  are 
removed  from  the  doctors'  dis- 
pensing list. 

However,  during  this  interim 
period,  the  FHSA  has  noted  that 
Crump  &  Watson  can  apply  for 
an  essential  small  pharmacy 
subsidy. 

The  doctors  cannot  appeal 
against  the  Fl  ISA's  decision,  I  lien 
only  recourse  of  action  would  be 
to  gain  leave  for  another  review. 
•  The  Pharmaceutical  Services 
Negotiating  Committee  notes  that 
if  family  health  services  auth- 
orities are  to  interpret  die 
regulations  correctly,  they  must 
distinguish  between  which  GP 
comments  are  Information'  and 
which  are  'representations'. 

'Information'  is  a  GP  arguing 
that  services  are  adequate 
because  there  are  pharmacies  in 
various  villages  providing  patient 
services.  'Representation'  is  a  GP 
arguing  that  services  provided  by 
an  incoming  pharmacy  would 
adversely  affect  the  provision  of 
services  from  the  medical  prac- 
tice -  lie  they  medical  or 
pharmaceutical. 


Batch  recall 

Schering  Health  Care  is  recalling 
the  following  batch  of  Ultrabase 
Pump  Dispenser  500g:  BN  43489, 
expiry  date  July,  1999  The 
company  has  detected  bacterial 
contamination  in  this  batch. 
Supplies  should  be  returned  for 
replacement.  No  other  batches  of 
Ultrabase  are  affected. 
Schering  Health  Care  Ltd.  Tel: 
01444  232323. 
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Pharmacists  dispensing  extenip- 
oranous  items  with  a  blacklisted 
component  can  now  be  pail  paid 

for  the  prescript  ion  thanks  to  new 
guidance  from  the  1  lepartment  of 
Health 

The  Depar  t  merit  has  told  the 
Prescription  Pricing  Authority 
thai  payment  should  only  be 
withheld  for  the  blacklisted 
component  and  not  for  the  other 
constituents  in  the  formulation. 
In  previous  cases,  any  payment 
was  withheld  I'm  the  whole 
prescription. 

The  initiative  follows  an 
incident  where  a  pharmacist  was 
refused  payment  for  an  urgent 
prescript  ion  for  spironoleatone 


Amendments  to  the  NHS  Phar- 
maceutical Services  Regulations 
1992  give  the  official  green  light  to 
locally  devolved  pay. 

However,  the  1995  amendment 
round,  which  comes  into  force  on 
April  1,  makes  no  change  to  the 
'loophole'  which  continues  to 
allow  the  existence  of  non- 
contract  pharmacy. 

The  amendments  centre  around 
arrangements  to  be  made  by 
family  health  services  authorities 
for  the  provision  in  their  locality 
of  pharmaceutical  services. 

Fnder  the  new  regulations, 
FHSAs  have  been  empowered  as 
the  determining  authority  for 
remuneration  in  respect  of 
specified  pharmaceutical  ser- 
vices. They  are  required  to 
consult  the  local  pharmaceutical 
committee  prior  to  the  making  of 
such  a  determination,  and  rates  of 
locally  determined  pay  must  be 
publicised  to  phai  macists  on  the 
FHSA's  list.  It  is  feared,  however, 
that  imposition  may  follow. 


suspension  for  a  child  because 
Ribena  was  substituted  for 
raspberry  syrup 

•  The  PPA's  in-hoiise  Prescrip 
i  H  in  Pri  tcessing  Service  is  now  i  he 
only  remaining  candidate  for  the 
lender  of  its  daia  capture 
services. 

International  Medical  St  at  - 
isiies,  which  was  also  shortlisted, 
withdrew  for  commercial  reasons 

jUSt  before  invitations  tO  lender 

were senl  mil  mi  March  !,  leaving 
PPS  lo  go  ii  alone 

The  lender  is  being  evaluated 
over  the  next  weeks  and  a  final 
decision  will  be  made  at  a  special 
meeting  some  lime  Inwards  the 
end  of  April. 


New  legislation  allows  locally 
determined  payment  for  phar- 
macists advising  on  I  he  safe- 
keeping and  correct  admin- 
istration of  drugs  in  residential 
care  or  nursing  homes. 

Hours  of  service  have  been 
revised  to  Monday-Saturday, 
9.00-5. 30pm,  with  provision  for 
appeal.  The  FHSA  may  also  direct 
out  of  hours  service,  provided  a 
fee  or  other  remuneration  has 
been  determined. 

It  is  also  no  longer  a 
requirement  that  pharmacists 
who  have  undertaken  to  provide 
additional  professional  services 
must  display  posters  and  pub- 
lications as  required  by  the  FHSA, 
and  employers  no  longer  have  to 
pay  pharmacists  and  assistants 
the  statutory  minimum  wage  as 
set  out  by  the  National  Joint 
Industrial  Council  for  Retail 
Pharmacy. 

Commenting  on  the  amend- 
ments, PSNC  secretary  Steve 
Axon    confirms    they    are  as 


Poster  publicity  for 
Pharmacy  Week 

The  <  'hiltern  branch  of  the  Royal 
Pharmaceutical  Society  is  plan 
ning  lo  inn  a  poster  competition 
as  pari  of  ils  Pharmacy  Week 
celebrations. 

The  competition  aims  to  attract 
entries  from  branches  or  in- 
dividuals. These  should  depict  an 
aspect  ol  good  practice  in  their 
pharmacy  or  a  Pharmacy  Week 
event 

( (rganisers  are  si  ill  working  i  hi 
exact  competition  details  and  it  is 
Imped  that  a  local  celebrity  will 
be  on  hand  to  launch  and  judge 
the  competition. 


expected,  except  that  the  wink- 
ing week  definition  will  require 
pharmacies  to  be  open  on 
December  26  when  it  falls  on  a 
Saturday  -  -  an  unsatisfactory 
provision,  says  Mr  Axon. 

However,  PSNC  has  received 
an  undertaking  that  that  this  will 
be  rectified  before  1998,  the  next 
time  December  2(i  falls  on  a 
Saturday. 

Regarding  non-contract  dis- 
pensing, PSNC  regards  it  as  a 
"great  shame"  that  the  Depart- 
ment did  not  use  the  opportunity 
of  amending  the  regulations  to 
put  an  end  to  non-contract 
dispensing 

In  a  recent  parliamentary 
question  and  answer  session,  the 
minister'  for' health  confirmed  that 
changes  to  the  regulations  have 
not  been  ruled  out  but  "we  want 
to  listen  to  all  sides  of  the 
argument  before  reaching  a  final 

Cl  HIi  IllS  

PSNC  fears  that  an  imminent 
decision  is  not  likely. 


NEWS  REVIEW 


21st-century  contractor 


Much  has  been  said 
about  how  community 
pharmacy  is  changing 
direction.  But  just  how 
far  will  pharmacy  be 
able  to  travel  down 
these  new  local  avenues 
to  meet  community 
needs?  Ailsa  Colquhoun 
reports 

With  t  he  advent  of  original 
pack  dispensing,  the 
pharmacist  of  tomorrow 
will  be  free  from  most  of 
today's  dispensary-based 
manipulative  tasks.  Tomorrow's 
pharmacist  will  be  a  true  com- 
munity carer  -  out  in  the 
front-shop  and  active  in  the 
neighbourhood's  health  needs. 

However,  today's  pharmacist 
has  already  seen  this  vision.  Many 
are  trying  to  embrace  this  new 
role  today,  rather  than  at  some 
future  date. 

In  its  database  of  local  initia- 
tives to  promote  pharmaceutical 
care  (local  pharmaceutical  com- 
mittee responses  as  of  October, 
1994),  the  recently-formed  Asso- 
ciation of  Local  Pharmaceutical 
Secretaries  (ALPS)  notes  more 
than  40  'initiative  areas'.  These 
range  from  the  provision  of 
advice  on  formularies  and  com- 
puterised travel  medicines  in- 
formation, to  hospital  discharge 
policies  and  managing  medic- 
ation for  the  mentally  ill. 

PSNC  notes  67  agreed  pilot 
schemes  nationwide  and  a  further 
64  currently  under  discussion. 

The  most  well  subscribed  are, 
according  to  the  ALPS  database, 
needle  and  syringe  exchange  (63 
schemes  nationwide),  prescrip- 
tion collection  and  delivery  (62), 
disposal  of  hazardous  waste  (60), 
and  services  to  residential  homes 
(59). 

The  problem  is  not  lack  of 
enthusiasm,  as  PSNC  chairman 
David  Shaipe  noted  in  his  speech 
at  the  Committee's  annual  dinner 
(C&D  March  11,  p380).  The 
problem  is  financial  recognition. 

Says  ALPS:  "There  seems  to  be 
an  awful  lot  of  talking,  but  not 
much  money  has  materialised  in 
contractors'  pockets." 

MONEY  TALKS 

A  Department  of  Health/OPCS 
report  notes  that,  from  1992-96, 
some  £8  million  has  been  made 
available  for  needle  exchange, 
DLrMP  and  better  prescribing  cam- 
paigns. However,  PSNC's  view  is 


that  this  is  not  enough  to  support 
the  great  potential  that  commun- 
ity pharmacy  has  to  offer. 

The  problem  is  compounded  by 
unhelpful  local  attitudes  to  pharm- 
aceutical services  —  exemplified, 
says  PSNC  secretary  Steve  Axon, 
by  the  fact  that,  some  health 
authorities  prefer  to  employ 
prescribing  rather  than  pharm- 
aceutical advisers. 

Not  helpful  either  is  the  fact 
that  some  health  authorities  have 
just  the  barest  perception  and 
experience  of  community  pharm- 
acy practice,  while  others  may  be 
constrained  by  the  local  agenda. 

ALPS  treasurer  Jeremy  Clitherow 
explains:  "Various  parts  of  the 
country  have  weightings  attached 
to  their  areas  of  greatest  need. 
For  example,  in  areas  where  there 
is  a  lot  of  heart  disease  or  where 
there's  a  high  incidence  of  cancer, 
projects  addressing  health  gain  in 
these  areas  will  be  more  likely  to 
succeed."  This  may  explain  why 
funding  for  establishing  quality 
standards  can  vary  from  £20,000 
to  nothing. 

The  good  news  for  pharmacists 
interested  in  project  participation 
is  that,  ultimately,  some  money  is 
there  to  be  had.  As  Mr  Clitherow 
notes:  "Health  authorities  have 
the  responsibility  to  discharge 
funds  to  satisfy  the  needs  of  the 
patients  on  their  patch.  So  they 
must  provide  the  services;  they're 
an  eager  and  willing  purchaser.  If 
you've  got  an  eager  and  willing 
vendor,  then  you've  got  a  deal." 

But  the  bad  news  is  that 
pharmacy's  claim  for  funding  is 
just  one  among  many.  "Allocators 
have  hard  decisions  to  make  in 
that  there's  unlimited  need  and 
limited  resources  and  they  have 
to  prioritise  that  in  line  with  the 
cash  allocations,"  says  Mr 
Clitherow. 

HELPING  YOURSELF 

There  is,  however,  much  pharm- 
acists can  do  to  help  their  cause. 
PSNC  believes  that  the  single 
most  important  factor  in  achiev- 
ing a  successful  bid  is  proving 
how  appropriate  a  project  is  for 
pharmacy.  Potential  for  health 
gain  and  value  for  money  should 
not  be  far  behind,  says  Mr  Axon. 

ALPS,  which  has  been  running 
training  courses  on  making  succ- 
essful bids  since  its  inception  in 
mid-1994,  argues  that  presentation 
is  100  per  cent  of  the  bid.  Says  Mr 
Clitherow:  "Which  would  purch- 
asers receive  better  —  a  letter 
written  in  longhand  on  Basildon 
Bond  paper  or  a  bid  for  funding 
presented  on  A4  paper  printed 
using  modem  technology  with  an 
executive  summary  at  the  front 


I  The  problem  is 
I  not  lack  of 
I  enthusiasm,  but 
I  of  financial 
I  recognition 

and  appendices  and  a  conclusion 
at  the  back?  It's  chalk  and  cheese. 

"After  all  there's  no  point  in 
negotiating,  if  you  don't  get  past 
the  first  post." 

Both  parties  do,  however,  agree 
on  one  thing.  If  community 
pharmacy  wishes  to  prioritise 
health  in  fund  allocators'  minds, 
then  its  representatives  should 
not  provide  their  services  free. 

Says  Mr  Axon:  "If  pharmacies 
are  seen  to  provide  services 
privately,  then  why  should  FHSAs 
get  involved?  The  NHS  system 
does  not  have  sufficient  slack  to 
accommodate  loss  leaders." 

Adds  Mr  Clitherow:  "Pharm- 
acies are  in  business.  It  costs  a 
finite  amount  of  pounds  per 
minute  to  run  a  pharmacy  and  you 
can't   do    charity   work.  Your 


overheads  will  strangle  you.  We 
need  the  market  price  for  the  job. 
If  you  undervalue  a  service, 
pricing  it  as  a  loss  leader  for  the 
time  being,  sooner  or  later  you 
will  be  funding  it  out  of  your  own 
pocket." 

Government's  intention  to  build 
on  health  authority  initiatives 
through  the  development  of  local 
pharmacy  budgets  has  been  well 
documented,  most  recently  in 
'Expenditure  plans  1995-96  to 
1997-98'. 

Although  the  timescale  and 
extent  of  local  devolvement  has 
yet  to  be  clarified,  this  stated 
intention  presents  the  profession's 
representative  bodies  with  some- 
thing of  a  dilemma. 

One  of  the  few  advantages  of 
local  devolvement,  says  PSNC,  is 
that  local  need  may  be  more 
readily  identified  and  commun- 
icated to  those  holding  the  purse 
strings,  which  "might  be  a  chance 
to  knock  some  heads  together", 
says  Mr  Axon. 

However,  the  important  thing  is 
that  contractors  and  their  rep- 
resentatives retain  the  right  to  say 
'no'  to  an  unsuitable  rate.  "Clearly, 
this  has  to  be  thrashed  out  before 
substantial  proportions  are  loc- 
ally devolved,"  he  says. 
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'Watchdog' 
keeps  counsel 

The  BBC's  'Watchdog'  prog- 
ramme is  yet  to  respond  to  the 
two  letters  sent  by  the  Royal 
Pharmaceutical  Society  prior  to, 
and  after,  its  expose  of  inad- 
equate pharmacy  OTC  medicine 
counselling. 

The  Council  of  the  Royal 
Pharmaceutical  Society  is  to 
discuss  at  its  next  meeting 
whether  to  proceed  with  its  threat 
to  involve  the  Broadcasting 
Complaints  Commission. 

The  Society  confirms  that  a 
number  of  its  members  have  been 
in  contact  following  the  prog- 
ramme, saying  that  it  was  unfair 
and  unbalanced.  Many  have 
since  written  to  or  telephoned 
'Watchdog'. 

The  show's  producers  noted 
that  after  the  broadcast  some 
pharmacists  and  members  of  the 
public  wrote  or  called  to  say  that 
sales  questions  were  always  ask- 
ed in  their  particular  pharmacy. 

One  of  those  contacting 
'Watchdog'  was  Janet  Ward  of 
Janet  Ward  Pharmacy,  West 
Yorkshire,  who  wrote  that  the 
programme  was  completely  un- 
representative of  what  actually 
occurs.  "I  am  surely  not  the  only 
pharmacy  where  ...  we  work  to 
strict  protocols  ...  patients  are 
thoroughly  questioned  on  sales," 
she  said. 

End  in  sight  for 
Swansea  battle 

Swansea  pharmacies  Kieft  Chem- 
ists and  Howard  &  Palmer  have 
appeared  before  the  Welsh 
Appeal  Unit  in  an  effort  to  end 
their  two-year  dispute. 

The  conflict  centres  around 
which  pharmacy  should  operate 
from  the  M  O'Kane  &  Partners 
medical  centre.  Since  the  pre- 
mises were  let  by  the  doctors, 
Howard  &  Palmer  has  appealed 
against  Kieft's  minor  and  major 
relocation  applications,  while 
Kieft  has  appealed  against 
Howard  &  Palmer's  minor  re- 
location bid. 

The  two  businesses  presented 
their  evidence  to  an  oral  hear  ing 
at  the  Welsh  Office  on  Mar  ch  17.  A 
decision  is  expected  within  three 
months. 

Kieft  owner  Henry  Barnes,  who 
claims  to  be  the  doctors' 
preferred  candidate,  has  taken  up 
the  lease,  fitted  out  the  shop  and 
has  registered  the  premises  with 
the  Society,  although  he  will  not 
commence  trading  until  the  case 
has  been  settled. 


The  demise  of 
the  drug  store 

In  the  same  week  that  Lloyds 
announced  the  re-organisation 
of  its  drugstore  chain  on  the 
back  of  disappointing  results, 
Superdrug  has  at  last 
confirmed  that  it  intends  to 
convert  up  to  40  of  its  current 
700  stores  to  pharmacies 
(C&D  Business  News,  March 
18). 

Perhaps  this  confirms  that 
the  days  of  'pile  it  high,  sell  it 
cheap'  are  numbered  and  the 
potential  for  removing  any 
more  toiletry  trade  from  the 
hard-pressed  independent 
sector  has  reduced  to  the 
point  of  unprofitability. 

I  will  shed  few  tears  over  the 
demise  of  High  Street 
drugstores,  but  will  observe 
with  interest  this 
pharmaceutical  venture  by 
Superdrug.  I  suspect  that  the 
company  will  obtain  most  of 
its  contracts  by  the  purchase 
of  existing  businesses  and 
then  applying  for  minor 
relocation.  But  by  the  very 
nature  of  these  businesses, 
unless  Superdrug  is  prepared 
to  pay  a  lot  of  money,  the 
number  of  items  being 
dispensed  by  the  original 
contractor  will  be  relatively 
low.  It  remains  to  be  seen 
whether  from  a  low  base 
Superdrug  will  be  able  to 
emulate  its  US  counterparts 
and  build  pharmacies  with 
sufficient  volume  to  survive 
against  the  competition. 


Reflections 


Few  real 
grounds  for 
complaint? 


BBC's  'Watchdog'  has  given 
the  community  pharmacist 
another  severe  mauling,  and 
despite  the  errors  of  its  own 
zeal  this  cannot  be  used  as  an 
excuse  to  hide  our  own 
transgressions. 

There  can  now  be  no 
community  pharmacist 
practising  who  is  not  aware  of 
the  problems  of  terfenadine 
interactions,  so  why  is  every 
counter  assistant,  when  asked 
for  Triludan,  not  trained  to 
respond  with  the  two  simple 
questions:  'Are  you  taking  any 
other  medication?',  and  'Have 
you  taken  this  drug  before?'  I 
suspect  that  the  introduction 
of  protocols  before  training 
accreditation  may  be  partially 
to  blame,  but  the  ultimate 
responsibility  must  lie  with  the 
supervising  pharmacist. 

I  remember  that  when 
ibuprofen  was  first 
deregulated  to  pharmacy  sale 
I  insisted  that  all  patients  were 
carefully  questioned  as  to 
previous  use,  medical 
conditions  and  present  drug 
usage.  I  so  drummed  this 
message  into  my  staff  that 
they  still  religiously  practise 
this  protocol  despite  the 
familiarity  with  which  patients 
now  treat  ibuprofen.  They 
rarely  receive  a  bad  response 
from  the  patient  and  any 
questions  are  so  confidently 
answered  that  our 
professional  status  is 
invariably  enhanced. 

Ideally,  all  OTC  drug  sales 
should  be  similarly  treated, 
but  the  sheer  pace  of  change 
over  the  past  few  years  has 
overwhelmed  the  ability  of 
many  staff  to  adjust.  Therefore 
it  is  incumbent  on  the 
pharmacist  to  properly 


supervise  all  sales  until 
comprehensive  counter 
assistant  training  has  been 
achieved.  If  seven  out  of  ten 
pharmacies  are  found  to  sell 
Triludan  tablets  without  any 
questions  being  asked,  then 
we  really  have  few  grounds 
for  complaint  when  that  failure 
is  exposed. 

Spare  a  few 


thoughts 


Ml 


Glaxo  has  achieved  its 
ambition  and  Wellcome  is 
now  no  more.  I  view  this  with 
regret  because  whereas  Glaxo 
is  a  product  of  a  brash, 
modern  age,  Wellcome  harks 
back  to  more  leisurely  times 
when  philanthropy  was  still  a 
virtue  to  be  cherished. 

However,  the  days  when  I 
would  preferentially  sell 
Burroughs  Wellcome  products 
to  ensure  the  success  of  its 
charitable  trust  are  now 
relegated  to  the  pages  of 
history.  Nowadays,  I  have  to 
watch  every  penny  and  both 
buy  and  sell  with  that 
hard-hearted  efficiency 
necessary  to  survive.  The 
success  of  Glaxo  is  an 
inevitability  which  mirrors  my 
own  small  efforts,  so  I  should 
neither  criticise  it  for  that 
success  nor  expect  that  the 
more  refined  times  of 
yesteryear  could  ever  be 
restored. 

On  the  world 
pharmaceutical  stage  Glaxo  is 
now  a  truly  international 
competitor.  I  only  hope  that 
this  new  colossus  can  find  the 
time  to  spare  a  few  thoughts 
closer  to  home  for  those  small 
cogs  of  community  pharmacy 
of  which  I  am  one.  The  Glaxo 
agency  scheme  has  not 
achieved  any  tangible 
advantages  to  me,  but  with 
the  addition  of  Wellcome's 
OTC  portfolio  my  influence 
may  be  worthy  of  just  a  little 
more  of  its  attention! 
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SCRIPTsoedals 


Epifoam  pack  change 

A  new  non-CFC  propellant  is 
being  included  in  Epifoam 
aerosol  which  is  significantly 
lighter  than  the  CFC  propellant. 
Although  the  pack  weight  is 
reduced  from  12-10.6g,  the 
number  of  doses  and  price 
remain  unchanged. 
Stafford-Miller  Ltd.  Tel:  01707 
331001. 

PSNC  news 

PSIMC  says  Flavoxate  Tablets 
100mg  will  be  deleted  from  the 
Drug  Tariff  on  April  1.  These 
have  been  Category  C  based  on 
Urispas  (Roche)  and  are  now 
discontinued.  All  stocks  are 
exhausted. 

Triiodothyronine  iiyection 

Packs  of  three  ampoules  of 
Tri-iodothyronine  injection 
20mcg  have  been  replaced  by 
packs  of  five  ampoules  and  the 
trade  price  has  been  adjusted 
pro-rata  to  £158.13. 
Link  Pharmaceuticals  Ltd.  Tel: 
01403  272451. 

Guardian  ostomy  range 

Fhe  Guardian  two-piece  ostomy 
range  has  new  streamlined 
pouches,  which  are  more 
compact  but  with  no  reduction  in 
capacity.  A  beige  comfort 
backing  has  been  added  to  the 
pouches,  removing  the  need  for 
bulky  covers.  A  new  25mm 
Guardian  closed  pouch  is 
available  to  accommodate 
smaller  colostomies.  These 
improvements  will  appear  in  the 
Drug  Tariff  from  April  1. 
Hollister  Advisory  Service. 
Freefone:  0800  521377. 

Litarex  UK  availability 

Dumex  advises  pharmacists  that 
UK  stock  of  Litarex  (lithium 
citrate)  is  now  available  in  a 
new  livery  and  with  a  product 
information  leaflet.  The  basic 
HHS  price  for  100  tablets  is  £3.60. 
To  overcome  a  supply  shortage 
iast  year  the  company  obtained 
Nordic  stock,  only  available  on  a 
named  patient  basis. 

;•;„■;    e!:  01442  890090. 


Concomitant  use  of  ketoconazole 
and  cisapride  should  be  avoided 
as  the  metabolism  of  cisapride  is 
inhibited,  resulting  in  elevated 
cisapride  plasma  concentrations. 
Janssen  Pharmaceuticals  Ltd. 
Tel:  01235  777333. 


Airomir  —  the  first  CFC-free  MDI 


Airomir  from  3M  Health  Care  is 
the  first  metered  dose  inhaler  for' 
asthma  which  does  not  contain 
chlorofluorocarbons  (CFCs).  It 
uses  hydrofluoroalkane  134a 
(HFA-134a),  as  the  propellant  to 
deliver  salbutamol,  which  is  the 
most  commonly-prescribed  of  the 
beta2-agonists. 

The  manufacture  of  aerosol 
inhalers  containing  chlorofluro- 
carbons  (CFCs)  is  gradually  being 
phased  out  to  comply  with  the 
Montreal  Protocol.  This  world- 
wide agreement  outlined  mea- 


sures to  eliminate  the  manu- 
facture of  substances,  such  as 
CFCs,  which  deplete  ozone. 

The  manufacturing  ban  on 
CFCs  took  effect  in  the  European 
Union  in  January,  1995.  However, 
MDIs  have  been  granted  a 
temporary  exemption  to  allow 
manufacturers  time  to  develop 
and  clinically  test  non-CFC 
propellants. 

Each  inhaler  contains  200 
doses  of  lOOmcg  of  salbutamol. 
The  recommended  adult  dose  for 
the  relief  of  wheezing,  shortness 


of  breath  and  attacks  of  acute 
dyspnoea  in  patients  with  asthma, 
or  reversible  airways  obstruction 
associated  with  chronic  bronch- 
itis and  emphysema  is  one  or  two 
inhalations. 

In  children,  the  recommended 
dose  of  one  inhalation  may  be 
increased  to  two  if  necessary. 
Side-effects  and  precautions  are 
as  for  conventional  salbutamol 
MDIs.  Airomir  has  a  basic  NHS 
price  of  S2.30. 

3M  Health  Care  Ltd.  Tel:  01509 
611611 


Beclazone  Easi-Breathe  offers  a 
metered  dose  inhaler  alternative 


Easi-Breathe  Beclazone  is  a 
metered  dose  inhaler  of  beclo- 
methasone,  supplied  in  a  breath- 
actuated  device.  Baker  Norton 
has  developed  the  delivery 
system  as  an  alternative  to 
conventional  MDIs.  The  Becla- 
zone range  is  the  first  to 
incorporate  the  system,  witli 
three  strengths  available  deliv- 
ering 50,  100  or  250mcg  beclo- 
methasone  dipropionate  per  actu- 
ation of  the  valve. 

Patients  using  Easi-Breathe 
inhalers  simply  remove  the  dust 
cover  and  inhale  slowly.  Inhaling 
automatically  triggers  the  release 
of  a  metered  dose  into  the 
airstream.  Only  one  dose  can  be 
delivered  each  time  the  dust  cap 
is  opened.  The  device  has  been 
manufactured  so  that  the  mech- 
anism is  removed  from  the 
mouthpiece,  eliminating  the  risk 
of  pieces  becoming  detached  and 
being  inhaled  or  swallowed  by  the 
patient. 

In  the  unlikely  event  of  the 
device  failing  to  work  by  inhaling, 
the  patient  can  use  it  as  an 
ordinary  MDI. 

Easi-Breathe  works  at  the  low 
inspiratory  flow  rate  of  20 
litres/minute,  which  means  it  can 


be  used  by  all  asthma  patients 
including  children. 

Until  now  cost  has  been  a 
limiting  factor  in  the  use  of 
breath-actuated  devices.  How- 
ever, Baker  Norton  has  priced  the 
Easi-Breathe  products  at  the 
same  level  as  its  range  of  MDIs. 
The  basic  NHS  prices  for  a 
200-dose  aerosol  of  Beclazone  50 
Easi-Breathe,  Beclazone  100  Easi- 
Breathe  and  Beclazone  250  Easi- 
Breathe  are  £4.34,  £8.24  and 
£18.02  respectively. 
Baker  Norton  Pharmaceuticals. 
Pel  01279  426666. 


Nicorette  Nasal  Spray  to  join  the  blacklist 


The  Department  of  Health  has 
informed  Pharmacia  of  its  in- 
tention to  blacklist  Nicorette 
Nasal  Spray  "at  the  next  available 
opportunity",  arguing  that  NHS 
resources  are  limited.  The  com- 
pany will  be  given  two  months' 
notice  of  the  blacklisting,  so  it  is 
likely  to  come  into  effect  from  the 
summer  or  beyond. 
A  spokesman  for  Pharmacia 


expr  essed  disappointment  at  the 
decision  "in  light  of  the  Health  of 
the  Nation  targets  for  smoking 
cessation  and  the  evidence  of  the 
efficacy  of  the  spray".  The 
product  is  not  currently  black- 
listed, but  pharmacists  are  ad- 
vised to  check  with  their  local 
FHSA  regarding  reimbursement 
as  there  is  considerable  variation 
in  practice. 


New  ultra-broad 
spectrum  antibiotic 

Meronem  (meropenem)  is  a  new 
broad  spectrum  carbapenem 
antibiotic  for  intravenous  use.  It 
has  a  broad  spectrum  of  activity 
combined  with  good  tissue 
penetration  and  is  generally  well 
tolerated. 

Meronem  is  presented  as  a 
sterile  white  powder  containing 
250mg,  500mg  or  lg  of  mero- 
penem which  is  reconstituted 
with  water  for  injection  or 
suitable  infusion  fluid.  It  is 
indicated  for  the  treatment,  in 
adults  and  children,  of  the 
following  infections  caused  by 
bacteria  susceptible  to  mero- 
penem: pneumonias;  urinary  tract 
infections;  intra-abdominal  in- 
fections; gynaecological  infec- 
tions; skin  and  skin  structure 
infections;  meningitis;  and  em- 
piric treatment  for  presumed 
infection  in  adult  patients  with 
febrile  neutropenia. 

The  dosage  and  duration  of 
therapy  depends  on  the  type  and 
severity  of  the  infection  and  the 
condition  of  the  patient.  The  drug 
is  found  to  be  effective  and  well 
tolerated  in  children,  severely  ill 
patients  and  those  with  particular 
treatment  problems,  such  as 
kidney  damage,  immuno-com- 
promised  systems  and  those 
susceptible  to  seizures. 

Meronem  is  the  first  carba- 
penem antibiotic  that  does  not 
require  co-administration  of  an 
enzyme  inhibitor  and  the  first  in 
the  UK  licensed  for  the  treatment 
of  meningitis. 

The  basic  NHS  prices  for 
Meronem  for  injection  packs  are: 
250mg  (ten  vials),  £100;  500mg 
(ten  vials),  £150;  and  lg  (ten 
vials),  £300. 

Zeneca  Pharma.  Tel:  01625 
535999. 
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New  arrival 
set  to  wipe 
away  the 
UK's  stubble 
trouble 

Superior  hair 
removal  system 

Massive  national 
advertising  campaign 
including  women's 
press  and  tv 

For  further  details 

contact  your 
Ceuta  representative 

TODAY 


Bebelle  bounces  in 


Laughton  &  Son,  maker 
of  Lady  Jayne  and 
Manicare,  is  entering  the 
babycare  market  with 
the  launch  of  Bebelle  in 
April. 

The  feeding 
equipment  range 
consists  of  31  products 
and  includes  teethers, 
grooming  products, 
rattles  and  toys,  with 
prices  ranging  from 
£0.75  for  teats  to  £3.99 
for  a  cutlery  set, 

The  packaging  carries 
blue-striped  livery  and 


the  Bebelle  cat  and  bear 
characters.  All  products 
are  tested  to  British  and 
European  safety 
standards  and  carry  an 
unconditional  guarantee. 

Laughton  is  providing 
staff  with  product 
information  sheets  and 
offering  pharmacists  a 
special  launch  deal  on 
its  stocked  and 
planagrammed  0.75m 
display  unit.  Further 
details  on  application. 
Laughton  &  Sons.  Tel: 
0121  436  6633. 


GSL  to  P  move 
for  Gabnurid 


Galderma  has  bucked  the 
deregulation  trend  with 
Calmurid  Cream  which  is 
now  classed  as  a  P 
product,  where  previously 
it  had  a  GSL 
classification. 

The  company  says  all 
its  other  dermatological 
products  are  classified 
either  as  P  or  POM 
products  and  Calmurid 
has  been  brought  into 
line  to  ensure  the 
end-user  has  the 
advantage  of  specialised 
advice  from  pharmacy 
staff  when  purchasing 
the  product.  Galderma 
(UK)  Ltd.  Tel:  01494 
432606. 


Natural  cold 
sore  treatment 


Britannia  Health  is  soon 
to  launch  a  new  natural 
treatment  for  cold  sores. 

Called  Nature's  Vyrbrit, 
its  active  ingredient  is  oil 
of  melissa  extract,  named 
on-pack  as  MelpanSA.  It 
will  be  available  in  two 
forms:  a  balm  and  a 
cream  (both  5g).  The 
pack  claim  reads:  'Can 
help  avoid  cold  sores  by 
regular  use  of  Vyrbrit.' 

The  company  is  to 
start  the  sell-in  soon. 
Prices  have  yet  to  be 
decided,  but  it  is  hoped 
to  retail  the  product  for 
under  £5. 

Britannia  Health  Products 
Ltd.  Tel:  01 737  773741. 


POLLON~EZE- 


Pollon-eze  3-D  point  of  sale 


New  POS  material  for 
Pollon-eze  is  available  at 
the  end  of  March  for  the 
start  of  the  hayfever 
season.  The 
three-dimensional 
window  display  units 
feature  a  British  summer 
scene  and  echo  'the  great 
outdoors'  advertising 
theme. 

This  season's 
promotional  package 
centres  on  a  nationwide 


radio  advertising 
campaign.  It  has  been 
devised  to  respond 
instantly  to  pollen 
forecasts  so  that  on-air 
ads  coincide  with  peak 
pollen  counts. 
•  Extra  weighting  will  be 
given  to  the  London  area, 
which  accounts  for  over 
35  per  cent  of  hayfever 
sales  (Nielsen). 
Centra  Healthcare.  Tel: 
01494  450778. 


Rapi-snooze  with  melatonin 


Rapi-snooze  is  a  new 
dietary  supplement 
containing  melatonin, 
vitamin  B6  and  valerian 
(30,  £6.95).  The 
recommended  dose  for 
regular  use  is  one  or  two 
tablets  one  to  two  hours 


before  bedtime.  When 
travelling  across  time 
zones,  the  dose  is  one  or 
two  tablets  to  be  taken 
for  a  week,  starting  three 
nights  before  travel. 
Medinaturals.  Tel:  0181 
657  2203. 


English  Grains'  Natraleze  eases 
indigestion,  naturally 

Natraleze  is  a  new  herbal      is  included  to  form  a 


remedy  for  the  treatment 
of  heartburn,  indigestion 
and  trapped  wind.  It 
combines  slippery  elm 
bark,  meadowsweet  and 
liquorice  in  a 
peppermint-flavoured, 
chewable  tablet. 
Available  in  a  blister 
pack  of  60  tablets,  it  will 
retail  at  £4.09. 

Slippery  elm  bark  is 
known  for  its  soothing 
action  which  helps 
reduce  the  inflammation 
associated  with 
indigestion,  while 
Meadowsweet  is  used  to 
ease  acid  stomach,  the 
company  says.  Liquorice 


protective  layer  over  the 
sensitive  stomach  lining. 
English  Grains 
Healthcare.  Tel:  01283 
221616. 


Caught  on 
camera 

As  part  of  ils  educational 
initiative  to  the  trade  and 
consumers,  Pharma  Nord 
has  produced  a  short 
video. 

It  provides  information 
aboul  the  company  as 
well  as  its  products  and 
could  lie  used  in  staff 
training,  the  company 
says. 

Free  c(  i] lies  are 
available  from: 
Pharma  Nord  (UK)  Ltd, 
Spital  Hall,  Mitford, 
Morpeth  NE61  3PN.  Tel: 
01670  519989. 


Getting  the 
message  with 
Nurofen  Plus 

A  new  television 
advertising  campaign  for 
the  ibuprofen  and 
codeine  combination, 
Nurofen  Plus,  breaks  next 
week. 

The  advertisement  uses 
a  new  filming  technique, 
vasovision',  which  helps 
to  communicate  how  trie 
two  drugs  tackle  pain  in 
different  ways.  The 
tagline  goes:  Nurofen 
Plus  helps  you  get  to  pain 
before  pain  gets  to  you. 
Nurofen  plus  codeine 
equals  dual  action  relief. 
Crookes  Healthcare  Ltd. 
Tel:  0115  9507431. 
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COUNTERPOINTS 


Gillette  expands  APD  ranges 

I 


Gillette  has  several  new 
product  developments  in 
its  Right  Guard  and 
Natrel  Plus  ranges. 

Arcadia  is  the  latest 
female  variant  in  the 
Right  Guard  line-up, 
available  in  aerosol, 
roll-on  and  gel  formats. 
It  is  a  light,  fruity  floral 
fragrance  with  green 
packaging. 

For  men,  the  Right 
Guard  Double  Protection 
Anti-Perspirant  Gel  is 

Shockwaves  new 
wax  appeal 

Wella  Shockwaves  is 
launching  four  new 
products. 

Moussing  Wax  (£2.79, 
150ml  )  is  the  first  wax  in 
mousse  form.  Curl  & 
Shine  Definer  (£2.69, 


150ml  )  is  a  light  liquid 
designed  for  controlling 
naturally  curly  or  permed 
hair.  Hair  Gloss  (£2.95, 
50ml )  is  a  unisex  product 
which  adds  polish  and 
sheen  to  hair.  Protect  & 
Style  (£2.19,  150ml) 
protects  hair  from  heat 
damage  while  styling. 
Wella  Great  Britain.  Tel: 
01256  20202. 


being  extended  with  a 
Sport  variant. 

Gillette  will  be 
supporting  Right  Guard 
with  a  £3.4  million 
package  this  year  which 
includes  four  different 
executions  of  the  TV 
campaign,  'You  can't 
work  as  hard  as  Right 
Guard'. 

Natrel  Plus  is  being 
extended  with  a  new 
women's  variant,  Liha.  It 
will  be  available  in 


aerosol,  roll-on  and  clear 
gel  and  takes  advantage 
of  the  growth  in 
purple/lilac  APD 
variants.  Lilja  is  a  light, 
fresh,  sweet  and  fruity 
fragrance. 

Gillette  is  supporting 
Natrel  Plus  with  a  £3. 3m 
package  this  year  which 
comprises  a  new 
national  advertising 
campaign. 

Gillette  UK  Ltd.  Tel:  0181 
560  1234. 


Unchain  your  brain  with  Adidas 


A  second  burst  of  the 
'Unchain  your  brain' 
television  advertising 
campaign  for  the  men's 
grooming  line,  Adidas,  is 

Wow!  &2.2m 
AM  spend 

This  year  Arm  &  Hammer 
is  spending  £2.2  million 
on  backing  its  baking 
soda  toothpaste.  The 
second  burst  of  'Wow!' 
television  advertisements 
is  currently  on-air,  and 
two  more  are  scheduled 
for  later  this  year:  during 
May  and  August/- 
September. 

Chemist  Brokers  Ltd.  Tel: 
01705  219900. 


currently  on-screen  and 
will  continue  until  the 
end  of  April. 
Beauty  International  Ltd. 
Tel:  01734  302302. 

Braun's 

alarming  promo 

From  April  1  consumers 
can  receive  a  free  Braun 
AB5  Alarm  Clock,  worth 
£10.99,  when  they 
purchase  a  Braun  Oral-B 
Plaque  Remover. 

The  offer  applies  to 
Personal  Timer  and 
Travel  Models.  Purchases 
must  be  made  between 
April  1  and  May  27. 
Braun  (UK)  Ltd.  Tel:  01932 
785611. 


Prevent  takes  a  floral  stance 


Prevent  is  a  new  insect 
repellent  made  from 
flowers.  Based  on  an 
extract  from  African 
chrysanthemums,  it  can 
be  sprayed  directly  onto 
the  body,  or  used  as  a  fly 
spray  to  control  flying 
and  crawling  insects. 

The  floral  extract 
contains  Pyrethrum, 
which  has  traditionally 
gone  unused  in 
insecticides  because  it 
contains  Taraxasterol,  a 


known  irritant.  However, 
Agropharm  here  in  the 
UK  has  successfully 
pioneered  a  process  for 
removing  the 
Taraxasterol. 

Prevent  (rsp  £3.50)  is 
packaged  in  a  handy 
canister  (  the  size  of  a 
small  cigarette  lighter) 
and  contains  400 
controlled  doses  ( about 
two  weeks'  supply). 
Aqropharm  !  Ed  M  mm 
816575. 


Smooth  the  path  with  Jergens 
Advanced  Therapy  treatments 


Jergens  Advanced 
Therapy  Lotions  is  a  new 
range  of  skin  treatments 
whic  h  boasts  a 
moisture-retaining  action 
that  works  from  within. 

The  products  contain 
the  patented  ingredients, 
ISCE  and  SPLE,  which 
both  work  to  improve  the 
moisture  retention  of 
lipid  deficient  skin.  ISCE 
has  the  capacity  to  hold 
30  times  its  weight  in 
water,  while  SPLE  helps 
reduce  scaling  and 
r  estores  the  skin's 


smooth  texture. 

There  are  four  skus: 
Dry  Skin  Care  with 
Vitamin  E  and  Lanolin 
(£2.99,  300ml);  Ultra  Car< 
Extra  Dry  Skin 
Treatment  (£2.99,  300ml) 
Ultra  Care  Extra  Dry 
Skin  Treatment 
Fragrance  Free  (£2.99, 
300ml)  and  Dual  Care 
Cream  (£3.99,  125ml). 

Jergens  Advanced 
Therapy  is  currently 
exclusive  to  Boots. 
Birodie  8.  Stone  pic .  Tel: 
0171  278  9597. 


Soft  &  Gentle  turns  green 
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Emerald  Breeze  is  the 
latest  variant  for 
Colgate-Palmolive's 
anti-perspirant  deodorant 
line,  Soft  &  Gentle.  It  is 
the  fifth  addition  and 
spearheads  the  relaunch 
of  the  entire  brand. 

Emerald  Breeze  has  a 
lighter,  fresher  and  more 
natural  positioning,  says 
the  company. 

The  Lagoon  variant  is 

Cash  in  on 
Liquid  Hair 

To  stimulate  trial  of 
Liquid  Hair,  Wella  is 
running  a  'Try  me  free' 
promotion.  The  10ml 
trial-size  pack  (£0.99), 
containing  a  single 
application  is  designed  to 
attract  first-time  users.  It 
also  includes  a 
redemption  offer  worth 
£1  available  in  one  of  t  wo 
ways:  consumers  can  use 
a  coupon  in-store  against 
their  next  Liquid  Hair 
purchase  or  send  away 
for  a£l  coin  refund. 
Wella  Great  Britain.  Tel: 
01256  20202. 


also  being  modified  with 
a  change  in  the  colour  of 
its  packaging  —  to  a 
more  sophisticated 
indigo  —  and  a  fragrance 
enhancement. 

The  company  is 
supporting  the  range  with 
a  £2  million  national  TV 
advertising  campaign  this 
summer. 

Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 

Soft  solution  for 
sleep  problems 

A  new  contour  pillow 
will  soon  be  available  to 
pharmacy  retailers. 

The  Contour  Pillow 
from  Interwood  retails  at 
£19.95  and  is  designed  to 
help  alleviate  some  of  the 
problems  experienced  as 
a  result  of  poor  sleep 
conditions. 

It  has  already  proved  a 
hit  with  mail  order 
audiences,  selling  over  3 
million  in  the  USA  and 
100,000  in  the  UK,  says 
the  company. 
Interwood  Marketing  (UK) 
pic.  Tel:  01494  680828. 
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Otex  -  indisputably  the 
best  news  for  ears  in  years 


Since  the  launch  of  Otex,  in  March  19c)4,  this  pioneering  ear 
wax  treatment  has  dominated  the  ear  care  market.  It  became 
the  number  one  brand  within  just  ten  weeks  of  its  introduction  and 
has  continued  to  strengthen  its  brand  leadership  position  into  1995. 

The  previously  dormant  ear  care  market  has  been  truly 
revitalised  by  the  introduction  of  Otex,  experiencing  a  phenomenal 
37%  volume  growth.  Otex  was  one  of  the  most  successful  OTC 
launches  in  1994,  with  sales  exceeding  1  million  packs  in  less  than 
10  months  -  on  a  par  with  the  recent  blockbuster  launches  of 
certain  hayfever  sprays  and  H2  antagonists. 


SURVEY  RESULTS 
SHOW  HIGH  POTENTIAL  EOR 
REPEAT  PURCHASE 

Otex  is  available  without  prescription 
exclusively  through  pharmacies;  its 
formula  has  ten  years  of  prescription 
heritage.  Survey  results  from  an  in-pack 
questionnaire  revealed  that  90%  of 
respondents  found  Otex  effective,  or  very 
effective,  with  a  similar  percentage 
indicating  their  intention  to  repeat  purchase. 

THE  BENEFITS  ARE  CLEAR 

Otex  is  clinically  proven  to  reduce  the 
need  for  syringing.  Its  unique,  dual  action 


8m|i- 


formula  not  only  softens  the  hardened  ear 
wax,  but  also  gently  releases  oxygen  to 
help  it  fragment  and  disperse. 

The  packaging  is  consumer  friendly 
too.  An  "easy  squeeze"  8ml  plastic  bottle 
has  an  integral  nozzle  which  is  designed 
for  maximum  convenience  to  make 
application  of  the  drops  into  the  car  as 
simple  as  possible. 

CONTINUED  BRAND  SUPPORT 
IN  1995 

In  1994,  well  over  £1.5  million  was 
invested  in  promotion  to  launch  Otex  -  the 
biggest  spend  ever  in  this  sector!  Support 
lor  the  brand  will  continue  in  1995 
including  a  national  TV  campaign 
running  throughout  May  and  June  to 
ensure  that  the  message  gets  through  loud 
anil  clear. 

Also  available  from  Dendron  is  an 
impressive  range  of  point  of  sale  material 
including  competition  leaflets,  shelf- 
edgers  and  window  stickers. 

Dendron  will  be  creating  a  lot  of 
noise  for  Otex.  Pharmacists  are 
encouraged  to  talk  to  their  local 
representative  now  to  hear  how  they  can 
be  part  of  the  best  new  s  for  ears  in  years. 


3TEX  Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd..  Hitchm.  UK  Distributed  by  DDD  Ltd  .  94  Rickmansworth  Road.  Wattord.  Herts.  WD1  7JJ. 
^tive  Ingredient:  5.0%  w/w  Urea  hydrogen  peroxide  Directions:  Tilt  head,  and  gently  squeeze  5  drops  into  ear.  Leave  for  a  few  minutes  and  then  wipe  surplus  with  tissue. 
Repeat  once  or  twice  daily  for  approximately  3-4  days  or  until  symptoms  clear  Indications:  For  the  removal  of  hardened  ear  wax  Precautions:  Do  not  use  if  sensitive  to 
ngredients.  if  ear  drum  is  damaged,  if  there  is  any  other  ear  disorder  (such  as  inflammation)  or  if  any  other  preparation  is  being  used  in  the  ear.  If  in  doubt,  or  if  there  is  a  history 
)f  ear  problems,  seek  medical  advice  before  use.  Keep  away  from  eyes.  If  irritation  or  pain  occurs  during  use,  or  if  symptoms  persist,  stop  treatment 
and  consult  your  doctor  Keep  all  medicines  out  of  the  reach  of  children   FOR  EXTERNAL  USE  ONLY  Legal  Category:^ Packs:  Bottles  of  8  ml  (PL  0173  0151 ),  price  £3.25. 


COUNTERPOINTS 


Pearl  Drops  with 
added  baking  soda 


Following  the  trend  for 
baking  soda  toothpastes, 
Carter-Wallace  is 
introducing  a  new 


variant  to  Pearl  Drops, 
Coolmint  Baking  Soda 
Toothpolish  (rsp  £1.55). 

It  contains  the  regular 
Pearl  Drops  polishing 
agent,  di-calcium 
phosphate.  The  addition 
of  baking  soda  enhances 
the  cleaning  qualities  of 
the  polish,  leaving  teeth 
'feeling  as  though  you've 
just  visited  a  dentist', 
says  the  company. 
Carter-Wallace  Ltd.  Tel. 
01303  850661. 


Numark's  new  entries 


There  are  three  new 
product  lines  from 
Numark  for  April.  New 
entries  for  the  hair  care 
sector  are  Pro-Vitamin 
Plus  shampoos  and 
conditioners  (rsp  SI. 49) 
and  the  relaunch  of 


Natural  Choice  shampoo 
and  conditioners  (rsp 
£0.99).  Numark  is  also 
introducing  its  own  Folic 
Acid  tablets  (90  x  400mcg 
tablets,  £1.99). 
Numark  Ltd.  Tel:  01827 
69269. 


ON  TV  NEXT  WEEK 


Andrew  Collinge  Salon  Solutions:  C4 

Askit  Powders:  STV,  G,  C4  

Brylcreem:  All  areas 
Colgate  Total:  All  areas 
Clorets:  C4 
Dove  Bar:  All  areas 
Dove  Shower:  All  areas 
Gillette  Series:  C4 


Halls  Soothers:  All  areas 
Lynx  Systeme:  CAR 


Neutrogena  Hand  Cream:  C4 


INJeutrogena  T-Gel:  C4 


Nice  'n  Easy:  All  areas  except  U,  Y,  CTV,  W  &  GMTV 
Mivea  Firming  Day  Creme:  C4 


Murofen  Cold  &  Flu:  All  areas 


L'Oreal  Perfection:  CAR 


Oral-B:  All  areas 


Otex:  BskyB 


Radox:  All  areas 


Rap-eze:  All  areas  except  CAR 


Revlon  Age  Defying  Make-up:  CAR 
Salon  Selectives:  C4 


GTV  Grampian,  BBorder,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


Mariana's  removal  system 


Mariana  is  the  latest 
range  of  depilatories 
from  Ceuta  Healthcare.  It 
offers  Hair  Remover 
Cream  (72g,  £3.25), 
Facial  Hair  Remover 
Cream  (28g,  £3.75),  Petite 
Wax  Strips  (16,  £3.29), 
Leg  Wax  Strips  ( 14, 


£5.45),  Liquid  Wax  (355g, 
£9.95),  After  Wax  Gel 
(£3.45),  Hair  Lightener 
(£5.29)  and  the  All-in-One 
kit,  containing  liquid 
wax,  cotton  strips  and 
after  wax  gel  (£8.99). 
Ceuta  Healthcare.  Tel: 
0202  J80558. 


Vantage's  blueprint  for  D&P 


The  new  Vantage  link-up 
with  Kodak  offers 
branded  POS  material 
and  packaging  delivered 
directly  from  local 
laboratories,  as  well  as 
increasing  quotas  on 
discounts  according  to 


the  numbers  of  films  sold. 

Vantage  members  will 
also  benefit  from  the 
services  of  a  Kodak  team 
member  at  the  company's 
laboratories. 

AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 


Completely  Mooving  experience 


Mooving  is  the  new 
fragrance  from  Gilles 
Cantuel. 

Launched  originally  at 
last  October's  Duty  Free 
Exhibition  in  Cannes,  it 
is  now  being  made 
available  to  UK  retailers 
—  starting  in  central 
London  and  gradually 
rolling  out  to  the  rest  of 
the  country. 

The  fragrance  itself  has 
top  notes  of  bergamot 
and  orange  blossom; 
heart  notes  of  peach, 
jasmine  and  coconut;  and 
base  notes  of 
sandalwood,  patchouli 
and  vanilla. 


It  is  presented  in  a  long 
triangular  glass  bottle 
with  a  triangular-shaped 
cap  with  a  frosted  effect. 

The  range  comprises: 
eau  de  parfum  30ml, 
50ml  and  100ml  with  rsps 
of  £23,  £35. 50  and  £46 
respectively;  and  eau  de 
toilette  30ml,  50ml  and 
100ml  with  rsps  of 
£17.95,  £27.95  and  £35.95. 
•  The  company  is 
offering  free  7ml  samples 
to  Chemist  &  Druggist 
readers  who  write  to: 
Parfums  Gilles  Cantuel, 
London  House,  Old  Court 
Place.  London  W8  4PL. 
Tel:  0171  938  2222. 


New  name  in  depilatories  market 


Jaquline  is  a  new  player 
in  the  UK  depilatories 
market.  Distributed  by 
Santo  Proucts,  it  will  be 
on  promotion  at  this 
weekend's  Harrogate 
Pharmacy  Fair. 

The  range  comprises: 
Cream  Bleach  (28g  and 
1 12g,  rsps  of  £3.55  and 


£7.78  respectively); 
Cream  Hair  Remover 
(112g,  £3.25);  Wax  Strips 
(pack  of  five  with  free 
cleansing  lotion,  £3.55); 
Wax  Beads  (112g,  £3.99) 
and  a  Peel-Off  Face  Mask 
(56g,  £3.55). 
Santo  Products  Ltd.  Tel: 
0181  381  1334. 


Aliens  Lozenges 

New  Aliens  Cough 
Lozenges  contain 
menthol,  peppermint  and 
aniseed,  to  soothe  throats 
and  ease  breathing.  They 
are  available  in  counter 
display  boxes  containing 
24  packs  (rrp  £0.42). 
Aliens  &  Co  Ltd.  Tel: 
450604. 


Exemeeze  offers 

Exemeeze  and  Exemeeze 
Plus  is  currently  on  offer 
in  a  15  for  12  deal  (trade 
price  £1.99). 

Sag!  a  Pharmaceuticals. 

Tel:  01923  250201. 

Yardley's  garden 

Yardley  will  once  again 
be  present  at  the  Chelsea  i 
Flower  Show  (May  22-26). 
Teaming  up  with  the 
Daily  Express,  its  garden  ' 
will  feature  a  selection  of 
the  plant  extracts  and 
oils  included  in  Yardley 
products. 

Yardley  of  London.  Tel: 
01268  530812. 

Natural  solutions 

Natural  Solutions  has 
produced  a  range  of 
products  including  two 
oils  (mild  and  strong),  a 
cream  and  soap  with 
Manuka  oil  (or  tea  tree 
oil)  as  the  active 
ingredient. 

New  Zealand  Natural 
Food  Co.  Tel:  0181  961 


E45  roadshows 

Crookes  Healthcare  has 
issued  the  dates  of  its  E45 
'Get  Sun-Wise  and 
Moisturised'  tour:  May  25, 
Newcastle  upon  Tyne  — 
Eldon  Square  Shopping 
Centre;  June  8, 
Manchester  —  Arndale 
Shopping  Centre;  June  22, 
Cardiff  —  Capitol 
Shopping  Centre;  June  30, 
Cambridge  —  Grafton 
Shopping  Centre;  July  6, 
Wimbledon  —  Centre 
Court  Shopping  Centre; 
July  13,  Blackpool  — 
Houndshill  Shopping 
Centre;  July  20,  Liverpool 

—  St  John's  Shopping 
Centre;  August  3,  Torquay 

—  Fleet  Walk  Shopping 
Centre;  August  17, 
Coventry  —  West 
Orchard  Shopping  Centre; 
and  August  25,  Edinburgh 

—  St  James  Shopping 
Centre. 

Crookes  Healthcare.  Tel: 
0115  9507431. 
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THE  GREATEST 
SUCCESS  STORY 

in 

A  MILLION  EARS 


The  Otex"  sales  phenomenon  continues 
unabated.  Brand  leader  less  than  three 
months  after  launch,  Otex  has  now  gained 
a  50%+  market  share  and  is  on  target  for 
a  million  sales  in  its  first  year. 

Small  wonder,  with  £l'/m  media  spend 
behind  the  brand  and  a  £500,000  spend 
on  national  TV,  press  and  radio  running 
now  and  throughout  the  Autumn/Winter. 
Be  sure  to  keep  up  with  demand. 

Otex  -  the  best  news  for  years 
in  a  million  ears! 


CLINICALLY  PROVEN  TO  DISPERSE  EAR  WAX 
AND  REDUCE  THE  NEED  FOR  SYRINGING 


OTEX  Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd..  Hitchin.  UK  Distributed  by  DDD  Ltd..  94  Rickmansworth  Road.  Watford.  Herts.  WD1  7JJ. 
Active  Ingredient:  5  0%  w/w  Urea  hydrogen  peroxide  Directions:  Tilt  head,  and  gently  squeeze  5  drops  into  ear  Leave  for  a  few  minutes  and  then  wipe  surplus  with  tissue. 
Repeat  once  or  twice  daily  for  approximately  3-4  days  or  until  symptoms  clear  Indications:  For  the  removal  of  hardened  ear  wax  Precautions:  Do  not  use  if  sensitive  to 
ingredients,  if  ear  drum  is  damaged,  if  there  is  any  other  ear  disorder  (such  as  inflammation),  or  if  any  other  preparation  is  being  used  in  the  ear  If  in  doubt,  or  if  there  is  a  history 
of  ear  problems,  seek  medical  advice  before  use  Keep  awayjrom  eyes.  If  irritation  or  pain  occurs  during  use.  or  if  symptoms  persist,  stop  treatment  and  consult  your  doctor 
Keen  all  medicines  out  of  the  reach  of  children  FOR  EXTERNAL  USE  only  Legal  Category:  p  Packs:  Bottles  of  8  ml  (PL  0173  0151 ).  price  £3  25. 


Gaviscon  Essentia]  Information 

Product  Information.  Active  Ingredients:  Liquid  Gaviscon;  Sodium  alginate  BP  500mg,  sodium  bicarbonate 
I'b  Eur,  2f>7mg,  calcium  carbonate  Ph.  Eur  I60mg  per  10ml  dose.  Gaviscon  500  Tablets:  Alginn  acid  BP 
500mg,  sodium  bicarbonate  Ph.  Eur.  I70mg,  dried  aluminium  hydroxide  gel  BP  lOOmg,  magnesium  tnsilicate 
Ph.  Eur.  25mg  per  tablet  Gaviscon  250  Tablets:  Alginic  acid  BP  2S0mg,  sodium  bicarbonate  Ph.  Eur.  H5mg, 
aluminium  hydroxide  gel  BP  50mg,  magnesium  tnsilicate  Ph.  Eur  I2.5mg  per  tablet    Indications:  Liquid 


Gaviscon  is  Gaviscon  3oo  Tablets:  Heartburn,  including  heartburn  ol  pregnancy,  dyspepsia  associated  with  ga 
reflux,  hiatus  henna  and  tetlux  oesophagitis.  Gaviscon  250  Tablets  Heartburn  and  acid  indigestion  Con 
Indications:  None  known.  Dosage  Instructions:  Liquid  Gaviscon:  Adults  and  children  over  12:  10-21 
children  6-12:  5-lOml  liquid  after  meals  and  at  bedtime.  Children  under  6:  Not  recommended.  Gaviscon 
Tablets:  Adults  and  children  over  12:  I  or  2  tablets  after  meals  and  at  bedtime.  Children  under  12: 
recommended.  Gaviscon  250  Tablets:  Adults  and  children  over  12:  2  tablets  as  required.  Children  tindei 


Heartburn  affects  the  oesophagus, 
not  the  stomach.  So  to  treat  it  effectively,  it 
makes  sense  to  aim  high. 


Gaviscon  does  this  by  forming  a  barrier  at 
the  top  of  the  stomach,  preventing  acid  from 
rising  any  further.  It  works  just  where  it's 
needed,  because  heartburn  is  usually  caused  by 
displaced  acid,  rather  than  excess  acid. 
And  of  course,  being  non-systemic,  it  doesn't 
cause  unpleasant  side-effects. 

Small  wonder  it's  the  top  recommended 
[heartburn  treatment. 


iquid:  sodium  alginate  BP,  sodium  bicarbonate  Ph. Eur.,  calcium  carbonate 
Ph. Eur.  tablets:  alginic  acid  BP.  sodium  bicarbonate  Ph. Eur.,  aluminium 
hydroxide  BP,  magnesium  trisilicate  Ph.  Eur. 

Keeps  acid  where  it  works, 
not  where  it  hurts 


ecommended.  Chew  tablets  thoroughly  before  swallowing  Note:  Hind  liquid  contains  '<  2mmol  ■.odium 
Gaviscon  5UII  Tablet  contains  2.1  mmol  sodium.  One  Gaviscon  2511  Tablet  contains  I  l)2mmol  sodium, 
liquid  and  tablet  forms  of  Gaviscon  are  sugar-free  Retail  Prices:  Liquid  Gaviscon  100ml  £1.67,  200ml 
),  Gaviscon  500  Tablets  12  £2.45,  Gaviscon  25n  Tablets  24  £2.09  Product  Licence  Nos:  44/0058 
Gaviscon.  44/0140  Liquid  Gaviscon  Peppermint  Flavour.  44/0141  Gaviscon  500  Lemon  Flavour  Tablets. 
(03  Gaviscon  2511  Peppermint  Flavour  Tablets,  44/0145  Gaviscon  250  Lemon  Flavour  Tablets  Legal 


Category:  GSL.  Holder  of  Product  Licences:  Recta  &  Colman  Products  Limited.  Dansom  Lam  H 
HL'S  "IIS  GAVISCON  and  the  sword  and  circle  symbol  are  trademarks  Date  of  preparation:  10/3/95. 
References:  / 
I.  BallCs  .,../     1988)  Gut:  29  (part  10  A1449  ReCHtA XOLMAN 
ml  (1984)  GastrointestR.es  22:  209-222  J?  m 
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PHARMACY  IN  THE  USA 

 _  _ .  _   .   i  


What's  happening  to 
pharmaceutical  care? 


In  the  third  and  final  part  of  his  occasional  series 
on  American  pharmacy,  John  Donoghue  raises 
some  points  to  ponder  on  the  differences  —  and 
similarities  —  between  UK  pharmacists  and  their 
colleagues  from  across  the  pond 


There  are  few  certainties  in 
this  life,  but  in  the  US  one 
thing  at  least  can  be  taken 
pretty  much  for  granted:  that 
the  competition  is  going  to 
be  fierce,  especially  for  those 
large-volume  dispensing  con- 
tracts. So  fierce  is  the  rivalry,  in 
fact,  that  as  a  consequence  closed 
pharmacies  have  begun  to 
develop. 

Closed  pharmacies,  as  their 
name  might  suggest,  ar  e  not  open 
to  the  general  public,  and  provide 
a  dispensing  service  either  by 


mail  order,  or  by  direct  delivery  to 
nursing  homes  or  residential 
homes. 

MAIL  ORDER 

Mail  order  pharmacy  in  the  US  is 
big  business!  As  in  the  UK,  a 
substantial  number  of  prescrip- 
tions are  repeats,  and  for  these 
non-acute  medicines,  mail  order 
dispensing  is  a  very  cost-efficient 
option,  with  convenience  for  the 
patient  guaranteed  by  delivery  to 
their  door. 

Medco,  mentioned  in  the  last 


Revolutionary  Cantassium 
Microvitamins  including 
Folic  Acid  in  easy-to-use 
Clik  Packs  -  your  quick 
route  to  healthy  profits  in 
tins  fast  expanding  market. 
Easy  to  take,  easy  to  display 
and  easy  to  sell. 

•  Cantassium  Micro 
Folic  Acid  400mcg  protects 
the  unborn  child  if  taken 
before  conception. 

•  Cantassium  Micro 
Carlic  for  healthy  heart 
maintenance. 

•  Cantassium  Smoke 
Screen.  Antioxidant 
Vitamins  A,  C  and  E  to  help 
protect  from  the  effects  of 
pollution. 

•  Cantassium  Micro 
Multi.  Multivitamins  -  a 
must  for  general  health 
maintenance. 


Clik  with 


The  Vitamin  Experts 


Special  offers  and  display  material  available  on  request. 


Available  from  wholesalers  or  direct  from  Larkhall  Natural  Health, 
225  Putney  Bridge  Road,  London  SW15  2PY.Tel:  0181-874  1130.  Fax:  0181-871  006b. 


article,  has  a  massive  mail  order 
business,  and  many  health  man- 
agement organisations  arrange 
for  repeat  prescriptions  to  be 
dispensed  in  this  way. 

Although  the  retail  druggist 
may  effectively  be  frozen  out  of 
this  sector  of  the  market,  some 
HMOs  will  purchase  their  ser- 
vices —  not  to  dispense  but  to 
visit  patients  at  home  to  offer 
counselling  and  other  forms  of 
information  about  their  medi- 
cines. Pharmacists  may  be  em- 
ployed to  telephone  patients  to 
offer  information  about  medi- 
cines which  have  been  dis- 
patched by  post. 

Opinion  leaders  in  the  UK  do 
not  appear  to  regard  mail  order  as 
a  likely  possibility  here.  I  am  not 
so  sure.  The  ingredients  are  all  in 
place  —  especially  large  com- 
panies with  the  available  capacity 
to  provide  such  a  service,  and  a 
Government  attempting  to  reduce 
costs. 

Two  years  ago,  I  visited  a 
closed  pharmacy  near  Boston.  It 
struck  me  as  being  similar  in 
concept  to  a  British  hospital 
pharmacy,  except  it  was  bigger  — 
much  bigger.  It  was  located  for 
ease  of  access  to  road  networks, 
and  provided  a  service  to  nursing 
homes  all  over  New  England, 
dispensing  and  delivering  medi- 
cines for  around  25,000  nursing 
home  beds  —  approximately 
125,000  prescriptions  per  month. 

The  range  of  services  provided 
was  comprehensive  and  im- 
pressive: consultant  pharmacists, 
in-house  quality  assurance,  audit, 
nurse  education  programmes,  a 
newsletter,  in-house  drug  in- 
formation services  and  so  on. 

While  mail  order  and  closed 
pharmacies  may  represent  oppor- 
tunities to  some,  they  are  cer- 
tainly seen  as  a  massive  threat  by 
retail  druggists.  They,  of  course, 
have  some  weapons  at  their 
disposal:  their  built-in  access- 
ibility to  the  general  public,  and 
pharmaceutical  care. 

HOME  GROWN 

America  is,  of  course,  home  to  the 
concept  developed  and  promoted 
by  Hepler  and  Strand,  and  it 
would  appear  to  be  the  hard- 
pressed  retail  druggist's  trump 
Continued  on  p500  ► 
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Clockwork  Lemon? 

Regular  customers  know  all  about 
the  benefits  of  Fybogel  Orange, 
and  now  new  Fybogel  Lemon  will 
give  them  another  reason  to  keep 
coming  back  to  your  pharmacy. 

In  competitive  taste  tests,  the  new 
lemon  flavour  proved  to  be  the 
most       DODular  hmihmbh^mh^^^h^^^hh 


Fybogel  Pharmacy  Prescribing  Information 

Indications:  Conditions  requiring  a  high-fibre  regimen,  eg  rehet  of 
constipation  and  maintenance  of  regularity  Dosage  and 
Administration:  (To  be  taken  in  water)  Adults  and  children  o\  er  12  One 
sachet  morning  and  evening.  Children  fr-12  years:  Half  to  one  level  5ml 
spoonful  depending  on  age  and  size,  morning  and  evening  Children 
under  6  years:  To  be  taken  only  on  medical  advice  Contra-indications, 
Warning,  etc.:  Fybogel  is  contra-indicated  in  cases  of  intestinal 
obstruction,  faecal  impaction  and  colonic  atony.  Each  sachet  contains 


3.5g  Ispaghula  husk  BP  and  also  contains  aspartame  Legal  Category: 
C.SI  Method  of  sale:  Through  registered  pharmacies  RSP  Price:  \t 
March  Ms  io  Sachets  £1.38  PL  No.;  Fybogel  0044/0041,  Fybogel  Orange 
0044/0068,  Fybogel  Lemon  0044/0117.  Reckitt  &  Colman  Products  Ltd. 
Hull.  HI'S  7DS.  from  whom  further  information  is  available  Fybogel, 
Fybogel  Orange,  and  the  sword  and  circle  are  trademarks  of  Reckitt  & 
Colman  Products  Ltd.  Date  of  preparation.  01  /03/95 
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card.  They  are  the  ones  who  can 
turn  the  concept  into  reality  for 
the  millions  of  patients  who  walk 
through  their  doors  every  day  and 
they  use  it  to  persuade  these 
patients  that  they  ar  e  much  better 
off  bringing  their  prescription 
business  to  the  local  retail 
druggist  than  they  are  consigning 
it  to  the  mail  order  prescription 
factory. 

Sadly,  it  appears  that,  just  as  in 
the  UK,  this  is  not  happening. 
Even  in  Florida,  the  home  of 
pharmaceutical  care,  there  are 
only  small  numbers  of  phar- 
macists engaged  in  limited 
projects. 

There  would  appear  to  be  a 
number  of  issues:  pharmacists  are 
not  convinced  that  the  public 
wants  pharmaceutical  care;  they 
think  that  there  will  be  opposition 
from  doctors;  they  are  worried 
about  whether  they  are  com- 
petent to  provide  this  service;  and 
they  don't  think  that  anyone  will 
pay  for  it. 

This  situation  is  so  similar  to 
the  UK  it  could  almost  be 
happening  here!  Let's  take  a  quick 
look  in  our  own  back  yard. 

The  Pharmaceutical  Care  re- 
port of  1992  said  that  pharmacists 
were  the  acknowledged  experts 
on  medicines.  There  has  been 
precious  little  activity  to  match 
this  rhetoric.  Despite  the  in- 
creasing evidence  of  problems  of 
inappropriate    prescribing  for 


difference 
between 


patients  in  nursing  and  residential 
homes,  there  have  been  no  moves 
to  involve  pharmacists  in  drug 
regimen  review  services. 

While  consultant  pharmacists 
in  the  US  enjoy  full  access  to 
patients'  full  clinical  details, 
pharmacists  in 
the  UK  are  den- 
ied this  and  op- 
erate in  a  virtual 
information  vac- 
uum. Despite  the 
obvious  (and  stat- 
ed )  advantages 
of  having  com- 
munity pharm- 
acists involved 
in  advising  GPs 
on  prescribing, 
still,  in  the  main, 
they  are  frozen 
out  of  providing 
this  service. 

There  are  now 
many  prescrib- 
ing incentive  sch- 
emes operated 
by  family  health  services  auth- 
orities, but  few  involve  the  local 
community  phar  macist.  The  ques- 
tion has  to  be  why?  The  pressures 
on  the  healthcare  system  are 
almost  identical  in  the  UK  to  the 
US  ■  ■  demographic  changes, 
evidence  of  poor  prescribing, 
poor  understanding  of  medicines 
by  patients,  poor  compliance  with 
treatment,  spiralling  healthcare 
costs,  spiralling  drug  costs  and  so 
on. 


Could  it  be  that 


Although  there  are  acknow- 
ledged difficulties  in  making 
pharmaceutical  care  happen  in 
community  pharmacies,  pharma- 
cists in  the  US  have  been  quite 
ingenious  in  devising  new  ser- 
vices —  and  getting  paid  for 
them  because 
they  are  able  to 
demonstrate  the 
value  of  the  phar  - 
macist's contri- 
bution to  care. 

Could  it  be 
that  the  real 
difference  bet- 
ween pharma- 
cists in  the  UK 
and  America  is 
one  of  attitude? 
Are  pharmacists 
in  the  US  more 
prepared  to  get 
out  and  sell  their 
services  to  a 
government  that 
is  more  recep- 
tive, or  are  there 
some  deep-rooted  cultural  and 
structural  differences  which  are 
preventing  pharmacists  in  this 
country  from  achieving  the  same 
prominent  role  as  their  American 
colleagues. 

PURELY  PERSONAL 

I  have  tried  to  keep  these  articles 
informative  and  objective,  but 
inevitably  my  own  opinions  and 
prejudices  have  crept  in.  It  is  an 
interesting    exercise    to  make 


the  UK  and 
America  is  one  of 
attitude? 


comparisons  of  this  nature,  and  I 
think  that  although  we  could 
borrow  extensively  from  our 
colleagues  across  the  pond,  they 
in  turn  could  learn  much  from  us. 

In  particular,  I  would  highlight 
the  pioneering  work  performed 
by  community  pharmacists  in 
Liverpool  and  Nottingham  in  the 
care  of  the  mentally  ill,  dev- 
elopments in  audit,  and  world- 
leading  services  in  preventing  the 
spread  of  HIV  and  AIDS  through 
pharmacy-based  syringe  ex- 
change schemes. 

I  am  an  optimist.  I  believe  the 
future  for  pharmacists  is  as 
educators  and  therapeutic  man- 
agers. Educating  doctors,  nurses, 
patients  and  carers  about  the 
different  aspects  of  using  medi- 
cines safely  and  effectively,  and 
advising  and  taking  a  direct  role 
in  ensuring  appropriate  use  of 
medicines  is  what  achieves  real 
positive  health  gains. 

Pharmacists  in  America  may  be 
closer  to  achieving  these  goals 
than  we  are,  but  does  that  really 
matter?  What  counts  is  that  we  set 
ourselves  some  goals  and  that  we 
take  steps  to  achieve  them,  and  I 
see  encouraging  signs  that  com- 
munity pharmacists  are  starting 
to  do  just  that. 

I  hope  that,  in  some  small  way, 
this  series  will  have  provided 
some  food  for  thought  and  will 
have  made  sonre  small  con- 
tribution to  this  process  of 
change. 
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ou  can  tell  customers  looking 
for  protection  against 
pregnancy  that  Femidom®,  the 
female  condom,  is  as  effective  as 
other  barrier  methods.  It  also 
provides  protection  against 
sexually  transmitted  infections. 

'I've  heard  it's  a  sort  of  condom, 
but  how  does  it  work?" 

Instead  of  restricting  the  penis  like  the  male  condom, 
Femidom  gently  lines  the  vagina,  preventing  it  from 
coming  into  contact  with  sperm.  Provided  the  penis  is 
inside  the  condom,  the  woman  is  being  protected 
against  pregnancy. 

To  insert  Femidom,  the  woman  squeezes  the 
inner  ring  between  the  thumb  and  middle 
finger  and  pushes  it  into  the  vagina  as  far  as 
possible.  This  ring  then  helps  to  hold  the 
female  condom  inside  while  the  outer  rim 
keeps  it  in  place  outside  the  body.  When  both 
partners  are  ready,  the  penis  is  simply  guided 
into  the  condom. 

"Will  I  be  able  to  use  it?" 

Femidom  can  be  inserted  as  easily  and  quickly  as  a 
tampon  and  removed  simply  and  without  mess.  There  is 
no  need  to  worry  about  size  as  Femidom  suits  everyone. 


There  are  clear  step  by  step  instructions  in  every  pack 
for  inserting,  using  and  removing  Femidom.  Most 
couples  find  that  after  two  or  three  times  they  are 
completely  confident  with  using  it. 

"What  are  the  advantages 
of  Femidom?" 

Because  Femidom  doesn't  restrict  the  penis,  it  offers 
greater  sensitivity  than  a  male  condom.  The  soft,  fine 
material  means  lovemaking  feels  natural  and  enjoyable 
for  both  partners.  However,  because  it  is  twice  as  strong 
as  the  latex  used  for  male  condoms,  it  is  much  less  likely 
to  hole  or  tear.  Femidom  is  non-allergen ic,  and  odourless. 
The  woman  or  her  partner  can  insert  Femidom  before 
making  love  or  during  foreplay,  and  most  couples  find 
they  can't  feel  it  once  it  is  in  place.  So  with  Femidom 
there's  nothing  in  the  way  of  spontaneous,  comfortable 
lovemaking. 

Simple,  effective 
protection  with  real 
sensitivity  for  both 
partners.  Three  very 
good  reasons 
for  recommending 
Femidom  to  all 
your  customers. 
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FEMIDOM  ,ind  the  FEMIDOM  symbol 
are  registered  trade  marks  of  Charles 
International  pic 

Chartev  International  pk   1  Sovereign 
Park.  Coronation  Road.  Park  Rosal. 
London  NW10  7QP 
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DoH  publishes  hospice  guidelines 


The  Department  of  Health  has 
rubber-stamped  the  Hospice  Phar- 
macists' Association  advice  on 
hospice  service  provision  by 
publishing  formal  practice  guide- 
lines. The  DoH's  'Good  practice 
guidance  for  pharmacists  work- 
ing with  voluntary  hospices' 
formalises  HPA  advice,  issued  to 
produce  "some  sort  of  con- 
sistency of  approach  at  local 
level". 

Produced  by  a  working  party, 
including  HPA  secretary  Mary 
Allen,  then  chairman  Mike  Chap- 
man   and    co-opted  hospital 


pharmacist  representative  John 
Stapleton,  the  report  covers 
contracting,  split  provider  ar- 
rangements, VAT,  dressings  and 
appliances,  out  of  hours  and 
oxygen  services,  medicines  to 
take  home,  discharge  planning, 
day  care,  management  of  stock 
medicines,  ordering  and  paper- 
work, patient  self-administration 
of  medicine,  use  of  patients'  own 
medicines,  elements  of  good 
pharmacy  service  to  hospices, 
available  specialist  training  and 
networking  facilities. 
The  section  on  the  ordering, 


storage,  use  and  destruction  of 
controlled  drugs  is,  however, 
causing  the  HPA  some  concern. 
Mary  Allen  notes  this  section  had 
apparently  been  added  at  a  very 
late  stage  by  the  Home  Office  and 
"was  not  particularly  relevant  to 
hospice  practice  in  its  present 
form". 

Otherwise,  the  HPA  welcomes 
the  usefulness  of  the  framework, 
its  tacit  endorsement  of  t  he  work 
of  the  HPA  and  the  consistency 
that  the  document  "would  help 
ensure  in  locally  negotiated 
contracts". 


Birmingham  one  of  18  successful 
bids  for  Sim  prescribing  fond 


Birmingham  Family  Health  Ser- 
vices Authority  holds  one  of  18 
successful  bids  for  SI  million  of 
Department  of  Health  funding  for 
community  pharmacists  to  give 
prescribing  advice  to  GPs. 

The  FHSA  will  advertise  soon 
for  six  pharmacists  to  undertake 
two  half-day  sessions  a  week, 
wor  king  with  the  existing  pre- 
scribing team.  One  function  will 
be    to    reinforce    rational  pre- 


scribing messages  and  encourage 
GPs  to  use  a  local  formulary.  The 
pharmacists  will  be  paid  £200  a 
day  to  cover  their  fees  and  the 
cost  of  locums. 

The  project  will  run  for  a  year 
from  April  1  and  a  report  must  be 
submitted  in  March,  1996,  after 
which  the  Department  will  decide 
whether  to  continue  the  funding. 

The  DoH  received  138  bids 
r  anging  from  £928-5500,000. 


GP  sanctions 
averted 


Doctors  now  look  unlikely  to 
initiate  a  two-year  industrial 
action  campaign  (C&D  last 
week). 

GP  magazine  reports  that  the 
Government  has  backed  down  on 
its  plans  to  introduce  a  new 
out-of-hours  deal,  which  trig- 
gered doctors'  dissatisfaction. 
Instead,  the  current  system  of 
payment  will  operate  while  talks 
continue. 


or 


needle  exchange 

The  latest  extension  to  the 
Scottish  distance  learning  packs 
is  to  tackle  needle  exchange 
schemes. 

The  pack,  produced  by  the 
Scottish  Centre  for  Post  Qual- 
ification Pharmaceutical  Educ- 
ation and  funded  by  the  Scottish 
Office,  Home  and  Health  Depart- 
ment, will  be  offered  to  all 
pharmacists  involved  in,  or  about 
to  join,  the  national  needle 
exchange  scheme. 

Completion  of  the  pack  will 
form  the  basis  of  the  educational 
and  training  requirements  for 
pharmacists  participating  in  the 
scheme. 

The  pack  will  cover  the  extent 
of  drug  misuse  in  Scotland,  the 
concept  of  harm  reduction  and 
the  practicalities  of  offering  a 
needle  exchange  service. 

The  pac  k  will  be  available  from 
April.  To  register  interest  in  a 
copy  contact:  Rose  Marie  Parr, 
SCPPE  director,  department  of 
pharmaceutical  sciences,  Uni- 
versity of  Strathclyde,  Royal 
College  Building,  201  George 
Street,  Glasgow  Gl  1XW. 
•  SCPPE  is  to  organise  a  national 
study  day  later  in  the  year,  in 
tandem  with  Grampian  Health 
Board,  to  examine  all  aspects  of 
harm  reduction. 


Even  in  the  hayfever  market,  Optrex  makes  a  difference. 
Once  again  this  year,  we  will  be  supporting  Optrex  Hayfever  Allergy 
Eye  Drops  with  an  extensive  programme  ot  consumer  advertising, 
promotion,  point-of-sale  and  training  material. 

Product  information:  Optrex  Hayfever  Allergy  Bye  Drops:  Solution  containing  sodium  cromoglycate  2.0%  w/v  with 
hcnnlkonmm  chloride,  disodium  edetate  purified  warer.  Use:  For  fast,  effecrive  treatment  of  itchy,  watery  or  inflamed  eyes 


We  also  give  you  a  higher  on-going  profit  on  return  than  you  get  H 
many  other  sodium  cromoglycate  brands  available1. 
Your  customers  will  benefit  from  sodium  cromoglycate's  proven  efficpj' 
safety2  and  speed  of  action1 


caused  by  seasonal  allergies.  Contraindications:  Hypersensitivity  to  any  of  the  ingredients.  Precautions:  Do  not  use 

wearing  soft  contact  lenses.  Caution  should  be  exercised  during  the  first  term  of  pregnancy.  Discard  any  remaining  contci 
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Tacrine  refused  a  British  licence 


Tacrine,  licensed  in  the  I  IS  for  the 
treatment  of  mild  to  moderate 
Alzheimer's  disease,  has  been 
refused  a  l!K  product  licence 
Parke  Davis,  the  manufacturer  of 
the  drug  (Cognex),  has  been 
asked  by  the  Department  of 
Health  to  withdraw  its  application 
for  a  licence.  The  DoH  would  not 
give  details  of  why  the  application 
was  refused,  but  the  side-effects, 
such  as  liver  disease,  are  thought 


to  have  been  a  more  important 
factor  in  the  decision  than  the 
cost. 

Alzheimer's  disease  causes  a 
loss  of  neurones  in  certain  parts 
of  the  brain,  which  in  I  urn  leads 
to  a  reduction  m  the  neuro- 
transmitter acetylcholine  Tac- 
rine is  a  'cholinesterase  inhibitor' 
which  prevents  the  enzyme  chol 
inesterase  from  breaking  down 
the  neurotransmitter  acetylclu >lme 


clinical  trials  have  found  that 

tacrine  can  hall  progressn  mol  the 
condition  in  some  patients  and 
may  lead  in  improvements  in 
others.  However,  the  side-effects 
ol  the  treatment,  including 
possible  liver  damage,  neces 
sitate  careful  monitoring  of  the 
live)  function 

Tacrine  was  licensed  in  the  1  S 
in  1993  and  is  also  available  in 
Fiance,  Sweden  and  Belgium. 


Focus  on  eyes 

The  latest  Pharmacy  Healthcare 
Scheme  campaign  aims  to 
encourage  people  to  take  more 
care  of  their  eyes. 

Leaflets  entitled  'Eye  care:  do 
you?'  will  be  distributed  to  all  UK 
pharmacies  by  the  beginning  of 
May.  The  leaflet,  sponsored  by 
Opt  rex,  outlines  common  causes 
of  eye  problems  and  what  to  do 
about  them.  It  gives  an  'at  a 
glance'  guide  to  OTC  treatments 
and  encourages  c  ustomers  to  ask 
a  pharmacist  for  advice. 

Optrex  has  produced  the 
'Optrex  eye  care  guide'  for 
pharmacy  staff  which  explains 
when  to  recommend  an  OTC 
product  and  when  to  refer  to  a  GP 
or  optometrist. 


Community  Group  wants 
pharmacists'  strategic  input 


The  Community  Pharmacists' 
Group  is  to  canvass  members'  — 
and  non-members'  —  comments 
on  the  Group's  future. 

The  CPG  discussed  its  strategy 
at  its  second  meeting  last  week. 
"We  want  to  take  these  ideas  out 
to  the  membership  so  that  they 
have  ownership,"  says  vice  chair- 
man Nicola  Gray. 

Members  will  be  putting  for- 
ward their  plans  at  regional  and 
branch  meetings  over  the  rest  of 
the  year  and  asking  for  pharma- 
cists' comments  through  an  inaug- 
ural newsletter,  due  out  in  May. 


( )ne  area  that  CPG  is  to  tackle  is 
in  devising  guidelines  for  the 
supervision  of  daily  dose  oral 
methadone,  "It's  not  a  dictum,  it's 
about  helpful  hints  for  phai 
macists  that  are  involved,"  says 
Ms  Gray. 

Although  the  issue  of  payment 
for  supervision  will  not  be 
covered  in  the  guidelines,  the 
Group  does  agree  that  if  any 
m<  imes  are  available,  pharmacists 
should  be  encouraged  to  secure 
payment  for  their  services.  The 
guidelines  are  expected  to  be 
published  in  June. 


NAWP  bursaries 

Two  bursaries  ol  £150,  three  of 
£90  and  ten  of  £50  will  be 
awarded  to  full  weekend 
delegates  at  the  NAWP  90th 
anniversary  celebration  dinner 
and  conference  (April  2123). 
Busaries  are  provided  by  AAH 
and  Unichem. 

Not  for  debate 

Motions  from  the  East 
Metropolitan,  Leeds  &  District, 
and  Macclesfield  and  South 
Cheshire  branches  reported  last 
week  are  for  referral  to  the 
Council  without  debate.  The 
Manchester,  Salford  &  Trafford 
branch  motion  is  for  small  group 
discussion. 

New  Appeal  Authority 

The  Family  Health  Services 
Appeal  Authority  Regulations 
1995  (SI  No  622),  effective  from 
April  1,  establish  a  new  Family 
Health  Services  Appeal  Authority 
which  will  take  over  the 
responsibilities  of  the  former 
FHSA  Appeal  Unit. 


CD  licence  fees  up 

From  April  1  the  maxuimum  fees 
payable  to  produce,  supply  or 
offer  to  supply  or  possess 
controlled  drugs  is  £462. 


with  the  10ml  Optrex  Hayrever  bottle,  thev  get  the  sodium 
joglycate  quality  at  a  lower  daily  treatment  cost1. 

commend  Optrex  Hayfever  Allergy  Eye  Drops,  a  name  that  really 
Is  out  in  the  hayfever  field. 


let  opening  the  buttle.  Dosage:  I  01  2  drops  into  each  eve  4  times  d.nlv.  Side  effects:  Transient  burning,  stinging  jnd 
of  vision.  Packaging  quantities:  10ml  bottle.  RSP:  £3.99  lor  10ml  Legal  category:  P  Product  licence  number 


2%  sodium  cromoglycate 
The  outstanding  choice 

01 13/0161.  Licence  holder  Fisons  Pic.  Coleorton  Hall  Leics  LE67  8GP  References:  I.  Source:  CScD  Price  List,  [amury, 
21, 1995.  2.  Lindsay-Miller,  Clin  Allergy  1979;  9:  271-275.  3.  Monon  P. « al.  Allergy  Clin  Immunol  News  1991;  Suppl  1: 137. 


PERSONAL  OPINION 


Business  bane  or 
business  boom? 


Should  community 
pharmacists  rush  to  buy 
the  latest  computer 
development  just 
because  it  is  there? 
Maurice  Copeland, 
pharmacist  and  director 
of  Pace  Beta 
Pharmaceutical 
Computer  Systems, 
suggests  some  areas 
need  not  be 
computerised 

Computer  system  customers 
often  feel  they  must  have 
the  latest  development  sim- 
ply because  it  is  available. 
But  is  this  right  and  should 
they  be  paying  for  it? 

All  new  developments  incur 
expense  and  the  customer  finally 
pays. 

An  excellent  example  of  un- 
necessary development  is  that  of 
endorsement  printing.  That  it  is  a 
good  idea  to  endorse  pre- 
scriptions is  unassailable.  Indeed, 
it  is  essential  to  endorse  some 
scripts  and,  as  every  pharmacist 
knows,  it  is  illegal  to  endorse 
fraudulently.  But  only  about  one 
prescription  in  20  needs  to  be 
endorsed  at  all.  What  pharmacy 
really  needs  a  computer  to  print 
out  such  small  proportions 
automatically? 

Some  of  our  competitors  claim 
that  more  than  SI 00  a  month  can 
be  saved  by  automatic  endorse- 
ment. This  is  misleading  or  even 
dishonest.  Purchasing  automatic- 
ally-printing endorsement  facil- 
ities increases  costs,  such  as 
purchasing  an  additional  printer. 
The  Prescription  Pricing  Auth- 
ority is  very  much  against 
automatic  printing  for  it  is 
virtually  impossible  to  print 
endorsements  in  the  same  sequ- 
ence and  in  alignment  with  the 
prescription  on  the  FP10.  The 
PPA  has  indicated  that  this  is 
likely  to  result  in  large  numbers  of 
referrals  for  clarification  before 
payment  is  made. 

The  already  small  number  of 
prescriptions  needing  endorse- 
ment is  also  likely  to  diminish. 
Original  Pack  Dispensing  is  fast 
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approaching.  The  ABPI's  project 
for  its  introduction  is  gathering 
momentum,  approval  to  proceed 
being  expected  from  the  Depart- 
ment of  Health  any  day.  The 
programme  of  introductions 
which  is  expected  to  start  in 
October  will  involve  several 
tranches  of  products  being 
converted  to  original  packs  over 
the  next  three  years.  If  ever  there 
was  a  need  for  computer-aided 
endorsement  systems  and,  in 
particular,  automatically-printed 
ones,  that  need  must  be  nearing 
an  end. 

PMRs 

Computerised  Patients  Medic- 
ation Records  are  a  growing 
feature  of  community  pharmacy 
activity  and  quite  rightly  so  — 
there  is  an  excellent  case  for 
pharmacists  compiling,  retaining 
and  maintaining  such  records. 
But  are  community  pharmacists 
being  as  responsible  as  they 
should  in  the  maintenance  and 
management  of  these?  Reports 
suggest  that  many  businesses  are 
not  complying  with  ordinary 
ethical  standards,  such  as 
obtaining  patients'  consent  to 


computerise  their  records,  nor 
with  the  Royal  Pharmaceutical 
Society's  Code  of  Ethics. 

Pharmacy  will  only  do  itself 
har  m  if  practice  is  not  improved 
here. 

BUSINESS  SENSE 

Pharmacy  could,  however,  do 
itself  good  in  a  business  sense  by 
using  computers  for  business 
management  and  marketing. 
Market  intelligence  suggests  that 
pharmacy  underuses  computers 
whereas  other  businesses  and 
professional  practices  have  gain- 
ed and,  continue  to  gain,  sub- 
stantial benefits  from  them. 
Pharmacy  could  help  itself  a  lot 
by  using  whatever  computer 
functions  are  already  on  its 
systems  —  such  as  ordering  and 
stock  control  on  systems  — 
rather  than  by  looking  for  new 
facilities  just  because  they  have 
now  become  technologically 
possible. 

No  doubt  before  too  long  direct 
payments  by  the  PPA  will  come 
about.  However,  such  a  pro- 
cedure is  fraught  with  potential 
problems  and  should  be  rushed 
into  slowly! 
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Presentation: 
Movelat  Cream  contains 
mucopolysaccharide  polysulphate 
(MPS)  0.2%  w/w  and  salicylic  acid 
Ph. Eur.  2.0%  w/w  in  a  white 
vanishing-cream  base.  Movelat  Gel 
contains  the  same  active  constituent) 
in  a  colourless  gel  base. 
Indications: 

Movelat  is  a  mild  to  moderate  anti- 
inflammatory and  analgesic  topical 
preparation  for  the  symptomatic  rel 
of  pain  in  musculoskeletal  condition 
including  sprains  and  strains. 
Dosage: 

Adults,  the  elderly  and  children  over 
12  years:  Movelat  Cream:  Two  to  si) 
inches  (5-1 5cm)  to  be  massaged  int 
the  affected  area  up  to  four  times 
daily.  Movelat  Gel:  Two  to  six  inche; 
(5-1 5cm)  to  be  applied  to  the  affect^ 
area  up  to  four  times  daily. 
Contra-indications: 
Not  to  be  used  in  children  under  12 
years  of  age.  Not  to  be  used  in 
susceptible  asthmatic  patients  in 
whom  salicylates  can  induce 
bronchial  reactions.  Not  to  be 
used  on  large  areas  of  skin, 
broken  or  sensitive  skin  or  on 
mucous  membranes. 
Precautions: 

For  external  use  only.  Not  to  be  use 
during  the  first  trimester  or  during 
late  pregnancy. 
Side-effects: 
Allergic  skin  reactions  may  occur  in 
individuals  sensitive  to  salicylates. 
Legal  Category:  P  Pack  Details: 
Movelat  Cream  (PL  8265/0008), 
Movelat  Gel  (PL  8265/0009):  Trade 
Price:  £4.14,  Retail  Price:  £7.30  per 
lOOg  tube.  Full  prescribing 
information  is  available  on  reguest 
from  the  Product  Licence  Holder: 
Panpharma  Limited,  Repton  Place, 
Amersham,  HP7  9LR 
Date  of  Preparation: 
March  1995. 
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COMPANY  PROFILE 


Dendron  dynamics 

Liz  Jones  spoke  to  Trevor  Knights,  general  manager  at  Dendron,  and  asked  him 
what  makes  the  company  tick.  She  also  found  out  about  the  important  role  he 
believes  pharmacists  play  in  helping  to  form  the  business'  marketing  strategy 


Ihen  the  delectable  Jo- 
fanna  Lumley  endorses 
one  of  your  products, 
without  being  paid,  then 
things  are  looking  good. 
The  product  in  question  is  Astral, 
and  is  Dendron's  latest  brand 
acquisition. 

According  to  Trevor  Knights, 
Dendron's  general  manager,  Ast- 
ral fitted  "very  nicely"  into  the 
company's  portfolio.  "It  was  a 
product  we  knew  veiy  well.  We 
[Fleet  Laboratories]  had  manu- 
factured it  for  Elida  Gibbs  in  the 
past;  it  fitted  exactly  into  our 
distribution  pattern;  it  was  a  very 
well  known  brand  and  a  good 
performer,"  he  recalls. 

To  boot,  Elida  Gibbs  hadn't  put 
any  real  support  behind  the  brand 
for  12  years,  and  yet  sales  were 
still  growing!  Dendron  is  pre- 
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sently  carrying  out  an  extensive 
research  programme  on  Astral  — 
and  current  Astral  users  —  to 
look  at  opportunities  to  develop 
the  brand  into  other  areas. 

BRAND  MANAGER 

The  company  itself  manages 
many  brands  —  its  own  and  other 
people's  through  marketing  and 
licensing  agreements.  With  re- 
gard to  pharmacy,  it  has  joint 
ventures  with  Dermal  on  Ibuleve; 
with  Blistex  Inc  on  Blisteze  and 
Blistex;  a  licence  agreement  with 
Dentinox;  a  sales  and  distribution 
agreement  with  Lanes  on  Olbas, 
Kalms  and  Preconceive;  and  a 
royalty  agreement  with  Otex. 
Company  own-brands  are  Medi- 
gel  and  Astral. 

Dendron  is  one  of  two  major 
divisions  within  parent  company 


DDD:  Dendron  is  responsible  for 
sales,  marketing  and  distribution 
of  branded  products;  and  Fleet 
Laboratories  is  a  contract  manu- 
facturer. Fleet  makes  several 
Dendron  products,  but  it  also 
contract  manufactures  for  phar- 
maceutical and  household  com- 
panies. Fleet  is  also  involved  in 
own-label  and  private  label  pro- 
duction for  the  likes  of  Sainsbury, 
Superdrug  and  Lloyds. 

Mr  Knights  explains  the  strat- 
egy behind  the  divisions:  "It  was 
to  allow  both  sides  of  the  business 
to  concentrate  on  developing  and 
growing  their  own  particular 
responsibilities.  And,  for  us,  we 
were  very  keen  to  exploit  growth 
opportunities  both  in  household 
and  pharmacy  goods.  Particularly 
with  regard  to  the  changes  in 
legislation  and  the  change  from 


Trevor  Knights:  committed  to 
building  Dendron's  business  in 
pharmacy,  and  particularly  in  the 
independent  sector 


With  regard  to 
the  changes  in 
legislation  and 
the  change  from 
POM  to  P,  we  felt 
there  were  a  lot 
of  potential 
opportunities 


POM  to  P,  we  felt  that  there  were 
a  lot  of  potential  opportunities." 

The  prime  example  of  this,  says 
Trevor,  was  the  introduction  of 
Ibuleve.  The  formulation  was 
developed  by  Dermal  Labora- 
tories while  it  was  a  customer  of 
Continued  on  p508 
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Rest  assured,  it's  calpol 

Paracetamol 


When  a  mother  comes  to  you  when 
her  baby  has  a  cold,  fever,  headache  § 
or  toothache,  you  can  recommend 
with  confidence  the  rapid  relief  and 
effectiveness  of  Calpol  Infant  Suspension. 
Calpol  Infant  Suspension  is  the  gold 
standard  junior  analgesic  -  a  product  with 
a  heritage  and  reputation  second  to  none, 


and  available  over  the  counter  only 
in  pharmacies. 

And  because  new  babies  are  coming 
into  the  world  all  the  time,  Warner 
Wellcome  are  advertising  Calpol  Infant 
Suspension  to  their  mums  -  so  they  will 
also  know  about  it  and  where  to  obtain  it, 
along  with  your  advice. 


asential  information.  Presentation  Each  5m!  of  Calpol  Infant  Suspension,  Calpol  Sugar  Free  Infant  Suspension,  Calpol  Paediatric  and  Calpol  Paediatric  Sugar  Free  contains  I20mg  Paracetamol  BP.  Calpol 
MX  Plus  Suspension  contains  250mg  Paracetamol  BE  in  each  5ml.  Uses  For  the  relief  of  pain  (including  teething  pain)  and  feverishness.  Dosage  and  administration  Calpol  Infant  Suspension,  Calpol  Sugar  Free 
nfant  Suspension,  Calpol  Paediatric  and  Calpol  Paediatric  Sugar  Free:  Infants  under  3  months:  2.5ml  for  babies  developing  a  fever  following  vaccination  at  2  months;  in  other  cases  to  be  used  only  under- 
nedical  supervision;  children  3-12  months:  2.5-5ml  four  times  daily:  Children  1-6  years:  5-10ml  four  times  daily.  Calpol  Six  Plus  Suspension:  Children  3  months  to  6  years:  Calpol  Infant  Suspension  is 
ecommended;  6-12  years:  5-10ml  four  times  daily;  Adults,  and  children  over  12  years:  10-20ml  four  times  daily.  In  all  cases:  Not  more  than  4  doses  should  be  administered  in  any  24  hour  period.  Do  not 
■fpeat  doses  more  frequently  than  4-hourly.  Contra-indications,  warnings,  etc,  Contra-indications:  Known  hypertensiiivity  to  paracetamol.  Precautions:  To  be  used  with  caution  in  the  presence  of  renal  or 
lepatic  dysfunction.  Side  and  adverse  effects:  Side-effects  are  mild  and  infrequent.  Adverse  reactions  are  rare  and  generally  associated  with  overdosage.  Allergic  reactions  such  as  skin  rash  occasionally  occur,  and. 
jolated  cases  of  blood  disorders  have  been  recorded.  Chronic/long-term  use  of  paracetamol  has  rarely  been  associated  with  nephrotoxicity.  Overdosage  may  cause  hepatic  necrosis.  Costs:  Calpol  Infant 
Wspens.on:  70ml  £1.45,  140ml  £2.66.  (PL3/5067).  Calpol  Sugar  Free  Infant  Suspension:  I40ml  £2.66.  (PL3/0244).  Calpol  Paediatric:  1  litre  £4.32. 
PL3/0334).  Calpol  Paediatric  Sugar  Free:  1  litre  £4.32  PL3/0335).  Calpol  Six  Plus  Suspension:  100ml  £2.69.  (PL3/0182).  Legal  Category.  P.  Further 
fiformanon  is  available  on  request.  Warner  Wellcome  Consumer  Healthcare,  Medical  Affairs,  Building  29,  Temple  Hill,  Dartford  DAI  5AH. 
1>ate  of  Preparation:  1st  November  1 994.  Calpol  is  a  trademark. 
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Fleet  Laboratories. 

"In  discussions  with  Dermal, 
they  came  to  us  and  said  they  had 
a  formula  which  was  good  for  an 
over  the  counter  product  within  a 
very  interesting  area  and  they 
were  expecting  to  get  a  licence 
approval  for  that  product,  and 
would  we  be  interested  in  going 
into  partnership  to  handle  the 
sales,  marketing  and  distribution 
for  them,"  explains  Mr  Knights. 
"Now  this  was  November,  1990, 
and  by  April,  1991  the  product 
was  on  the  market.  Two  months 
later  it  was  a  brand  leader." 

EXPERTISE 

Mr  Knights  prides  the  company 
on  its  expertise  in  sales  and 
marketing.  Dendron  has  a  sales- 
force  split  by  independent  cover- 
age through  territory  repre- 
sentatives (12  in  all)  who  handle 
about  5,000  live  accounts.  They 
report  to  a  field  sales  manager 
and  in  addition  there  are  five 
national  account  managers  (for 
the  likes  of  AAH,  Unichem  and 
Boots,  etc)  who  report  to  a 
national  sales  manager. 

So  how  does  Dendron  approach 
the  pharmacy  market?  "I  t  hink  t  he 
principles  of  marketing  to  phar- 

DDD  history 

DDD  is  a  family  concern.  It 
was  first  set  up  by  a  Dr 
David  Denis  (hence  the 
'DDD')  in  1912,  but  was  bought 
by  the  grandfather  of  the 
present  chairman,  Nigel  Halsby, 
in  1916. 

•  The  company's  first  product 
was  a  dermatological  which 
was  called  Dr  David  Denis' 
Prescription. 

•  The  first  year's  profit  was 
£738  Is  8d. 

•  Dendron's  turnover  has 
doubled  since  1990  and 
currently  stands  at  £16  million. 

•  Originally  based  in  the  City  of 
London,  the  company  moved  to 
Watford  in  1951  where  it  now 
has  two  sites  —  with  a  new 
manufacturing  facility  in  the 
offing. 


macy  are  not  greatly  different 
from  marketing  any  product  in 
any  area,"  Mr  Knights  believes. 
"The  most  important  thing  within 
pharmacy  is  that  you  need  to 
establish  a  relationship  with  the 
pharmacist  and  the  pharmacist's 
assistant,  Certainly  with  regard  to 
successful  products,  there  is  a 
certain  amount  you  can  do  with 
consumer  advertising  to  get  the 
consumer  into  the  pharmacy,  but 
you're  still  reliant  on  the  phar- 
macists and  their  assistants  to 
recommend  that  product  once  the 
customer  has  got  there,  as  well  as 
supporting  it  with  POS,  window 
displays,  etc,"  he  says. 

Trevor  is  a  firm  believer  that 
once  a  company  has  generated 
consumer  demand,  it  has  the 
support  of  the  pharmacist.  He 
wants  pharmacists  to  believe  in 
his  products  and  the  benefits  they 
offer.  He  maintains  that  the 
company's  heritage  stands  it  in 
good  stead. 

"We've  been  calling  on  phar- 
macists for  a  long  time  and  have  a 
reputation  for  being  an  honest, 
straightforward  company.  Our 
representatives  develop  good 
relationships  with  pharmacists 
and  their  assistants  and  that's 
where  it  all  really  starts,"  says  Mr 
Knights. 

He  is  committed  to  building 
Dendron's  business  in  pharmacy, 
in  particular  with  the  indep- 
endent sector.  "I  think  it's  about 
offering  pharmacists  products 
they  can  actually  sell  and  make  a 
profit  from.  And  supporting 
products  in  pharmacy  —  whether 
it  is  in  regard  to  consumer 
advertising  or  display  materials 
—  to  ensure  those  products  sell," 
he  says.  "Obviously  if  you  have  a 
product  that  appeals  to  the 
consumer,  then  that's  a  large  part 
of  the  battle,"  adds  Mr  Knights. 

He  attributes  Dendron's  growth 
over  the  years  to  its  increasing 
portfolio  of  products.  The  com- 
pany has  traditionally  been 
involved  in  niche  markets  with 
products  which  address  very 
specific  consumer  needs. 

"For  example,  with  Dentinox 
baby  care,  we're  not  competing 
with  the  likes  of  Johnson  & 
Johnson  on  nappy  creams  or 


lotions,"  he  maintains. 

Mr  Knights  believes  that  the 
recession  has  changed  the  nature 
of  the  business.  "From  a  sales- 
man's point  of  view,  where  the 
focus  used  to  be  selling  in  volume, 
today  it's  very  much  on  selling  in 
product  and  product  benefits. 
And  I  think  the  territory  rep- 
resentative nowadays  is  certainly 
much  more  involved  in  selling  the 
product  benefits  to  pharmacists, 
rather  than  selling  in  a  deal. 

"What  we've  done  over  the  last 
three  to  four  years  is  to  build 
niche  markets  which  have  turned 
out  to  be  major  market  segments. 
Just  because  they're  niche,  does- 
n't mean  they're  small  and  they 
can't,  grow,"  Mr  Knights  affirms. 

1 1  think  it's  about 

{offering 
1  pharmacists 

j  products  they  can 
1  actually  sell  and 
I  make  a  profit 
|  from 

Otex  is  a  good  example  of 
building  a  niche,  he  says.  "Otex 
ear  drops  were  a  relatively  small 
market  segment  with  very  little 
market  activity.  We  deliberately 
set  out  to  make  a  product  which 
looked  different  and  which  really 
sold  its  benefits,"  Mr  Knights 
explains.  Dendron  upgraded  the 
packaging  to  make  it  more 
consumer-friendly  and  give  it  a 
more  modern  positioning.  "Phar- 
macists were  mailed  free  samples 
of  the  product  when  Otex  was 
launched  which  proved  quite  an 
effective  part  of  the  programme," 
Mr  Knights  adds. 

Trevor  still  sees  plenty  of  room 
for  opportunity  in  the  pharmacy 
sector,  primarily  in  OTC  pro- 


Knights  in 
profile 

orn  in  Exeter,  Devon, 
Trevor  Knights  is  a 
mt0  graduate  of  Leeds 
University. 

Prior  to  working  for  Dendron, 
he  had  a  firm  grounding  in  the 
personal  care  industry  with  over 
seven  years  at  Gillette.  Before 
that  he  had  also  had  a  stint  at 
Avon. 

Married  with  two  children, 
the  Knights  household  is  a  busy 
one  with  two  dogs,  a  cat  and  a 
hamster! 

Outside  of  work,  Trevor  finds 
that  most  of  his  time  is  taken  up 
by  the  sporting  activities  of  his 
children.  "At  weekends,  my  life 
is  spent  ferrying  my  children 
about;  my  son  plays  rugby  and 
my  daughter  is  an  ice  skater.  So 
there's  no  time  for  golf 
whatsoever,"  he  laughs. 

Mr  Knights  takes  great  pride 
in  Dendron's  achievements.  "I 
enjoy  this  company,  it  has  a 
great  atmosphere.  We  work 
very  closely  and,  if  we  want  to 
do  something,  we've  shown  that 
we  can  do  it  very  quickly  and 
very  effectively  which  makes  it 
a  very  rewarding  place  to 
work." 


ducts.  "It  is  obviously  very 
noticeable  over  the  last  couple  of 
years  that  pharmacists  have  been 
moving  away  from  certain  areas 
they  were  traditionally  associated 
with,  like  household  products, 
and  where  the  grocery  multiples 
are  now  taking  over,"  he  com- 
ments. Mr  Knights  remembers 
that  back  in  the  early  1980s,  the 
company  established  the  Stain 
Devils  brand  in  the  UK,  pri- 
marily by  means  of  pharmacy 
distribution  ... 

Trevor  Knights  describes  Den- 
dron as  a  company  dedicated  to 
growth.  He  sees  that  growth 
through  the  extension  of  the 
products  it  owns,  the  extension  of 
the  products  of  partners  and 
through  the  development  of  new 
business  partners. 


THE  RANGE. 

PRODUCTS  THAT  HAVE  STOOD  THE  TEST  OF  TIME. 

The  Heritage  Range  from  SmithKline  Beecham  is  a  range  of  tried  and 
tested  products  that  have  been  favourites  for  years.  With  household  names 
including  Germolene,  Germoloids,  Phensic  and  Enos,  the  Heritage  brands 
are  sure  to  give  great  results  in  1995.  It's  good  to  know  that  some 
top  sellers  have  stood  the  test  of  time. 


For  further  information  contact: 

SB  House,  Brentford,  Middlesex  TW8  9BD,  Telephone:  0181  975  4014 


SmithKline  Beecham 

Consumer  Healthcare 
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BUSINESS  MATTERS 


How  to  renegotiate  the 


Did  you  sign  your  lease 
agreement  during  the 
property  boom?  Are  tales 
of  low  rents  and  even 
rent  holidays  prompting 
you  to  push  for  a  new 
deal?  Bryan  J  Emden 
and  Philippa  J  Aldrich 
assess  your  obligations, 
but  also  look  at 
opportunities  to  better 
your  position 


Your  rent  is  too  high.  The  shop 
next  door  has  just  been  let  at 
two-thirds  of  what  you  are 
paying  and  you've  heard  that 
the  tenant  was  given  a  six- 
month  rent-free  period.  Local 
agents  have  indicated  that  your 
chances  of  selling  your  leasehold 
interest  are  remote.  Can  you 
renegotiate  the  terms  of  your 
lease  with  your  landlord? 

On  the  face  of  it,  you  are  bound 
by  the  terms  of  the  lease  you  have 
signed.  Even  if  you  sell,  you 
remain  liable  under  the  covenants 
until  the  lease  comes  to  an  end.  So 
what  opportunities  are  there  to 
renegotiate? 

GIVE  ME  A  BREAK! 

First  you  should  look  at  the  lease 
itself.  Is  there  a  'break  clause'? 
This  is  a  provision  which  allows 
you  to  end  or  'break'  the  lease  on 
minimum  notice  to  the  landlord. 
It  is  often  linked  to  rent  reviews. 
You  may  not  intend  to  leave  the 
property,  but  the  threat  of  quitting 
can  be  used  to  considerable 
advantage. 

Should  you  effect  the  break,  the 
landlord  will  be  left  with  a  rent 
void.  Even  if  he  is  lucky  enough  to 
have  a  new  tenant  lined  up,  rent- 
free  periods  and  other  induce- 
ments may  mean  months,  even 
years,  before  the  rental  stream  is 
re-established. 

Having  won  the  landlord's 
attention,  what  terms  should  you 
discuss?  Your  immediate  concern 
may  be  to  reduce  the  rent  in  line 
with  current  market  values  and 
perhaps  to  introduce  a  rent-free 
period.  However,  do  not  overlook 
other  opportunities  to  better  your 
position.  A  shorter,  more  flexible 
lease  may  be  more  attractive  to  a 


potential  purchaser  with  the 
possibility  of  agreeing  a  break 
clause. 

WEAR  AND  TEAR 

Perhaps  your  present  lease 
contains  an  onerous  repairing 
covenant.  Is  it  possible  to  limit 
your  obligations  and  exclude 
liability  for  fair  wear  and  tear? 
Does  the  current  lease  demand 
that,  before  you  can  vacate,  you 
must  reinstate  any  fitting  out  or 
alterations  you  have  made?  Can 
this  be  changed? 

Also,  consider  your  present 


business  needs.  When  taking  the 
lease,  did  you  accept  a  trade 
restriction?  Do  you  now  need  to 
be  able  to  share  the  unit  with 
concessionaires  or  franchisees? 
Perhaps  you  want  to  underlet, 
that  is  retain  your  interest  in  the 
property  but  grant  a  lease 
yourself  of  surplus  space  to 
another  company. 

But  what  if  there  is  no  break 
clause?  Perhaps  your  lease  is 
coming  to  an  end  in  any  event.  As 
a  business  tenant,  and  in  the 
absence  of  any  provision  in  the 
lease  to  the  contrary,  you  are 


protected  by  the  Landlord  and 
Tenant  Act  1954.  This  means  that 
at  the  end  of  the  lease  you  have  a 
statutory  right  to  a  new  lease 
unless  the  landlord  can  establish 
one  of  the  statutory  grounds  for 
refusal. 

Lease  renewals  can  be  a  good 
opportunity  to  renegotiate  terms 
and,  again,  you  should  look  at  the 
whole  picture  and  not  just  the 
rent.  You  may  even  be  able  to 
introduce  a  break  clause! 

Another  prime  time  for  nego- 
tiation is  rent  review.  The 
provisions  for  rent  review,  in- 
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lease  on  your  premises 


eluding  the  dates  for  the  review 
and  the  procedure  to  he  adopted, 
will  be  set  out  in  the  lease  itself. 
Often  the  hasis  of  valuation  is 
very  technic  al  and  the  new  rent  is 
assessed  l>y  reference  to  a 
'hypothetical  lease'  defined  in  the 
lease.  For  instance,  it  is  assumed 
that  the  hypothetical  lease  will 
contain  all  the  provisions  of  the 
lease  itself,  but  the  value  of  any 


You  have  a 
statutory  right  to 
a  new  lease 
unless  the 
landlord  can 
establish 
statutory  grounds 
for  refusal 


improvements  carried  out  by  the 
tenant  is  disregarded  in  the 
calculations.  This  is  to  ensure  that 
you  do  not  pay  twice  for  the 
benefit  of  any  works  you  have 
carried  out. 

However,  rent  review  may  not 
prove  as  useful  as  the  term 
implies.  Far  from  a  'review'  of  the 
rent,  the  procedure  may  simply 
result  in  you  paying  more  rent 
than  before.  When  the  market  is 
strong,  'upwards  only'  rent  re- 
views are  the  norm.  This  means 
that  the  rent  can  only  be  reviewed 
lo  an  amount  higher  than  the 
passing  rent. 

Upwards  only  reviews  are  still 
common,  but  sometimes  leases 
contain  'either  way'  reviews 
where  the  rent  can  go  up  or  down 
in  accordance  with  market 
conditions 

Rent  reviews  are  often  best 
negotiated  by  an  agent  on  your 
behalf.  Some  have  recently  been 
able  to  achieve  'nil'  increases! 

But  what  happens  where  you 
do  not  have  the  luxury  of  a  break 
option,  your  lease  still  has  several 
years  to  run  and  the  next  rent 
review  is  in  five  years'  time? 


[f  you  are  still  anxious  to  move 
or  simply  cannot  afford  the 
property  any  longer,  you  could 
ask  the  landlord  if  he  would 
accept  a  sin  lender  of  your  lease. 
This  is  similar  to  handing  back 
youi  house  keys  to  the  building 
society  —  by  surrendering,  you 
give  the  lease  back  to  the  landlord 
and  it  ceases  to  exist. 

NO  OBLIGATION 

There  is  obviously  no  obligation 
on  the  landlord  to  accept  your 
proposal  and  often  little  in- 
centive; he  may  simply  refuse  and 
hold  you  to  your  covenants  until 
the  lease  expires.  However,  if  the 
landlord  has  doubts  about  your 
long-term  ability  to  meet  the  rent 
and  the  property  is  well-sited  and 
attractive  to  other  tenants,  he  may 
be  prepared  to  accept  a  sur- 
render, but  at  a  price. 

He  may  well  demand  a  capital 
sum  as  a  premium  and  also  insist 
that  you  observe  the  lease 
covenants  relating  to  repair  and 
deliver  up  the  property  freshly 
decorated  and  in  good  condition. 
This  may  prove  onerous  where 
the  budget  is  already  tight. 


An  alternative  to  a  surrender  is 
a  variation.  This  is  where  you 
keep  the  lease,  bill  agree  to  vary 
some  ol  the  terms.  Whether  a 
landlord  will  agree  to  a  variation, 
and  again  there  is  no  need  for  him 
to  do  so,  will  depend  on  you] 
negotiating  strength.  Often,  lor 
example,  a  landlord  may  agree  to 
extend  the  uses  foi  the  properly 
lo  allow  you  to  sell  the  lease  lo 
someone  he  is  keen  lo  have  as  a 
tenant. 

The  landlord  may  have  his  own 
reasons  for  varying  the  lease,  lor 
example,  to  allow  a  shop  to  he 
used  for  any  retail  put  pose  rather 
than  1 1 s  present  use  .1  w  idei  usei 
covenant  will  often  result  in  a 
higher  rent  on  review. 

So,  if  the  time  has  come  to 
renegotiate,  first  look  at  the  lease 
itself  and  then  assess  your 
bargaining  power.  You  may  find 
that  you  are  in  a  stronger  position 
than  you  first  thought 

Bryan  J  Emden  is  a  commercial 
property  partner  and  Philippa  .1 
Aldrich  is  a  commercial  property 
assistant  solicitor  at  ( 'ity  la  w  firm 
Fox  Williams. 


One-Step  to  Improve 
Your  Professional 
Profits! 

H  Early  Bird® 
J  Professional 
Pregnancy  Test 
for  In-Pharmacy  use 


New  Early  Bird®  Professional  introduces  a  new  era  in  low  cost  pregnancy  tests. 

Advanced  technology  has  enabled  us  to  reduce  the  cost  of  Early  Bird®  Professional  to  just  £33.50  or  £1.67  per  test.  Now  available  in 
packs  of  20,  Early  Bird  Professional  is  a  quick,  simple  and  accurate  test.  With  a  new  low  cost  that  will  work  wonders  for  your 
professional  profits. 

Now  available  from  AAH,  Barclays,  Numark,  Unichem  and  other  leading  wholesalers. 


Kent  Pharmaceuticals  Limited,  Ashford,  Kent,  TN23  6LL.  Freephone  Order  Line  on  0800  220280 


LETTERS 


A  more 

cost-effective 

purchase 

I  feel  that  Xrayser's  timely 
comments  on  Movelat  and  the 
OTC  market  (C&D  March  11) 
deserve  a  response. 

Obviously,  I  was  pleased 
that  he  considers  Movelat  to 
be  the  most  popular  of  the 
topical  anti-flammatories.  He 
is  absolutely  right  in 
questioning  the  absence  of 
Movelat  from  the  OTC  market 
and  will  now  be  aware  that 
Panpharma  has  actively 
remedied  the  situation. 

It  would  have  been  easy  to 
introduce  a  smaller  pack  at  a 
price  similar  to  that  of  our 
competitors.  However,  in  view 
of  the  chronic  nature  of  the 
indication  for  Movelat,  we 
believe  that  a  100g  tube  is,  in 
fact,  a  more  cost-effective 
purchase  for  the  patient. 
Dr  Michael  J  Clyne 
Managing  director, 
Panpharma 

An  inconsistent 
extrapolation? 

Your  article  in  C&D  February 
18,  entitled  'Pregnant  Pauses', 
contains  two  sentences  which 
appear  to  contradict  one 
another.  In  discussing  the 
testing  of  drugs,  the  article 
states:  "Experiments  with 
animals  have  provided 
considerable  information 
concerning  the  teratogenic 
effects  of  drugs." 

It  then  continues: 
"Unfortunately,  these 
experimental  findings  can't  be 
extrapolated  from  species  to 
species,  or  even  from  strain  to 
strain  within  a  species,  much 
less  from  humans  to  animals." 

The  second  statement  is 
logically  inconsistent  with  the 
first,  but  is  also  wrong.  To  take 
just  one  well  known  example: 
the  anti-nauseant  thalidomide 
was  inadequately  tested 
before  being  licensed  for  use 
in  pregnant  women  —  it  was 
not  tested  on  pregnant 
animals.  The  result  was  the 
tragedy  of  500  children  born  in 
Britain  with  phocomelia. 

Within  six  months  of  the 
suggested  association 
between  thalidomide  and 
human  foetal  deformity  the 
drug  was  tested  on  a  range  of 
animal  species  including  mice, 
rats,  hamsters,  rabbits, 
macaques,  baboons  and 
rhesus  monkeys.  In  every  case 
it  was  possible  to  produce  a 


teratogenic  effect  identical  to 
that  produced  by  thalidomide 
in  humans. 

It  was  this  tragedy  which 
was  one  of  the  main  stimuli  to 
the  production  of  the 
Medicines  Act  1968  which 
established  the  requirement 
for  testing  on  more  than  one 
mammalian  species. 
Simon  Brophy 

Director,  Biomedical  Research 
Education  Trust 

Concept  of  the  threshold  is 
abhorrent 

I  am  not  surprised  by  the 
proposed  detrimental  changes 
to  the  community 
pharmacists'  pay  and  pay 
structure.  I  have  observed  that 
since  1987  at  least,  when  the 
Government  in  the  space  of  24 
hours  lost  £18  billion  of 
taxpayers'  money  in  trying  to 
protect  the  sliding  pound,  it 
has  found  it  difficult  to 
manage  our  nation's 
economy. 

It  is  also  noteworthy  that 
after  'sorting  out'  the  trade 
unions  it  is  now  turning  to 
professions  and  many 
pharmacies  will  face  the  same 
plight  as  the  "outstanding 
Consett  steel  works". 

So  where  does  this  leave 
the  relatively  small  numbers 
of  pharmacists  who  are 
gradually  being  added  to  the 
increasing  total  of  affected 
pharmacists? 

Thankfully  the  penny  is 
dropping  and  most 
contractors  are  willing  to 
stand  by  their  affected 
colleagues.  But  we  must,  by 
strident  action  and  concerted 
protest,  stop  or  at  least  slow 
down  the  number  of 
pharmacists  affected. 

I  urge  all  contractors  to  think 
about  hard-hitting  retaliatory 
action  and  to  publicise  their 
thinking.  Intense  pressure 
must  be  brought  to  bear  upon 
the  'establishment'  to  relay  a 
message  that,  in  an 
increasingly  threatening 
environment,  the  Government 
will  not  only  meet  with 
non-co-operation  but  also  with 
firm  and  concerted  resistance. 

I  am  not  surprised  by  the 
'wishy-washy'  Council's 
decision  not  to  activate  a  PR 
campaign  against  the 
Government.  To  those  in  a 
position  of  responsibility  I 
have  to  say,  watch  out!  We 
will  not  tolerate  abdication  of 
responsibility,  connivance  or 
excuses.  The  whole  concept  of 
the  threshold  and  the  proposal 
of  change  without  a  safety 
mechanism  is  abhorrent  to  all 
ordinary  pharmacists. 

I  believe  we  must  put 
humanity  before  profession, 


and  profession  before  political 
allegiance.  Would  the 
president,  therefore,  fully 
explain  the  Council's  dithering 
and  its  position  regarding 
those  who  are  adversely 
affected  by  the  damaging 
changes? 
Anil  Patel 

Wembley  Park,  Middlesex 

The  reasons  behind  our 
present  crisis 

Am  I  alone  in  wondering 
whether  our  leaders 
appreciate  the  reasons  for  the 
pharmaceutical  crisis?  Mr 
Sharpe  has  indicated  that  to 
establish  a  case  for  the 
retention  of  small  pharmacies, 
"evidence  could  only  be 
gathered  if  contractors  were 
prepared  to  provide  the 
researcher  with  details  of  their 
finances".  What  on  earth  have 
individual  finances  got  to  do 
with  the  provision  of  essential 
pharmaceutical  care?  Minimal 
research  resolves  this 
predicament. 

The  NHS  Act  1946,  Section 
21  states:  "It  shall  be  the  duty 
of  every  local  health  authority 
to  provide,  equip  and  maintain 
to  the  satisfaction  of  the 
minster  premises,  which  shall 
be  called  health  centres."  The 
Talbot  Rogers  Special 
Committee  of  the  BMA  {BMJ 
Supp.8.8.51,  p2434)  spoke 
critically  about  "single-handed 
practice"  resulting  in  interest 
free  loans  being  made 
available  from  the  Group 
Practices  Loans  Fund.  Over 
920  health  centres  alone  had 
been  built  by  1975  with  very 
many  practices  having  been 
combined.  As  many  as  25  per 
cent  of  the  existing 
pharmacies  were  affected  by 
these  changes. 

Continuing  results  of  these 
policies  together  with 


'leapfrogging'  have  left  us 
with  obvious  consequences. 
Virtually  all  new  practice 
premises  are  constructed  in 
low-cost  sites,  away  from  the 
High  Street  where  pharmacies 
have  traditionally  existed.  The 
bulk  of  prescriptions  are 
dispensed  at  premises  near 
the  off-centre  surgeries. 
Prescriptions  for  domiciliary 
visits  and  repeat  items  posted 
to  patients'  homes  continue  to 
be  dispensed  at  the  High 
Street  pharmacy,  the 
pharmacies  now  subject  to  the 
harsh  proposals  resulting  in 
severe  loss  of  income.  The 
movement  of  more  and  more 
products  from  POM  to  P 
makes  these  small  dispensing 
pharmacies  even  more 
essential  for  comprehensive 
accessible  pharmaceutical 
patient  care. 

In  the  Dickson  case,  a  judge 
in  the  Court  of  Appeal 
declared  the  Society's 
projected  actions  were  against 
the  public  interest  as  they 
were  "a  restraint  of  trade 
contrary  to  the  public  interest 
in  that  it  would  reduce  the 
number  of  economically 
viable  pharmacies,  attract 
fewer  entrants  to  the 
profession,  increase  the  cost 
of  pharmaceutical  services  to 
the  public  and  operate  a 
licensing  system  not 
authorised  by  parliament". 
The  Society,  PSNC  and  NPA 
should  pool  their  resources  to 
present  to  the  courts  to  force 
the  Department  to  review  its 
similar  proposals  to  reduce 
the  level  of  patient  care. 

The  Department  has  again 
chosen  to  accept  an  Audit 
Office  report,  the  conclusions 
of  which  are  based  on 
unacceptable  extrapolation 
from  a  limited  survey  to  a 
nationwide  policy. 
Dr  D  H  Maddock 
Padstow 


Bath  School  of  Pharmacy  was  the  overall  winner  of  this  year's  British 
Pharmaceutical  Students  Association  sports  weekend  in  Sheffield, 
which  was  sponsored  by  Pharmacy  Mutual  Insurance.  National 
Pharmaceutical  Association  board  member  Gaz  Clapinski  (centre)  is 
pictured  celebrating  with  the  winning  team.  Runner-up  was 
Nottingham,  which  also  played  host,  followed  by  Leicester  which 
won  the  'Best  Sportsmen'  award 
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YOU  CAN'T  RECOMMEND 
A  BETTER  WAY  TO  HANDLE  ECZEMA 


Hc45  is  now  available  over  the  counter  for  mild 


to  moderate  eczema,  which  is  good  news  for 


customers  who  suffer  from  this  condition. 


This  pleasant   non-greasy  cream   reduces  the 


swelling  and  redness  of  irritated  and   itchy  skin, 


soothes  and  calms  the  soreness  while  helping  to  heal. 


Not  only  is  Hc45  excellent  in  its  own  right,  hut  it  is 


The  leading  emollieni  for  over  40  years,  Cream 
2         E4 5  replaces  lost  moisture  in  the  skin,  lubricating 
and  restoring  the  skin's  flexibility.  You  should 
recommend  it  for  daily  management,  in  the  dry 
stages   of   eczema   -   and    also   to   help  reduce 
associated  itching  and  provide  extra  soothing  relief 


during  flare-ups,  between  the  appl 


ications  of  Hc45. 


supported  by  a  complete  range  of  proven  emollients, 


Of  course,  when  eczema  is  severe,  you  should  stil 


including     Cream     E  4  5     -  and 


;fer  to  a  doctor.  But  otherwise  you 


emollient   therapy    is   the  essential 


can  confidently  recommend  th 


foundation     of     day-to-day  eczema 


management. 


IEAM 
145 


de    itological  cream 

FOl     Y  CONDITIO 


complementary  eczema  treatment  only 


E45  and  Hc45  provide. 


ODUCT  INFORMATION:  Hc45:  Smooth  white  cream  containing  hydrocortisone  acetate 
1%  w/w.  Uses:  For  the  relict  of  mild  to  moderate  ccrema,  irritant  contact  dermatitis,  allergic 
tact  dermatitis  and  insect  bite  reactions.  Dosage  and  administration:  Apply  sparingly  to  a 
area,  once  or  twice  a  day,  tor  a  maximum  of  7  days.  Contra-indications,  warnings  etc:  H"4S 
i  not  he  used  on  the  eyes  or  tace,  the  ano-genital  area  or  on  broken  or  infected  skin,  including 
etigo,  cold  sores,  acne  or  athlete's  foot.  The  product  should  not  be  used  in  pregnancy  or  in 

dren  under  1C  years  without  medical  advice.  Package  quantity:  Tube  containing  15g.   

?:  £2.49.  Legal  category:  P.  Product  li  cence  number:  PL  0327/0039.  Date  of  (jS^jflj 
paration:  December,  1994.  Cream  E45:  White  bland  emollient  cream  which  contain- 


white  sott  paraffin  BP  14.5%  w/w,  light  liquid  paraffin  Ph  Eur  12.6%  w/w  and  hypoailergenic 
anhydrous  lanolin  1.0%  w/w.  Uses:  For  the  symptomatic  relief  of  dry  skin  conditions,  where  the 
use  of  an  emollient  is  indicated,  such  as  flaking,  chapped  skin,  ichthyosis,  traumatic  dermatitis, 
-unburn,  the  dry  srage  of  eczema  and  certain  dry  cases  of  psoriasis.  Dosage  and  administration: 
Apply  to  the  affected  part  two  or  three  times  daily.  Contra-indications,  warnings  etc:  (  ream  E45 
should  not  be  used  by  patients  who  are  sensitive  to  any  ot  the  ingredient-.  Package  quantities: 
Tubes  containing  50g.  Tubs  containing  125g  and  al-o  500g.  RSP:  Tube  50g  £1.70.  Tub  I25g 
i.V4s.  Tub  500g  £8.10.  Legal  category:  GSL.  Product  licence  number:  PL  0327/5904. 
Crookes  Healthcare  Ltd.  Nottingham  NG2  3AA.  Date  of  preparation:  July.  1994. 


E  4  5   DERMATOLOGICAL  SKIN  CARE 


BUSINESS  NEWS 


Unichem  in  buoyant  mood 


Unichem  has  posted  a  strong  set 
of  results  for  1994  with  profits  up 
17  per  cent  helped  by  acquis- 
itions in  both  the  wholesale  and 
retail  sides  of  the  operation. 

Chief  executive  Jeff  Harris  is 
bullish  about  prospects  for  this 
year.  There  are  plans  to  expand 
the  Moss  retail  chain  by  a  further 
50  units  if  they  can  be  bought  at 
the  right  price. 

Mr  Harris  is  much  more 
optimistic  about  retail  operating 
margins,  which  fell  0.1  per  cent 
last  year  to  5.5  per  cent  reflecting 
pressure  from  prescription  fees 
paid  by  the  Department  of  Health. 

In  the  retail  division,  year  on 
year  sales  grew  by  33  per  cent. 
Operating  profit  grew  by  SI. 7 
million  to  S8.3m  on  turnover  of 
5152m. 

One  hundred  pharmacies  were 
bought  during  the  year.  Uni- 
chem's  Moss  retail  operation  now 


has  353  outlets,  putting  it  third 
behind  Boots  and  Lloyds. 

The  number  of  pharmacies 
operating  in  grocery  superstores 
has  also  increased.  New  contracts 
in  1994  won  with  Asda,  Sainsbury 
and  Waitrose  bring  the  total  up  to 
52  units. 

Like  for  like  turnover  of  NHS 
dispensing  improved  7  per  cent, 
while  adding  in  the  new  acquis- 
itions saw  total  NHS  turnover  up 
41  per  cent  giving  Moss  an 
estimated  3  per  cent  share  of  the 
FP10  market. 

In  the  wholesale  division,  the 
benefits  of  a  soon  to  be  completed 
restructuring  programme  should 
allow  Unichem  to  grow  margins 
in  the  coming  year,  says  Mr 
Harris.  Wholesaling  turnover  was 
SI, 2 12m,  generating  operating 
profits  of S37m,  up  16.1  per  cent. 
Total  year  on  year  sales  growth 
was  12.8  per  cent.  The  acquisition 


of  Bradford  Chemists  alliance, 
Hall  Forster,  and  Hospital  Man- 
agement &  Supplies  contributed  7 
per  cent,  leaving  underlying 
growth  at  about  6  per  cent. 

Operating  margins  were  up  0. 1 
per  cent  despite  non-recurring 
costs  of  SI.  5m  associated  with  the 
warehouse  restructuring  pro- 
gramme. Regional  wholesalers 
bought  in  the  past  18  months  have 
now  been  fully  integrated  into  the 
distribution  network. 

Sales  in  the  hospital  sector 
were  again  buoyant,  reports  Mr 
Harris,  with  turnover  up  by  34  per 
cent.  This  area  may  be  a  focus  of 
attention  as  Unichem  makes 
further  progress  towards  dev- 
elopment of  a  more  broadly- 
based  healthcare  group. 

"We  are  now  one  of  two  main 
private  sector  suppliers  of  med- 
ical and  surgical  consumables  to 
hospitals  and  we  have  in  our 


•  Turnover  up  12.5  per  cent  to 
SI,  135m 

•  Profits  before  tax  up  17.3  per 
cent  to  544m 

•  Ear  nings  per  share  18.8p 

•  Proposed  dividend  7.2p  per 
share 

portfolio  emerging  businesses  in 
occupational  health  and  pre- 
scription pharmaceuticals,"  says 
Mr  Harris. 

The  group  is  virtually  ungeared 
following  a  S58.4m  rights  issue 
last  September.  This  makes 
Unichem  unlikely  to  be  prey  to 
opportunist  bids,  such  as  Gehe's 
recent  move  on  AAH.  European 
acquisitions  are  not  a  way 
forward  for  the  company.  Rather, 
says  Mr  Harris,  it  will  build  on 
alliances,  such  as  that  announced 
last  year  with  other  European 
wholesalers. 


Fisons  £202m 
R&D  deal 

As  part  of  its  strategy  to  shed 
research  and  development  costs, 
Fisons  has  sold  the  bulk  of  its 
R&D  sites  in  the  UK  and  US  to 
Swedish  drugs  group  Astra. 

The  S202  million  deal  includes 
sites  in  Loughborough  in  the  UK 
and  Rochester  in  the  US,  which 
have  a  book  value  of  SI  15m  and 
employ  around  1,100  people. 
Fisons  will  retain  200  staff  to 
work  on  the  on-going  core 
respiratory  programme. 

The  company  is  retaining  the 
rights  to  nedocromil  sodium  and 
sodium  cromoglycate,  and  de- 
livery technology  including  the 
ITltrahaler,  and  non-CFC  aerosol 
and  solution  development. 

Fisons  will  receive  royalties  on 
the  net  sales  of  all  products 
derived  from  patented  entities  in 
research  and  compounds  which  it 
currently  has  in  development.  If 
Astra  does  not  want  to  proceed 
with  further  development  on  any 
compound,  the  rights  revert  to 
Fisons. 

The  sale  comes  two  weeks  after 
the  disposal  of  Fisons'  scientific 
instruments  division  to  Thermo 
Instruments  Systems  also  for 
5202m.  The  horticultural  sales 
and  laboratory  supplies  business 
are  also  up  for  sale. 

Chief  executive  Stuart  Wallis 
comments:  "The  arrangements 
are  a  further  step  in  im- 
plementing Fisons'  strategy  of 
becoming  a  marketing-led  phar- 
maceutical company." 


European  patent  law  is  damaging 
growth,  say  generic  suppliers 


European  interpretation  of  drug 
patent  law  is  damaging  the 
growth  of  domestic  generic 
manufacturers  and  driving  bus- 
iness abroad,  according  to  the 
British  Generic  Manufacturers 
Association. 

European  companies  are  pro- 
hibited from  undertaking  R&D 
work  on  new  products  during  the 
period  of  patent  protection, 
whereas  manufacturers  in  other 
countries,  such  as  the  LTS,  are  not, 
according  to  BGMA  chair  Lynda 
Foster  of  Norton  Healthcare. 

"We  have  two  choices:  either 
carry  out  development  outside 
Europe  or  wait  until  the  patent 
expires  and  then  develop,  which 
could  mean  launching  a  new 
product  up  to  two  years  after  the 
patent  expiry  —  a  worthless 
exercise  when  the  key  to  success 
is  to  be  first  in  the  marketplace." 

The  European  system  forces 
economic  activity  outside  the 
European  Union.  "That  cannot  be 
right,"  she  told  the  health 
minister,  Gerald  Malone,  at  the 
Association's  annual  dinner  on 
Monday. 

"It  confers  no  additional  pro- 
tection on  the  branded  sector  ... 
there  is  still  generic  competition 
virtually  as  soon  as  the  patent  has 
expired,  but  it  comes  from 
outside  Europe  and  not  from 
within  it,"  she  said. 


European  interpretation  of  the 
supplementary  protection  cert- 
ificate regulation  means  manu- 
facturers of  active  substances  in 
Spain  and  Italy  could  lose  up  to  a 
projected  ECU2.5  billion  in 
existing  orders. 

The  BGMA  received  a  sym- 
pathetic response  from  the  health 
minister.  Generic  prescribing 
continues  to  rise,  said  Mr  Malone, 
with  51  per  cent  of  all  GP  scripts 
now  written  genetically,  more 
than  twice  the  level  of  ten  years 
ago. 

Also  encouraging  growth  is  the 


fact  that  42  per  cent  of 
prescriptions  can  now  be  filled 
with  a  generic  product.  This  is 
compared  to  a  figure  of  38  per 
cent  in  1983.  All  GP  computers 
purchased  after  April  1  will,  if 
they  are  to  attract  reimburse- 
ment, need  to  include  a  'G'  button 
or  an  automatic  default  selection 
of  the  generic  name. 

The  quality  of  generics  is  no 
longer  an  issue  with  most 
prescribers,  said  Mr  Malone,  but 
he  did  express  concern  about  the 
potential  cost  of  the  move  to 
patient  packs. 


Making  friends  and  influencing  people:  BGMA  chair  Lynda  Foster 
flanked  by  health  minister  Gerald  Malone  (right)  and  his  Labour 
shadow,  Nick  Brown.  The  BGMA  membership  of  APS/Berk,  CP 
Pharmaceuticals,  A  H  Cox  and  Norton  Healthcare  accounts  for  the 
majority  of  generic  medicines  made  in  the  UK 


25  MARCH  1995 


BUSINESS  NEWS 


Glaxo  Wellcome 
jobs  shakeout 

Around  10,000  jobs  are  expected 
to  go  over  the  next  two  years  from 
the  newly-combined  Glaxo  Well- 
come drugs  group,  following  the 
successful  completion  last  week 
of  the  S9.4  billion  bid. 

Glaxo  announced  that  integ- 
ration of  the  two  companies  "will 
begin  immediately"  following 
clearance  from  the  US  Federal 
Trade  Commission  last  Thursday. 
It  has  agreed  with  the  FTC'  to 
dispose  of  311090,  one  of 
Wellcome's  anti-migraine  treat- 
ments, as  a  condition  of  the  deal 
going  through. 

Management  consultancy  Data- 
monitor  has  estimated  that  Glaxo 
Wellcome  will  have  to  cut  its 
60,000  staff  by  one-sixth  in  order 
to  generate  sales  per  employee 
ratios  similar  to  rivals  Bristol- 
Myers  Squibb  or  Merck.  The 
actual  job  shake-out  and  ration- 
alisation programme  is  said  to  be 
some  months  away. 

MSF,  Glaxo  Wellcome's  largest 
union,  says  staff  are  paying  the 
price  of  the  takeover.  Paul  Talbot, 
MSF  national  pharmaceuticals 
officer,  has  called  for  Sir  Richard 
to  meet  with  the  union  to  discuss 
job  cuts. 

Wellcome's  takeover  by  Glaxo 
has  caused  concern  among  a 
cross-party  committee  of  MPs. 
"There  will  be  a  substantial  net 
loss  in  Britain's  research  effort  in 
pharmaceuticals  and  fewer  scien- 
tists will  mean  fewer  drugs,"  says 
the  House  of  Commons'  science 
and  technology  committee's  re- 
|  port  on  the  merger. 

&13.4m  Lloyds'  rejig 

Lloyds'  reorganisation  of  its 
drugstore  operation,  Supersave, 
Iwill  cost  the  group  £13.4  million, 
135  reported  in  the  Business 
jNews  section  (  C&D  March  18, 
p470)  and  not  £  134m  as  quoted  on 
last  week's  cover. 


Restructuring  charges  hit  Reckitt  &  Colman 


Rising  costs  of  research  and 
development,    and  marketing 
meant  a  fall  in  operating  profits  at 
Keckitl    .V    Column's  pharnia 
ceutical  division. 

Operating  margins  fell  by  12.2 
per  cent  to  S52.94  million  from 
£00. 28m.  Sales  in  the  division 
increased  by  4.1  per  cent  to 
£220m,  driven  by  products  like 
Dettol  in  the  Asian  markets, 
Disprin  and  Lemsip.  Sales  of 
Gaviscon  continued  to  grow  in 
established  markets. 

Cough  and  cold  products  did 


not  perform  so  well,  particularly 
in  the  UK,  where  a  very  strong 

performance  at  il  ml  of  1993 

led  in  a  depressed  first  quarter  of 
1994. 

Margins  in  the  group's  largest 
division,  household  and  toiletries, 
were  much  lower  at  13.9  per  cent. 
The  division  had  operating  profits 
amounting  to  £198m  on  sales  of 
£1,12  billion. 

The  £lbn  acquisition  of  Amer- 
ican households  group  L&F  from 
Eastman  Kodak  is  part  of  the 
group's  strategy  to  strengthen  its 


worldwide  presence  in  hi  msehold 
categories. 

Costs  of  integrating  L&F,  along 
with  a  European  rationalisation 
programme,  meant  an  overall 
(imp  in  pre-tax  profits  from 
&256.9m  to  £  100.2111. 

The  European  rationalisation 
programme,  which  cost  the  group 
£56m,  is  expected  to  offset  costs 
of  acquiring  L&F.  This  prog- 
ramme, which  has  so  far  led  to  the 
closure  of  four  fact  ories —  one  in 
Hull  —  and  three  distribution 
centres,  is  expected  to  continue. 


AAH  fights  Gehe's  'cheap'  bid 


AAH  has  dismissed  Gehe's  £377 
million  offer  as  an  attempt  to  get 
"shareholders'  assets  on  the 
cheap".  The  company  claims  the 
bid  is  opportunistic,  coming  at  a 
time  when  the  rationalisation 
programme  is  nearing  com- 
pletion. Gehe  launched  its  420p 
per  share  bid  at  the  end  of  last 
month,  when  AAH's  share  price 
was  weak,  following  a  lacklustre 
performance  in  the  group's  en- 
vironmental division  and  a  profits 
warning. 

AAH  says  it  is  now  in  talks  with 
a  number  of  interested  parties 
regarding  the  disposal  of  the 
environmental  services  division 
and  several  of  the  other  re- 
maining non-core  activities. 

The  defence  document,  issued 
on  March  17,  the  last  possible  day, 
shows  pre-tax  profits  for  the  year 
to  the  end  of  this  month  are 
expected  to  fall  from  £42m  to 
S29m.  Operating  profits  from  the 
principal  healthcare  businesses 
are  projected  to  improve  from 
£36m  to  £37.8m. 

AAH  says  the  bid  undervalues 
its  strategic  importance  to  Gehe, 
which  aims  to  establish  itself  as 
the  premier  wholesaler  in  the  UK 
and  Ireland. 

The  company  points  out  that  if 


COMING  EVENTS 


MONDAY,  MARCH  27 

Derby  Branch,  RPSGB 

jAt  the  Kingsway  Postgraduate 
Centre,  7.30pm.  'Developing  qual- 
ity standards  and  audit'  by  Anne 
Adams  CPPE  and  FHSA. 
WEDNESDAY,  MARCH  29 
^Scottish  Borders  Branch, 
RPSGB 

\t  the  Education  Centre,  Borders 
General  Hospital,  8pm.  'Your  role 
b  asthma  management'  by  A 
3ickett,  Glaxo  Pharmaceuticals. 
THURSDAY,  MARCH  30 
Somerset  Branch,  RPSGB 
vt  the  Orchard  FM  local  radio 
ftation  at  Shoreditch,  just  outside 
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Taunton,  7pm.  Later  supper  at 

The  White  Hart,  Corfe. 

SATURDAY,  APRIL  1 

Slough    &    District  Branch, 

RPSGB 

At  the  Berkshire  Agriculture 
College,  Burchetts  Green.  Spin 
Bain  dance. 

ADVANCE  INFORMATION 

Queen's  University  of  Belfast 
School  of  Pharmacy  Inter 
national  Symposium  on  April 
6-7.  'Pharmaceutical  care:  the 
role  of  advanced  drag  delivery 
systems'.  Details  on  01232  245133, 
ext  5800. 


margins  were  to  improve  by  1  per 
cent,  SI 3m  would  be  added  to 
operating  profits,  raising  earnings 
by  9.7p.  At  Gehe's  offer  multiple 
of  20.7,  this  would  be  worth  a 
further  200p  per  share. 

The  document  shows  how 
AAH's  strategy  over  the  past 
decade  has  been  to  dispose  of 
declining  and  cyclical  businesses, 
such  as  fuel  distribution,  in  order 
to  concentrate  on  the  healthcare 
market.  In  1985,  healthcare 
amounted  to  18  per  cent  of 
turnover,  this  year  it  has  a  90  per 
cent  share. 

AAH  chairman  John  Padovan 
tells  shareholders  "that  were 
Gehe's  offer  to  succeed,  you 
would  be  denied  the  benefits  of 
AAH's  rationalisation  and  en- 
hancement programme,  now  near- 
ing completion,  which  will  deliver 
cost  reductions  to  the  benefits  of 
margins". 

The  company's  rationalisation 
programme  has  involved  scaling 
down  its  warehouses  from  40, 
operating  on  manual  picking 
systems,  to  seven  regional 
distribution  centres  —  of  which 
five  are  equipped  with  order- 
assembly  technology  —  and  11 
satellite  warehouses.  The  com- 
pany says  the  benefits  of  this 


programme  are  "only  just  starting 
to  flow  through". 

Gehe  has  rejected  AAH's 
claims,  saying  that  the  defence 
document  offered  "little  more 
than  vague  and  unquantified 
promises  for  the  future". 


REJECT 

the  o=fer 


AAH  chairman  John  Padovan 
(left)  and  chief  executive  Bill 
Revell  (right)  are  fighting  off  a 
bid  they  see  as  "cheap"  and 
"opportunistic" 


Afro  Hair  &  Beauty  Exhibition 

The  Afro  Hair  &f  Beauty  Exhibition  is  the  place  to  be  if 
you  are  looking  for  the  latest  news  in  Afro  Hair  and 
Beauty  products. 

Admission  for visiting  trade  is  free  on  Sunday  28th  May  from 

9.00  am  to  12  Noon.  So  apply  now  by  posting  a  business  card 

with  details  of  tickets  required  (together  with  a  SAE)  to; 

Claire  Jackson,  Event  Organiser 

Afro  Hair  &  Beauty  Ltd. 

19  Bernard  Road,  London  N154NE 

Telephone  enquiries:  Tel:  0181-801  7321 . 

Sunday  28th  and 
Monday  29th  May  1995 
Ah'NtiiMliii  Palace 

Wood  Green,  London  N22  4AY 


Classified 

Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date  Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Display/Semi  Display  £26  per  single  column  centimetre,  min  3x1  Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 

Box  Numbers  £10.00  extra.  Available  on  request.  Tel:  Tonbridge  (01732)  364422  Telex:  95132  Fax:  (01732)  361534 

All  rates  subject  to  standard  VAT  Ring  Nick  Fisher  (01732)  377272  for  further  information. 
Publication  date  every  Saturday 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


APPOINTMENTS 


PHARMACIST 
MANAGERS 


We  pride  ourselves  on  recognising  professionalism  and  potential. 
With  over  **((()  pharmacies  throughout  the  ILK.,  unrivalled  career 
opportunities  exist  for  forward  thinking  pharmacists  who  wish  to 
become  part  of  a  young,  dynamic,  successful  company. 

We  are  looking  for  self  motivated,  innovative  pharmacists  capable  of 
developing  a  healthcare  team  that  provides  effective  pharmaceutical 
care  for  the  community. 

We  are  able  to  offer  an  excellent  remuneration  package  including: 

*  A  Highly  Competitive  Basic  Salary 

*  Profit  Related  Bonus 

*  Contributory  Pension  Scheme 
+  Free  Life  Assurance 

*  Free  Private  Healthcare 

*  RPSGB  Fees  Paid 

*  Five  Weeks  Holiday 
+  Staff  Discount 

Vacancies  currently  exist  in  the  following  areas,  but  we  also  maintain 
a  pharmacist  register  from  which  positions  are  filled  as  they  occur. 

★  BRIDGEWATER  *  STROUD  *  JERSEY  *  BIRMINGHAM  * 
*  HASLEMERE  ★  KENT  *  ELY  ★  MILTON  KEYNES  *  OXFORD  * 


LLOYDS  CHEMISTS 


Write  to:  Mrs  Sandra  D.  Williams,  Lloyds  Retail  Chemists  Limited 
Manor  Road,  Mancetter,  Atherstone,  Warwickshire  CV9  1QY 
or  telephone  her  on  0827  713990 


BURTON  ON  TRENT 
STAFFORDSHIRE 

Pharmacist  Manager  required 
for  either  41/2  or  31/2  day 
week  (you  choose).  Busy 
pharmacy  with  excellent 
salary  and  bonus  scheme. 

Tel:  Mr.  S.  Perkins 
0283  564928  (day) 
0332  864727  (eves) 


LONDON  SW  (Battersea),  SE  (Wal- 
worth). Pre-registration  trainee  place- 
ment required  for  '95.  Please  contact 
now  Mr  Amin.  Tel:  01 7 1  -703  9800.  Fax: 
0171-703  5126  for  interview  (CV 
preferable ) 


IX)WEKBRlI)GE/.SOllTHWARK.     1  x 

penenced  pharmacists  required  to  run  a 
busy  branch  of  chemists.  Good  support- 
ing staff,  minimum  paperwork,  and  a 
fully  supportive  pre-reg  student.  Contact 
Mts.  Anju  Amin  daytime  0171-703 
9800  evenings  after  8pm  01737  243878. 


LEADING  FRENCH  SKINCARE  COMPANY 
NEEDS  ENTHUSIASTIC  PHARMACISTS 
WITH  A  GENUINE  INTEREST  IN 
SKINCARE  AND  TRAINING 

TRAINERS  to  work  up  to  fifteen  days  per  year 

An  exciting  opportunity  exists  for  several  enthusiastic  Pharmacists  to  represent  this 
Company  on  an  ad  hoc  basis  running  day  long  product  training  courses  for 
Pharmacists  and  Pharmacy  assistants.  There  will  be  approximately  20  attendees  at 
each  coutse  and  coutses  will  be  held  at  leading  hotels. 

You  will  need  to  be  neatly  groomed  and  have  excellent  presentation  and 
communication  skills.  You  will  also  need  to  have  your  own  car  and  live  in  the  vicinity 
of  one  of  the  following  Cities: 

•         London         •         Birmingham         •         Manchester        •  Leeds 

You  will  be  given  full  product  training  and  head  office  support.  The  highly 
competitive  remuneration  provided  reflects  rhe  importance  attached  to  these  roles 

Please  apply  with  c.v.  to  Box  No.  3482 

Interviews  will  be  held  locally. 


SW8  LONDON  AREA.  Pharmacist  re- 
quired to  run  a  busy  shop,  good 
supporting  staff.  Minimum  paperwork, 
developing  shop.  Ideas  welcomed.  Tel: 
Mrs  Anju  Amin  on  daytime  0171-703 
9800.  Evenings  after  8pm  01737  243878. 


REGULAR  Saturday  pharmacist  required, 
9am-lpm  in  Newcastle-upon-Tyne.  Tel: 
0191  2656230.  S.  Roskilly  Pharmacy. 


WIMBLEDON,  London  SW19  —  A 
reliable  pharmacist  required  for  tegulat 
Saturdays  (9-6pm)  at  Elys  In-Store 
Pharmacy.  Please  ring  David  Chang 
0181-947-8803  (day)  or  0181-944  0659 
(evenings). 

LONDON  E7.  Pharmacist/Manager  re- 
quired to  cover  a  6  to  9  month  period  in 
an  easily-run  shop  starting  May  '95. 
Weds  to  Sat  (inc.).  Previous  retail 
experience  needed.  Contact  0181  534 
1652. 


FORT  WILLIAM  -  £24,000 

We  are  looking  for  an  enthusiastic  self  motivated  Pharmacist 
Manager  to  manage  a  busy  community  pharmacy  located  in 

the  highly  desirable  Highlands  of  Scotland. 
Are  you  looking  for  progression  in  your  professional  career? 
Are  you  ambitious  and  hard  working? 
Do  you  enjoy  the  demands  of  providing  a  service  to  a 
thriving  community? 
Then  write  today  and  enjoy  the  benefits  that  this  position 
commands  including: 
★  5  Weeks  Holiday  ★ 
*  Relocation  Package  where  appropriate  * 
*  Excellent  supporting  staff  * 

*  Private  Health  Care  * 
~k  Incentive  Bonus  Scheme  * 

Apply  in  confidence  to  Box  No:  C&D  3484 
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AGENTS  I  LOCUMS 


FARNHAM,  SURREY.  Locum  phar- 
macist required,  two  regular  days.  No 
paper  work  Existing  locum  retiring 
Contact  tel  01252  714654. 

LONDON  NORTH  WEST.  Locum 
phamacist  required  for  Saturdays  starting 
8th  April.  '95.  Please  telephone  0181 
453  0504. 


LOCLIMS  required  for  Wednesday 
evenings  6-8pm  and  alternate  Sundays 
in  Moss  Chemist  instore  Tesco  branch. 
Sunbury,  Middx  Tel:  Mrs  Bal  on  01952 
788989. 

TAMWORTH.  locum  required  for  full 
week  commencing  April  7th.  Please 
contact  pharmacy  on  0182"  262488, 


LOCUM  required  for  Thursday  mornings 
(9-1)  in  North  London  Contact  Mr 
Shah  on  0171-249  2441. 


ROCHDALE/OLDHAM,  locum  required 
on  Fridays,  April  onwards  Tel  01706 
52528V 


Jkf  l£<,  NORTHERN 
fW      5  LOCUMS 

The  highest  service,  the  lowest  prices 
Locurm  required  Free  Registration 

Please  call  now  on 

(0161)725  8063 

Phones  manned  until  10pm  including 
weekends 


AN  EXCELLENT  AND  UNIQUE 

opportunity  exists  to  be  involved  with  the  launch  or  a 
comprehensive  range  of  F.M.C.G.  cosmetics  and  toiletry 
products  from  a  major  French  manufacturer. 
We  require  active  Sales  Agents  with  established 
customer  bases  who  have  the  ability  to  take  full 
responsibility  for  the  chemist,  drug  store  and  health  food 
sector  regionally. 


FOR  MORE  DETAILS  TELEPHONE:  01932  772151 


or  write  to  Euro  Link,  20  Fairlawns 
Sunbury  on  Thames,  Middlesex  TW16  6QR 


Give  yourself  the  freedom  to  enjoy  building  your  own  business,  distributing 
natural  medicines  and  cosmetics  (not  tested  on  animals)  direct  to  the  public. 
JENNY  MEADE,  M.R.PHARM.S  -  01543  279327  (DAY) 


SITUATIONS  WANTED 


N.W.  LONDON 

Enthusiastic,  experienced 

DISPENSING  ASSISTANT 

seeks  challenging  situation,  where 
diligence  and  initiative  are  appreciated. 
Job  share  or  flexi-hours  -  own  car. 
Please  reply  to 
Box  No.  C&D  3483 


LOCUMS 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 


hands  of  our  expenenced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (01423)  531571 


SPECIALISTS  IN  ACCURATE  STOCKTAKING 
AND  THE  SALE  AND  VALUATION  OF 
PHARMACIES  NATIONWIDE 

Broad  range  of  Pharmacies  for  sale  — 
many  never  advertised. 
Please  phone  for  details 


BRAND  FOR  SALE 

An  opportunity  to  acquire  a  well-established  traditional  heritage  brand  with 
immense  potential  in  the  growing  herbal / natural  products  sector  for  coughs 
and  colds 

Sales  at  trade  value  £26,000  pa,  High  gross  margins  Very  simple  to  manage. 
Contract  manufactured,  but  can  be  transferred  in-house  it  required.  Sold 
throughout  the  pharmacy  and  health  tood  trade  with  further  potential 
£50,000  plus  SAV. 
Genuine  direct  enquiries  invited  to: 

).  Pedley,  Auker  Horsfield,  Stanley  House,  56  I  ittle  Morton  Lane,  Bradford, 
W.  Yorks  BD5  0B1. 


Frankland  &  Co. 

Hi  i»U  Ik  a  'A  al  fcmWH  II  al  :fcf M  i  :MJH  A  4  :WM  ilk  k» 

219  Harrison  Road.  Belgravc.  Leicester  LH4  6QN 


SPECIALISTS  IN  PHARMACY  STOCKTAKING,  VALUATION 
AND  TRANSFERS  NATIONWIDE 

If  you  are  considering  selling  your  business  or  interested 
to  buy  one,  contact 
Mr  R  A  Hickinbotham  for  a  confidential  discussion 

Comprehensive  stocktaking  and  business  transfer  sernce 


•  qtuxm 


BUSINESS  WANTED 


LLOYDS  CHEMISTS 


SELLING  YOUR  PHARMACY? 

Lloyds  Chemists  pay  the  best  prices  for  pharmacies 
nationwide.  Confidential  negotiations  and  prompt 
settlements  assured.  Telephone  David  Gilder  on 
(01827)  718001  or  (01455)  846684  evenings. 

Lloyds  Retail  Chemists  Ltd 
Manor  Road,  Mancetter, 
Atherstone,  Warwickshire.  CV9  1QY 
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PHARMACY  COMPUTER  SYSTEMS 


PHARMACY  INSURANCE 


PACE  |Jera 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  &  RECORD  SYSTEMS 

•  Faster  O  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience.  Don't  buy  without  first  seeing 
a  Pace  Beta  demonstrated  in  YOUR  pharmacy. 
•  Available  for  one  month's  trial 
For  details  and  a  free  demonstration 

Telephone:  0161-941  7011 

37  Stamford  New  Road,  Altrincham  WA14  1EB 


The  complete  pharmacy  labelling 
system  . . . 


Multi-user  systems  now 
available. 


John  Richardson  Computers 
Telephone:    01772  323763 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
Telephone:  01905  795335 
Fax:  01905  795345 


mk 

IP 


PROMOTED 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  25%+VAT+POSTAGE  - 

Orimeten  250nig  (exp  7/98),  Zinnat. 
125mg  sachets  (exp  8/95),  Lamictal  100 
tabs  (exp  8/95).  Tel:  01179  655287. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Nitro-Dur  patches  0.4mg,  1x56  Surgam 
SA  Tel:  01322  526470. 

TRADE  LESS  30%+VAT  -  100 
Mysteclin,  100  Provera  2.5,  100 
Parlodel  lmg,  3x28  Accuretic 
10/12.5mg,  100  Cafergot  tabs,  trade 
less  35%+ vat  Recormon  5000  units  5 
amps  (exp  6/96).  Tel:  0181-294  2412. 

TRADE  LESS  30%+VAT+POSTAGE  - 
2x10x1.  lml  Instillagel,  10x4g  Debrisan 
sachets  (exp  9/97),  10  Convatec  one 
piece  pouch  dips,  32  Barrier  Wipes,  5 
Netelast  size  F.  Tel:  0171-624  2947. 

TRADE  LESS  30%+VAT  -  Neurontin 
lOOmg,  300mg,  (  400mg,  Brocadopa 


250mg,  Colomycin  1  mega  units,  2x84 
Sectral  lOOmg,  4x2ml  Decadron  ir\j, 
7x10ml  Clopixol  200mg/ml,  1x5 
Clopixol  cone  500mg.  Tel:  01785 
212707. 

TRADE  LESS  50%+VAT+POSTAGE  - 

12  Myocrisin  inj  50mg  (exp  7  &  1 1/95), 
2  Depo-medrone  inj  40mg/ml,  2 
Fortum  inj  2gms  (exp  7/95).  Tel: 
0114-264  4455. 

TRADE  LESS  25%  -  Dimetriose  caps 
2x8  (exp  6/98).  Tel:  0121-554  1670. 

TRADE  LESS  50%+VAT+POSTAGE  - 
4  Flixotide  inh  50mcg,  2x25mcg  (exp 
5/95),  2  Flixotide  disklialer  50mg  (exp 
4/95),  96  Rifinah  150  (exp  6/96),  53 
Rifinah  300  (exp  1 1/96),  26  Kuater  (exp 
5/95),  120  ML  Rifadin  syr  100mg/5ml 
(exp  7/95),  56  Feldene  disp  20mg  (exp 
6/95).  Tel:  016487  62653. 

TRADE  LESS  40%  -  United  Colour  of 
Benetton    Tribu    EDT    50ml.  Tel: 


THE  PHARMACY 
INSURANCE  j 
AGENCY 


f  \  I  /A 


Insurance  for  ALL  in  Pharmacy 

•  Shop  &  Contents 

Professional 
Indemnity 

•S5  0121-236  0031 


Car     Scheme  1 

"3  01245  349666 

Scheme  2 

•3s  01633  654313 


Home  *S  01633-654314 


WORKING  FOR  PHARMACY 


PHARMACY  STOCKTAKERS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester  LE4  6QN 
Telephone:  (01 16)  2665299  Facsimile:  (01 16)  2610284 

SPECIALISTS  IN  PHARMACY 
STOCKTAKING  NATIONWIDE 


Comprehensive  stocktaking  and  business  transfer  servpee 
«  of  tn*  Trade  Valuers  Institute 


NATIONAL  MARKETING 
(Pharmacy  Consultancy) 

•  Stocktaking  and  locum  agency 

•  FHSA  contract  application  and 
appeal 

•  Pharmaceuticals  exchange 
agency 

•  Medicine  Sales  protocol 

For  further  information  contact: 
Steve  on  0708  343087  or  write  to 
8  Ward  Gardens,  Harrow  Wood, 

Essex  RM3  0WX. 


FRANK  G.  MAY  &  SON 

EFFICIENT  PERSONAL  SERVICE 


STOCKTAKERS  +  VALUERS 
BUSINESS  SALES  AGENTS 
PHARMACIST  LOCUM  AGENTS 


}  SI  MICHAELS  RD,  MAIDSTONE,  KENT. 
I  EL/FAX  MAIDSTONE  (01622)  754427 
MOBILE  (05X9)  3676(15 


0114-274  5403. 
TRADE  LESS  30%+VAT+POSTAGE  - 

Ileodress  S831  4x10,  Ileodress  plus 
S414  1x10,  Conveen  5151  1x10,  Lofric 
fern  catheters  CH10  3x25,  Convatec 
S320  6x5.  Tel:  01205  310996. 

TRADE  LESS  30%+VAT  -  10x500ml 
Osmolite,  24  Advera  Choc,  12x500ml 
Ensure  plus,  20x250ml  Enrich  with 
Fibre.  Tel:  0171-739  4723. 

TRADE  LESS  40%+VAT+POSTAGE  - 
56  Gastrobid,  200  Dantrium  25mg  (exp 
4/95),  127  Loron,  5  amps  Haldol 
5mg/ml.  Tel:  01274  637693. 

TRADE  LESS  50%  -  Imigran  inj  (exp 
4/95).  Tel:  01753  521934. 

TRADE  LESS  50%  -  Convatec  S320  9x5, 
Pentasa  Enema  6x7,  Coloplast  2002 
4265  8x5,  MC  2002  6562  12x30,  trade 
less  30%  -  Drolpetan  liq  1x500ml, 


Arpicolin  syr  1x500ml,  Neo-Naclex 
1x500,  Dalacin  150mg  1x100,  all  good 
expiry  dates.  Tel:  01843  580351. 

TRADE  LESS  30%  -  8  Genotropin  16iu, 
Kabivial  multidose  (exp  6/95),  11 
Varid&se  topical  Combi-Pack  (exp 
5/95).  Tel:  01825  762959. 

TRADE  LESS  25%+VAT+POSTAGE  - 
12x224  Efamast  caps,  2x30  Megace 
160mg  tabs.  Tel:  0171-249  2441. 

TRADE  LESS  30%+FREE  POSTAGE  - 
5x10  Zofran  8mg  tabs  (exp  8/97),  3x  120 
Opilon  tabs  (exp  1/97),  2x100 
Zinamide  500mg  tabs  (exp  5/98).  Tel: 
01952  586516. 

TRADE  LESS  50%  ■  138  Molipaxin 
50mg  (exp  10/95),  Molipaxin  lOOmg 
(exp  6/95),  28  Molipaxin  150mg  (exp 
3/95).  Tel:  01252  542807. 

TRADE    LESS    30%+VAT   -  10x30 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


K.  Waterhouse  Ltd 


Chemist  Wholesalers 

(UNIT  22,  SHERATON  BUSINESS  CENTRE,  WADSWORTH  CLOSE,  PERIVALE,  MIDDLESEX  UB6  7JB 

Tel:  0181  998  9715   Fax:  0181  998  0657 


HAVE  YOU  HAD  A  GOOD  FEEL  LATELY? 

IF  NOT  -  RING  US  NOW  AND  WE  WILL  ATTEMPT  TO  GIVE  YOU  THAT 
FEEL  GOOD  FACTOR"  WITH  OUR  PRICE  AND  SERVICE  COMBINATION 

Offers 


•  NEW  ZANTAC  OTC 
NOW  IN  STOCK 

-  THESE  TABLETS  WILL  CALM  EXCESS  STOMACH  ACID  DURING 
THOSE  STRESSFUL  TIMES  SO  TAKE  SOME  FOR  YOURSELF, 
YOUR  ACCOUNTANT  AND  YOUR  BANK  MANAGER  TOO! 

•  AMBER  SUGAR  FREE  TOOTHPASTE 

•  AMBER  MOISTURISING  CREAM  SOAP 

-  STOCK  THESE  NEW  CRUELTY  FREE  AND  VEGETARIAN  APPROVED 
PRODUCTS  -  GOOD  FOR  YOUR  CONSCIENCE  AND  YOUR  WALLET! 

•  CROOKES  PRODUCTS 
PRICES  GOING  UPON 
APRIL  FOOL'S  DAY 

BUY  NUROFEN,  STREPSILS,  E45  ETC  ON  BONUS  FROM  US  AND 
AT  PRE-PRICE  INCREASE,  THUS  PREVENTING  EGG  ON  YOUR 
YOUR  FACE  THIS  EASTER 

•  G-G-GENERICS  AND  PI'S 
AT  COMPETITIVE  PRICES 

OUR  PRICES  ARE  CONTINUOUSLY  REVIEWED  SO  YOU  CAN 
AVOID  THE  SWINGS  AND  ROUNDABOUTS  OF  THE 
GENERIC  PLAYGROUND! 

Remember  —  We  stock  almost  10,000  lines  including  Toiletries  •  Counter  Medicines 
•  Containers  •  Packed  Goods  •  Films  and  Batteries  •  Baby  Toiletries  and  Baby  Food. 

Ring  now  for  quick  delivery  and  full  price  list. 


Generics  •  Pis  •  Dressings 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


Convatec  S872,  1x30  Coloplast  57,50.  Tel: 
01626  53307. 

TRADE  LESS  40%+VAT+POSTAGE  - 
2x7x  100ml  Pentasa  mesalazine  enema 
susp  (exp  7/95).  Tel:  0181-674  2455. 

TRADE  LESS  30%+VAT  -  180x2ml 
Bricanyl  Respules  (exp  10/95), 
40x2ml  Atrovent  UDV,  100 
Bradilan  9exp  4/95),  100  Anafranil 
50mg  (exp  12/95),  86  Trasicor 
80mg  (exp  6/95).  Tel:  01232 
301638. 

TRADE  LESS  40%  -  Biotrol  closed 
stoma  bag  32-435  3x30,  32^170  1x30, 
Symphony  stomabag  32-336-69  6x30. 
Tel:  01582  572523. 

TRADE  LESS  40%  -  6x30  MC2000  no. 
5940  colostomy  bags.  Tel:  01273 
682618. 

TRADE  LESS  25%+VAT  -  Hollister 
4514  5x15,  4404  7x5,  Convatec  S271 
1x10,  S627  2x5,  S246  3x5,  Fresubin 
vanilla  500mlx9  (exp  3/96),  Fresubin 


750x5(K)mlx24  (exp  5/95),  Fresubin 
Lsofibre  500mlx6  (exp  6/95).  Tel:  01634 
817317. 

TRADE  LESS  25%  -  13x30  Provera 
400mg  (exp  96  &  97),  Semi-Daonil  tabs 
3x28  (exp  3/98),  1x100  Distarmne 
50mg.  Tel:  0181-874  1495. 

TRADE  LESS  25%+VAT  -  Sandimmun 
caps  100mg3x30  (exp  1/96).  Tel:  01239 
612416. 


FOR  SALE 


COMPUTER  SAMSUNG  3-  SPC  6100 
5.25  disc,  complete  with  printer,  as 
new,  offers.  Tel:  01277  211599. 

GREEN  CROSS  SIGN  -  with  bracket, 
used  short  time  only,  S100  ono. 
Martindale  28,  offers.  Tel:  01580 
762043  or  01580  762522  after  7.30pm 

SHARP  CASH  REGISTER  -  ER  2770  in 
working  order  S 150  ono.  Tel:  01S1-857 
5904. 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


Convatec  S872,  1x30  Coloplast  5750.  Tel: 
01626  53307. 

TRADE  LESS  40%+VAT+POSTAGE  - 

2x7x  100ml  Pentasa  mesalazine  enema 
susp  (exp  7/95).  Tel:  0181-674  2455. 
TRADE  LESS  30%+VAT  -  180x2ml 
Bricanyl  Respules  (exp  10/95), 
40x2ml  Atrovent  UDV,  100 
Bradilan  9exp  4/95),  100  Anafranil 
50mg  (exp  12/95),  86  Trasicor 
80mg  (exp  6/95).  Tel:  01232 
301638. 

TRADE  LESS  40%  -  Biotrol  closed 
stoma  bag  32-435  3x30,  32-470  1x30, 
Symphony  stomabag  32-336-69  6x30. 
Tel:  01582  572523. 

TRADE  LESS  40%  -  6x30  MC2000  no. 
5940  colostomy  bags.  Tel:  01273 
682618. 

TRADE  LESS  25%+VAT  -  Hollister 
4514  5x15,  4404  7x5,  Convatec  S271 
1x10,  S627  2x5.  S246  3x5,  Fresubin 
vanilla  500mlx9  (exp  3/96),  Fresubin 


750x500mlx24  (exp  5/95),  Fresubin 
lsofibre  500mlx6  (exp  6/95).  Tel:  01634 
817317. 

TRADE  LESS  25%  -  13x30  Provera 
400mg  (exp  96  &  97),  Semi-Daonil  tabs 
3x28  (exp  3/98),  1x100  Distamine 
50mg.  Tel:  0181-874  1495. 

TRADE  LESS  25%+VAT  -  Sandimmun 
caps  lOOmg  3x30  (exp  1/96).  Tel:  01239 
612416. 


FOR  SALE 


COMPUTER  SAMSUNG  3-  SPC  6100 
5.25  disc,  complete  with  printer,  as 
new,  offers.  Tel:  01277  21 1599. 

GREEN  CROSS  SIGN  -  with  bracket, 
used  short  time  only,  S100  ono. 
Martindale  28,  offers.  Tel:  01580 
7620+3  or  01580  762522  after  7.30pm 

SHARP  CASH  REGISTER  -  ER  2770  in 
working  orderS150  ono.  Tel:  01S1-857 
5904. 
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The  Power 
of  the  Multiples. 


Normal  saline  nose 
drops  10ml  bottle 

50p 

Cheaper  than  making 
it  yourself!! 

 the  Privilege 

of  Independence. 


Wish  to  become  a  member?     NUC3XC  pic 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


Do  YOU 
have  a 
product  or 
service  to 
promote? 
If  so,  call 
Nick  Fisher, 
Chemist  and 
Druggist 
Classified 
Department 
on  01732 
377272 


"The  Rolls  Royce 
of  the  Market" 

Runner's  World  -  January  1995 


ONLY  AVAILABLE 
THROUGH  PHARMACIES 


I  Sports  injuries 

I  Sprains  and  strains 

I  Osteoarthritis 

I  Repetitive  Strain  Syndrome 

I  Achilles  Iendon  Damage 

I  Tennis/Golfers  Klbow 

I  Post-Operative  Rehabilitation 

43%  Profit-on-Return! 


BAUERFEIND 


To  become  ai 
please  telepho 


•012S2  W(»S.^ 


ibers 

Subscr 

.S2 

O! 
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a 

a 
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for 
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o 
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UJ 
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Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  

First  names  

Address  

 Postcode  .  .  . 

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


Chemist  and  Druggist  direct  line  is  01732  377272  or 
alternatively  you  can  fax  us  on  01732  368210 
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SHOPFITTINGS 


IfXDkUM 

LSTOREFITTERS-J 


A  COMPANY  STRUCTURED  FOR  EXCELLENCE 

"Innovative  Solutions  for 
the     Retail  Pharmacy" 


Design 


Lexdrum  has  the  expertise  to 
create  high  standards  of 
design  covering  all 
aspects  of  the 
pharmacy 
profession.  We 
offer  a  complete 
package  from  design 
concept,  manufacture, 
installation,  including 
electrical,  decorating,  floor  cover, 
fittings,  timber  and  aluminium 
shopfronts 


Manufacture  & 
Installation 


Equipped  with  the  latest  a  ; 
concept  in  modern  {0m  Z  P 

machinery  and  t*^t:  -  !" 

technology  our  ^--'•^'V/ 
factory  is  capable  of         V  ' 
producing  modular  and 
custom  built  units,  counters 
and  joinery  items.  With  our 
team  of  dedicated  staff  and 
highly  skilled  tradesmen  we  offer  a 
flexible  service  tailored  to  suit  the 
requirements  of  the 
retail  pharmacy. 


Finance 

Subject  to  financial 
status.  We  can  offer 
attractive  HP.  or  leasing 
terms  including  short 
term  interest  free  loans. 


5|~|opfiuiN<; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


i 


WOODSTYLTn 

f   y    SHOPFITTING   AND   OESICN       1  J 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


STOCK  WANTED 


WANTED 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


SURPLUS  STOCK  WANTED 
Overruns,  Returns,  Damages  &  Shortdate 

Food,  Drinks,  Healthfoods,  Cosmetics,  Haircase, 
Confectionery,  Batteries,  Sunglasses,  Films,  Suntans,  Counter 
Medicinals,  Soaps,  Household  etc. 
Tel:  01562  882476  or  0860  82S825 
Fax:  01562  884414 
Yes,  we  pay  cash  —  Yes  we  collect 
Coleman  &  Co,  Nationwide  Service 


KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATH  FIELD, 
DEVON  TQ12  6UT. 

TEL:  0626  -  834077 


Send  your  box  number 

replies  to: 
Benn  Publications  Ltd 
(Classified  Department) 
Sovereign  Way 

Tonbridge 
Kent  TN9  1 RW 
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ABOUTDeoDle 


Marathon  men  counting  down 


Those  intr  epid  athletes  brave  (or 
foolish!)  enough  to  enter  the 
London  Marathon  are  going  into 
theii  final  week's  training  before 
the  big  day  on  April  2. 

Two  gallant  souls  have  so  far 
informed  us  of  their  intention  to 
run. 

For  Jayesh  Patel,  proprietor  of 
a  group  of  four  pharmacies  in  the 
Maidstone  area  trading  under  t  he 
name  of  Delmergate,  it  is  his  first 
marathon,  and  he  is  hoping  to 


finish  in  around  four  hours. 

He  is  running  to  raise  money  for 
the  charity  Wateraid,  which  aims 
to  provide  third  world  com- 
munities with  fresh  water,  and  so 
far  has  been  pledged  S  1,200. 
Anyone  wanting  to  make  a 
contribution  can  contact  him  on 
01622  717141. 

He  will  be  running  with  his 
friend  Mike  Rudin,  better  known 
as  the  pharmacy  superintendent 
for  Tesco.  Mr  Rudin  can  claim  to 


have  run  a  marathon  before  — 
eight  years  ago  when  he  finished  a 
Leeds  marathon  in  4hrs  35mins. 

He  is  running  for  the  Found- 
ation for  Children  with  Leuk- 
aemia, a  cause  he  inherited  when 
a  colleague  was  forced  to  pull  out . 
Tesco  will  put  20  per  cent  on  top 
of  whatever  he  raises. 

Barring  divine  intervention,  it 
looks  as  if,  among  pharmacists, 
Charlie  Spedding's  record  rests 
secure! 


Fun  run  beats  depression 

The  Defeat  Depression  Campaign 
is  seeking  entrants  for  a  two-mile 
Fun  Run  in  Battersea  Park, 
London,  on  April  9. 

Smithkline  Beecham  is  spon- 
soring the  event  and  promises  to 
match  each  entry  fee  with  a 
donation.  Entry  forms  are  avail- 
able from  Christine  Gear,  tel:  0171 
235  2351. 

•  Efamol  is  sponsoring  the 
Western  Isles  Efamol  Challenge 
which  involves  traversing  the 
length  of  the  Outer  Hebrides 
chain  of  islands.  Details  from  Ian 
Callaghan  on  01859  550238. 


Upside  at  the  Downside 


Gwen  Yarham  has  celebrated  her 
30  years  as  a  proprietor  phar- 
macist with  a  window  display 
depicting  life  in  1965. 

The  window  at  the  Downside 
Pharmacy  in  Brighton  Road, 
Coulsdon,  has  a  display  of  former 
tools  of  the  trade,  including 
bottles  dating  back  to  1910  and  a 
price  list  of  the  more  popular 
drugs  of  the  day. 

Mrs  Yarham  says  there  have 
been  many  changes  over  the 
years.  "Prices  in  those  days  were 
in  shillings  and  pence,  and  some 
have  gone  up  20  times.  The  pestle 
and  mortar  era  is  also  coming 
rapidly  to  an  end,"  she  says. 


There  is  also  a  list  of  important 
events  in  that  year,  including  the 
first  space  walk,  the  death  of 
Winston  Churchill  and  the 
Beatles  receiving  their  OBEs. 

The  pharmacist  has  also  put  up 
a  recent  photograph  of  herself 
and  her  staff  alongside  one  taken 
in  1965.  Her  assistant,  Mary 
Downing,  has  worked  at  the 
pharmacy  for  a  total  of  around  40 
years. 

Regular  customers  showed 
their  appreciation  for  Mrs  Yar- 
ham's  services  by  giving  her 
flowers  and  cakes.  "I'm  pleased  I 
took  up  pharmacy  and  wouldn't 
do  anything  else,"  she  says. 


J'~  t&  -»  ..  •  <^  ' ^mjssesm-^' 

Seamus  Strain  (left),  proprietor  pharmacist  of  the  Camlough  Pharmacy 
in  Co  Down,  Northern  Ireland,  has  won  £1,000  of  Marks  &  Spencer 
vouchers  for  coming  first  in  a  national  window  display  competition 
for  Canesten.  Cedric  Bonar,  regional  manager  for  Bayer,  presented 
the  prize  while  (left  to  right)  Pamela  Gamble,  Bayer  medical 
representative,  and  pharmacy  technicians  Helen  Morgan  and  Lorna 
Shields  looked  on 


The  delights  of  the  African  Masai  Mara  await  Pauline  Wilson, 
pharmacy  assistant  at  P  J  Cope  Pharmacy,  Crewe.  Mrs  Wilson  was 
the  lucky  winner  of  Seven  Seas  Cod  Liver  Oil's  window  display 
competition  and  is  pictured  receiving  £1,500-worth  of  holiday 
vouchers  from  regional  sales  manager  Mark  Johnson.  A  further  15 
entrants  won  £100  of  Marks  &  Spencer's  vouchers 


Nancy  Davies  of  Vantage 
Chemist,  Gerrards  Cross,  is  the 
Unipath  pharmacy  assistant  of 
the  year  for  1994  and  part  of  her 
prize  is  an  all-expenses-paid 
holiday  to  Florida,  plus  £300 
spending  money 


APPOINTMENTS 


Fleet  Laboratories  has  ap- 
pointed Lucy  Chambers  as 

the  company's  private  label 
account  manager. 
GWS  (UK)  Shopfitting  has 
promoted  Peter  Collins  from 
business  development  man- 
ager to  director  of  business 
development,  and  Jon  Sims 
from  sales  manager  to  UK  sales 
director. 

Henry  Wendt,  a  former  chair- 
man of  the  board  forSmithkline 
Beecham,  has  been  honoured 
with  an  appointment  as  Hon- 
orary Commander  of  the  Most 
Excellent  Order  of  the  British 
Empire  (CBE). 
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Introducing  the  only 
metered  dose  inhaler 
that  meets  today's 
mandate. 


The  manufacture  of  aerosol  inhalers  containing  chlorofluorocarbons 
(CFCs)  is  likely  to  be  banned  in  the  future,  to  comply  with  the  Montreal 
Protocol,  a  world  mandate  to  protect  our  em  ironment. 

New  Airomir  inhaler  is  the  first  ever  CFC-free  metered  dose  inhaler 
for  asthma  and  the  only  metered  dose  aerosol  inhaler  to  meet  this 
important  initiative. 

Airomir  inhaler  delivers  salbutamol  sulphate,  and  has  comparable 
efficacy  and  safety  to  the  brand  leading  CFC-salbutamol  inhaler1  at  a 
comparable  price.' 

Switch  your  asthmatics  to  Airomir  inhaler  today,  and  help  make 
a  world  of  difference. 


New 

Airomir 

(salbutamol  sulphate  inhaler) 

The  world's  first  CFC-free  metered 
dose  inhaler  for  asthma  therapy 


CFC  FREE  SYSTEM 


ABBREVIATED  PRESCRIBING  INFORMATION:  Presentation:  A  pressurised  inhalation 
aerosol  delivering  Salbutamol  Sulphate  Ph  Eur  equivalent  to  salbutamol  100  meg  into  the 
mouthpiece  of  the  adaptor  Airomir  inhaler  contains  a  new  propellant.  HFA-134a.  and  does 
not  contain  chlorofluorocarbons  (CFCs)  Indications:  For  the  treatment  of  reversible  airways 
obstruction  associated  with  asthma,  chronic  bronchitis  or  emphysema  It  may  also  be  used 
prophylactically  for  the  treatment  of  exercise  induced  asthma  Dosage:  Adults  and  elderly 
One  or  two  inhalations  as  a  single  dose  for  the  relief  of  reversible  airways  obstruction 
associated  with  asthma,  bronchitis  or  emphysema  For  the  prevention  of  exercise  induced 
asthma,  two  inhalations  prior  to  exercising  Children  One  inhalation  for  the  relief  of  asthma, 
increasing  to  two  as  a  single  dose  if  necessary.  One  inhalation  prior  to  exercise,  increasing 
to  two  if  necessary  Maximum  dose  for  all  patients  -  eight  inhalations  in  24  hours  Contra- 
indications: Hypersensitivity  to  salbutamol  or  any  of  the  inactive  ingredients  in  the  Airomir 
inhaler.  It  should  not  be  used  in  the  management  of  premature  labour  and  threatened 
abortion  Precautions:  Administer  cautiously  to  patients  with  thyrotoxicosis  Potentially 
serious  hypokalemia  has  been  reported  in  patients  taking  beta-2  agonist  therapy  Patients 
should  be  advised  to  seek  medical  advice  if  treatment  ceases  to  be  effective  and/or  their 
asthma  seems  to  be  worsening  Patients  should  not  increase  the  dose  without  seeking 


medical  advice  Salbutamol  and  non-selective  beta-blockers  should  not  usually  be  prescribed 
together  Side-effects:  Mild  tremor,  headache,  tachycardia,  palpitations,  transient  muscle 
cramps  Paradoxical  bronchospasm  and  potentially  serious  hypokalemia  have  been  reported 
in  patients  taking  beta-2  agonists  Pregnancy:  There  is  no  experience  of  Airomir  inhaler  in 
human  pregnancy  The  safe  use  of  salbutamol  during  pregnancy  has  not  been  established 
but  it  has  been  in  widespread  use  for  many  years  without  apparent  ill  consequence  Studies 
of  propellant  HFA-134a  in  pregnant  rats  or  rabbits  have  not  shown  any  special  hazard 
Lactation:  It  is  not  known  whether  salbutamol  or  propellant  HFA-134a  are  distributed  into 
human  breast  milk  Pharmaceutical  precautions:  Store  below  30°C  protected  from  frost 
and  direct  sunlight  As  the  vial  is  pressurised  no  attempt  should  be  made  to  puncture  it  or 
dispose  of  it  by  burning  Basic  NHS  price:  £2  3d  Product  licence  number:  PI  0068/01 65 
Legal  Category:  POM  Date  of  preparation:  March  1995  References:  1  Dafa  on  file.  3M 
Health  Care.  Study  1012-SILV  2  Data  on  file.  3M  Health  Care,  Study  1037-SILV  3  Data  on 
file,  3M  Health  Care,  Study  1031  -SILV  4  MIMS  March  1995  Date  of  preparation  of 
literature:  March  1995  Further  information  is  available  from  the  3M  Health  Care  Information 
Scientist  Telephone  Loughborough  (01509)  611611  Pharmaceutical  Division,  3M  Health 
Care,  Loughborough.  England  3M  and  Airomir  are  trademarks  of  the  3M  Company 


Procter&Gamble 

PHARMACEUTICALS 


3M  Health  Care 


For  everyday  aches  and  pains,  Artadin  is  at  the  cutting  edge  of 
modern  pain  relief.  With  its  analgesic,  antipyretic  and  anti-inflamma- 
tory actions,  Anadin  is  well  equipped  to  deliver  fast  and  effective 
relief  in  a  wide  range  of  indications. 

Whether  it's  for  headaches,  period  pains  or  muscular  strains  and 
sprains,  you  know  you  can  trust  Anadin  to  work. 

It's  well  worth  recommending  to  your  customers. 


(Contains  aspirin  and  caffeine) 


THE  UK'S  Nol  BRAND  OF  ASPIRIN 


Producl  information:  Anadin  Caplels  Presentation:  Caplet  tor  oral  administration.  Each  caplet  contains  Aspirin  Ph  Eur  325  mg  and  Caffeine  Ph  Eur  15  mg.  Uses  For  the  symptomatic  relief  of  sprains,  strains,  rheumatic  pains,  sciatica,  lumbago,  fibrositis.  muscular  aches  and  pains. 

■  fjc1l<n  ;  .:md  stiffness.  Rchef  of  headache,  migraine,  neuralgia,  toothache,  sore  throat,  period  pains  and  aches  and  pains.  Symptomatic  relief  ol  influenza,  leverishness.  feverish  colds,  Dosage:  Adults  and  the  efderly:  one  to  two  capiets  every  4  hours  Oo  not  exceed  12  caplels  in  an' 

hours.  Children  under  12  yea's  Not  recommended  unless  instructed  by  a  physician.  Contra-indicalions.  Peplic  ulceration,  haemophilia,  concurrent  anti-coagulanl  therapy,  aspirin  hypersensitivity,  children  under  12  years  and  when  breast  feeding  because  of  possible 

risk  of  Reye  s  Syndrome  Interactions  May  potentiate  !he  effecls  of  oral  anticoagulants,  heparin,  metoclopramide,  oral  hypoglycaemics.  methotrexate  and  phenytoin  (transient)  May  reduce  the  effects  of  spironolactone  and  pyra2inamide  The  uricosuric  effects  of  probenecid 

may  be  reduced.  Special  Warnings:  Aspirin  may  provoke  or  worsen  asthma  Precautions:  Not  applicable  Side  Effects  Side  effecls  are  mild  and  infreguent,  buf  there  is  a  high  incidence  of  gastro  intestinal  irritation.  Bfonchospasm  and  skin  reactions  may  occur  m  ^SS9 

hypersensitive  patients  Effects  on  ability  to  drive  and  use  machines:  None  staled  Incompatibilities'  None  staled  Use  during  pregnancy  and  faclalion:  Not  recommended  Overdosage  Only  persons  unduly  sensitive  lo  aspirin  will  show  symptoms  after  taking  the  product  UUHITEHRI 

a!  the  recommended  dosage  lovel.  Such  persons  should  discontinue  use  whereupon  symptoms  should  subside.  Severe  intoxication  from  heavy  overdosage  is  shown  by  hyperventilation,  fever,  restlessness,  ketosis,  respiratory  alkalosis  and  metabolic  i  — 

acidosis;  CNS  depression  may  lead  lo  a  cardiovascular  collapse  and  respiratory  failure.  Pharmaceutical  Precautions:  No  special  precautions.  Legal  Category;  Up  lo  25  capiets,  GSL  Over  25  capiets.  Pharmacy  only  Package  quantities  and  prices  (ex.  VAT):  4  caplels 

at  34p.  8  al  6lp,  12  51  84p,  2d  at  El  AO,  48  at  £2.14,  96  at  C3.11.  Product  Licence  No:  PL  0165/0060.  Date  of  Preparation;  March  1995.  Shelf  Lile:  5  years  Whitehall  Laboratories  Umiled.  Hunlercombe  Lane  South,  Taplow,  Maidenhead,  Berkshire  SL6  OPH.     Trade  Ma 


